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MTOR  &  PUBLISHER 


Each  Dot 

Represents 

Fifty 

Subscribers 
to  the 
Chicago 
Sunday 
Tribune 


Write  for  The  Tribune's  1919  Book  of  Facts 


Publishers!  Picture  Your 
Circulation  Like  This 

The  Chicago  Tribune  urges  newspapers  to  make  dot  maps  of  their  circulation  like  that  below.  By  means 
of  such  maps  the  national  advertiser  can  be  shown  most  convincingly  the  possibility  of  blanketing  the 
entire  United  States  through  the  radiating  circulation  of  metropolitan  newspapers. 


Here  is  how  to  make  a  dot 
map  of  your  circulation. 


Tah»latc  your  circulation  by  coun¬ 
ties. 


Take  an  outline  of  your  territory 
and  note  the  circulation  in  each 
county  in  small  light  figures.  Di¬ 
vide  circulation  in  each  county 
by  fifty  (carrying  surplus  to  the  ad¬ 
joining  county)  and  write  the  quo¬ 
tient  in  big  heavy  figures  in  each 
county. 


Make  a  silverprint  of  the  map  and 
instruct  your  artist  to  trace  in  ink 
the  main  geographical  outlines  and 
to  make  in  each  county  the  number 
of  dots  indicated  by  the  BIG 
HE.4V'Y  figures  in  that  county. 


Wash  off  silverprint  and  you  have 
a  map  just  like  that  opposite. 


The  cost  is  exceedingly  low  in 
proportion  to  value.  The  Tri¬ 
bune  art  department  charged 
$25  for  making  such  a  map  at 
the  request  of  the  Milwaukee 
Journal,  picturing  in  this 
graphic  form  its  exact  circula¬ 
tion  in  every  county  in  Wis¬ 
consin. 


.  3  \  (Xdesi  Rt£lis(iers and  Advfn^tsQrsJfurrial 

^  ^ 

/  I  \;„Lred  as  aecond-clatt  matter  May  .11,  1916.  at  the  Post  OflSce  at  New  York,  N.  Y.,  under  the  act  of  March  3rd,  1879. 


T^eekly:  $3.00  a  Year;  10c.  Per  Copy. 
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Pre-Eminence  of 
New  York  State  Newspapers 

T^HOM  the  lime  of  the  signing  of  the  armistice,  to  the  present,  the  Savings 

Jiank  Association  of  the  State  of  New  York  has  experienced  the  most 
prosperous  business  period  in  its  eventful  history. 

In  spite  of  the  Liberty  Bond  Campaigns  and  the  various  demands  made 
upon  the  people  for  money,  the  deposits  of  the  New  York  State  Savings 
Banks  have  scored  the  highest  figure  ever  reached,  passing 

$2,000,000,000! 

The  individual  depositors  number  noiv  more  than  3,500,000 ! 

These  umuziiig  figures  speak  eloquently  of  the  industry,  enterprise,  thrift  and  earning  power 
of  the  ‘’’common  people"’  as  Lincoln  so  affectionately  called  them. 

The  figures  hint,  too,  at  the  possibilities  that  await  the  National  Advertisers  and  Manufacturers 
who  will  take  advantage  of  the  present  prosperous  condition,  and  exploit  their  wares  in  the  News¬ 
papers  which  every  day  in  the  week  find  a  welcome  in  the  homes  of  these  people,  who  are  open  to 
logical  persuasion. 

The  Advertiser  who  uses  the  New  York  State  Newspapers,  which  are  pre-eminent  in  many 
ways,  has  an  audience  eijualling  one-twelfth  of  the  population  of  the  United  States. 

And  this  audience  is  not  only  the  richest  audience  in  the  world,  but  the  one  that  is  given  to 
the  most  liberal  spending. 

The  capacity  to  realize  the  propitious 
moment  is  the  capacity  to  land  at  the  top 
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To  get  Philadelphians 

to  buy  your  make  of  car, 

do  as  most  local  advertisers  do, 

concentrate  your  advertising 

in  the  paper  “nearly  everybody  reads” 

— The  Bulletin 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads — 

The  Bulletin 


Net  Paid  Average 
for  April 


445,920  fE 


No  prize,  premium,  coupon,  or  other  artificial  circulation  stimulation  methods  have  ever  heen  used  hy  “The  Bulletin' 
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NEW  YORK,  THURSDAY,  MAY  29,  1919 


U.  S.  ARMY  IS  TO  ADVERTISE  FOR  RECRUITS  AND 
TO  SOLVE  UNEMPLOYMENT  PROBLEM 


(FROM  OUR  OWN  CORRESPONDENT.) 

WASHINGTON,  D.  C..  May  28.— 
.At  last  the  GovermneiU  is  coming 
lo  regard  paid  newspaper  adver- 
•  ising  as  an  essential  part  of  any  activity 
’.he  success  of  which  depends  upon  get¬ 
ting  it  over  with  the  public.  Two  dis¬ 
tinct  campaigns  of  paid  advertising  are 
about  to  be  launched,  and  although  the 
Government  is  seeking  to  avoid  the  ex¬ 
pense  of  one  of  them,  it  nevertheless 
recognizes  the  principle  that  the  news¬ 
paper  is  a  commercial  institution  whose 
columns  have  a  commercial  value  and 
are  not  simply  a  dumping  ground. 

Formal  Announcement  Soon 

Colonel  Arthur  Woods,  former 
Police  Commissioner  of  New  York  City, 
now  special  assistant  to  the  secretary 
of  war,  in  charge  of  finding  employ- 


CLARK  LEAVES  WORLD 
FOR  CHICAGO  TRIBUNE 


Park  Row  Hears  Rumors  of  Plans  for 
a  New  York  Daily  Pictorial, 
but  R. ports  Are  Not 
Confirmed 

-Arthur  L..  Clarke  has  resigned  as  city 
editor  of  the  New  York  Evening  World 
and  has  accepted  an  appointment  with 
tile  Chicago  Tribune,  the  e.xact  nature 
of  which  is  not  announced.  » 

Park  Row  heard  numerous  rumors 
concerning  Chicago  Tribune  plans  for 
extension  this  week.  One  was  that  Trib¬ 
une  men  were  planning  to  publish  in 
New  York  around  June  15  a  morning 
pictorial,  to  be  printed  in  the  press  room 
of  tlie  New  York  Evening  Mail. 

Neither  Joseph  Medill  Patterson,  at 
t  hicago,  or  Mr.  Clarke,  seen  at  the 
Triluine  offices,  251  Fifth  avenue, 
would  discuss  the  report.  It  was  said 
that  an  announcement  of  some  sort 


Ui  WdJ,  m  - j 

ment  for  soldiers,  is  responsible  for  the 
first  campaign.  He  has  developed  a 
plan  by  which  employers  are  to  be  urged 
to  give  positions  to  former  employes 


who  entered  the  Army  and  by  the  force 
of  public  opinion  to  create  a  reservoir 
of  employment  for  returned  soldiers. 

The  second  and  more  important  cam¬ 
paign  is  that  to  be  conducted  by  the 
War  Department  out  of  its  own  funds, 
to  obtain  recruits  for  the  Army. 

Formal  announcement  that  Secretary 
of  War  Baker  has  approved  the  expen¬ 
diture  of  War  Department  funds  in  an 
advertising  campaign  to  obtain  the  re¬ 
needed  to  replace  national  guard 


Congress  Would  Probe 
Publicity  Bureaus 


cruits 

and  drafted  men  in  the  army  of  oc¬ 
cupation  in  France  and  for  foreign 
service  in  Siberia,  Italy,  France,  the 
Phililipines  and  Hawaii  may  be  expected 
within  a  few  days. 

Talk  of  1180,000  Schedule 
The^  program  formulated  by  officers  in 
the  war  department  already  has  been 
approved  “in  principle”  by  Secretary 
Baker,  but  the  completed  plan  has  yet  to 
be  submitted  to  him  for  his  final  con¬ 
sideration.  It  is  said  by  officers  in 
charge  of  this  proposed  campaign  that 
they  believe  the  value  of  paid  newspaper 
.  ■  1  so 


Resolution  to  Investigate  Press  Relations 
of  Government  Departments  to 
Find  Cost  and  Legality 

(by  telegraph  to  editor  r  publisher) 

Washington,  D.  C.,  May  28.— A 
resolution  has  been  introduced  in  the 
House  by  Representative  Mott,  Repub¬ 
lican  of  New  York,  as  follows: 

“Resolved  by  Senate  and  House  of  Rep¬ 
resentatives  of  United  States  America 
in  Congress  assembled,  that  the  joint 
committee  on  printing  be  and  hereby  is, 
authorized  and  directed  to  conduct  an 
investigation  of  the  press  or  publicity 
into  octuples  and  to  double  its  stereotyp-  day  to  become  Paris  correspondent  of  bureaus  of  the  various  departments,  bu- 
ing  equipment.  The  Press  is  now  print-  the  New  York  Herald  and  to  reorgan-  reaus,  boards  or  commissions  of  the 
ing  as  high  as  40  pages  at  least  on  one  ize  its  continental  news  service.  He  government,  to  ascertain  the  nature  and 
day  a  week,  and  on  the  other  days  the  was  mustered  out  of  the  army  about  two  cost  of  work  done  by  each,  what  em- 
size  is  not  much  less.  months  ago,  returning  immediately  to  ployes  are  used  and  whether  or  not  their 

A  new  departure  in  its  policy  is  to  ex-  the  Herald,  with  which  he  had  been  con-  employment  in  this  press  or  propaganda 
elude  all  advertising  from  the  second  nected  as  editor  of  its  Paris  edition  be-  work  is  authorized  by  law ;  and  that  the 
page.  Page  2  is  now  reserved  for  “last-  fore  the  war.  Mrs.  Harris  accompanied  joint  committee  on  printing  be  directed 
minute”  news  and  “carry-overs”  from  her  husband  and  will  continue  her  own  to  report  its  finding  to  Congress  at  as 
the  first  page  and  Business  Manager  literary  work  in  Paris.  early  a  date  as  possible.” 


HON.  NEWTON  D.  BAKER,  WHO  HAS  APPROVED  PRINCIPLE 
OF  GOVERNMENT  ADVERTlSlNTi 


HARRIS  TO  PARIS  FOR  HERALD 


advertising  will  be  demonstrated 
clearly  before  July  1,  the  beginning  of 
the  next  fiscal  year,  that  Congress  will 
look  with  favor  upon  suggestions  for  a 
straight  appropriation  for  such  purposes. 
The  war  departments  present  plans  call 
for  a  campaign  of  full  page  displays,  not 
small  spaces. 

Editor  &  Publisher  has  been  in¬ 
formed  that  the  original  plans  contem¬ 
plate  the  expenditure  of  approximately 
(Continued  on  page  6.) 
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Editor  &  Publisher  for  May  29,  1919 


EDITOR  &  PUBLISHER  FOUNTS  IHE  WAY 
ON  GOVERNMENT  ADVERTISING 

liuiTOK  &  PuBLiSHKK  has  betii  the  pioneer  advocate  of  paid  advertising  in 
newspapers  to  effect  the  special  purposes  of  the  Government.  This  journal 
advocated  scientifically  planned,  and  therefore  economical  and  efficient,  Gov¬ 
ernment  advertising  to  promote  the  sale  of  the  various  war  bond  issues. 

On  April  10  last.  Editor  &  Publishkr  exclusively  announced ;  “A  tre¬ 
mendous  opportunity  for  service  to  the  country  is  open  to  newspaper  adver¬ 
tising  interests  by  the  immediate  proposal  of  comprehensive  plans  for  a 
nation-wide  paid  space  campaign  to  recruit  the  new  United  States  Army  to 
half  a  million  men.”  It  was  then  pointed  out,  for  the  first  time,  that  power 
to  appropriate  state  funds  for  such  purposes  lay  in  the  hands  of  the  Secre¬ 
tary  of  War.  The  article  gave  full  information  as  to  the  correct  method 
of  procedure  to  procure  this  advertising  and,  judging  from  our  Washington 
dispatch,  Editor  &  Publisher’s  advice  has  been  acted  upon. 

It  is  the  opinion  of  Editor  &  Publish eji  that  the  demand  for  news¬ 
paper  advertising  service  to  effect  the  special  purposes  of  the  Government 
is  today  more  urgent  than  during  the  war.  It  is  a  matter  of  congratulation 

I  that  the  Government  has  accepted  the  principle,  but  Editor  &  Publisher 
still  does  not  believe  in  the  policy  of  state  advertising  on  the  private  sub¬ 
scription  plan.  The  Government  of  the  United  States  is  big  enough  to 
conduct  its  own  business  at  its  own  expense. 


GOVT.  TO  ADVERTISE  FOR 
ARMY  AND  LABOR 

{Cotitinued  from  Page  5) 

$185,000  between  June  1  and  June  30, 
but  it  was  pointed  out,  a  reduction  in 
this  total  may  be  made  before  the  cam¬ 
paign  receives  the  final  approval  of  the 
secretary  of  war.  At  any  rate  the  sug¬ 
gestion  of  that  amount  carries  the  con¬ 
viction  that  those  in  charge  of  the  re¬ 
cruiting  campaign  of  the  Army  are  not 
laboring  under  the  misapprehension  that 
a  successful  campaign  of  the  kind  pro¬ 
posed  can  be  undertaken  on  a  pittance, 
and  further  that  to  obtain  the  desired 
end  the  advertising  must  be  continuous, 
not  spasmodic. 

It  was  stated  that  ranking  officers  of 
the  Army  were  convinced  through  the 
success  of  the  selective  service  act,  when 
the  public  obtained  practically  all  of  its 
information  about  registration,  classifi¬ 
cation,  exemptions,  etc.,  from  the  daily 
newspapers,  that  no  other  medium  went 
direct  into  the  homes  of  the  American 
people.  The  war  department  depended 
almost  entirely  on  the  newspapers  to 
educate  the  people  in  a  system  the  ulti¬ 
mate  success  of  which  could  not  have 
been  predicted  on  the  night  the  presi¬ 
dent  read  his  war  message  by  the  most 
enthusiastic  advocate  of  universal  mili¬ 
tary  service.  Army  officers  have  mar¬ 
velled  at  the  manner  in  which  the  press 
of  the  country  put  over  the  draft  and 
they  realize  now  that  the  best  way  to 
obtain  recruits  is  to  explain  the  needs 
of  the  Aniiy  and  the  inducements  of¬ 
fered  to  recruits  in  the  matter  of 
foreign  service  through  the  advertising 
columns  of  the  newspapers. 

Colonel  Wood's  Plans 

The  plan  of  Col.  Woods  in  his  fight 
against  unemployment  of  returned  sol¬ 
diers  does  not  involve  a  direct  expendi¬ 
ture  by  the  war  department  or  the 
council  of  national  defense  which  is 
working  with  him.  His  program,  at 
least  for  the  present,  follows  the  lines 
of  the  Liberty  Loan  advertising  contri¬ 
butions  by  local  merchants.  It  differs 
to  the  extent  that  the  employer  is  to  ob¬ 
tain  direct  benefit  from  it  and  that  his 
firm  will  be  featured  in  such  a  manner 
as  to  be  helpful  to  his  business,  instead 
of  the  plan  followed  in  the  Loan  drives 
where  he  was  content  with  a  notice  that 
he  had  contributed  the  space  as  a  pa¬ 
triotic  aid  to  the  government. 

Colonel  Woods,  announced  some  time 
ago  that  a  plan  had  been  devised  to  have 
an  honor  roll  of  employers  who  agreed 
to  re-employ  all  men  who  left  their 
service  to  enter  the  Army.  He  prepared 
a  certificate  of  honor  to  be  issued  to 
every  employer  who  signified  to  the 
government  his  intention  of  taking  back 
all  old  employes,  such  certificate  to  be 
one  suitable  for  display  in  the  offices 
of  the  firm  receiving  it. 

To  Cite  Employers 

In  the  advertising  campaign  under 
contemplation,  it  is  proposed  to  feature 
that  “employers  citation”  in  the  center 
of  full  page  display  ad  and  to  set  along¬ 
side  it  the  names  of  the  employers  who 
have  obtained  it  through  their  agree¬ 
ment  to  re-engage  discharged  soldiers. 
The  space  would  be  paid  for  by  the  em¬ 
ployers,  this  being  prorated  among  all 
whose  firms  were  listed. 

Upon  the  success  of  this  campaign 
will  depend  the  future  of  paid  news¬ 
paper  advertising  as  a  means  of  combat¬ 
ting  unemployment  problem.  Colonel 
Woods  is  regarded  as  a  staunch  advo¬ 
cate  of  paid  advertising  and  undoubtedly 
will  branch  out  in  this  respect  if  neces¬ 
sary  funds  are  appropriated  by  Congress 
to  cover  work  during  the  fiscal  year 
beginning  July  1.  Sentiment  in  Con¬ 


gress  is  so  strong  in  favor  of  anything 
that  may  appeal  to  what  is  coming  to  be 
called  “the  soldier  vote”  that  it  would 
not  appear  to  be  difficult  for  Colonel 
Woods  to  obtain  an  appropriation 
should  he  urge  it. 

Employment  Service 

The  future  of  the  United  States  em¬ 
ployment  service,  as  a  distinct  federal 
agency  supported  by  Congress  instead 
of  by  private  and  state  contributions  as 
now  is  the  case,  rests  with  Congress. 
Sentiment  has  changed  materially  with 
respect  to  this  bureau  since  the  ad¬ 
journment  in  March  when  funds  were 
withheld  from  the  service.  Should 
funds  be  made  available  for  the  con¬ 
tinuance  of  the  bureau  after  July  1, 
paid  newspaper  advertising  undoubtedly 
will  have  a  prominent  part  in  the  cam¬ 
paigns  to  reduce  the  ranks  of  an  army 
of  the  unemployed  which  might  exist. 

Roger  W.  Babson,  head  of  the  in¬ 
formation  and  education  service  of  the 
department  of  labor,  which  controls  the 
employment  service,  always  has  been  an 
advocate  of  a  definite  policy  on  the  part 
of  the  government  favorable  to  paid  ad¬ 
vertising  as  part  of  any  campaign  de¬ 
pending  upon  public  interest  and  support 
for  success. 

Copy  has  been  submitted  for  the  re¬ 
cruiting  plan  by  Barton  and  Durstine, 
Frank  Seaman,  Inc.,  W.  A.  Patterson 
and  the  Hawley  Company.  It  is  under¬ 
stood  that  other  agencies  will  be  called 
upon  later  for  service. 

Newspaper  Boom  Starts  Big 
Syndieate  Activity 

McClure  Service  Preparing  New  List  of 
Features — Close  for  Ludendorfs 
Own  Story 

From  all  sources  come  indications  of 
tremendous  prosperity  with  the  news¬ 
papers  and  with  the  newspaper  syndi¬ 
cates,  from  whom  the  newspapers  are 
demanding  more  and  bigger  features 
than  ever  before. 

Specific  indication  of  this  condition  is 
the  fact  that  in  this  issue  of  the  Editor 
&  Publisher,  the  McQure  Newspaper 
Syndicate  of  New  York  has  placed  five 
full-page  advertisements  of  their  new 
big  features. 

Editor  &  Publisher  is  informed  by 
the  McClure  Syndicate  that  they  ex¬ 
pect  to  use  space  on  a  large  scale  con¬ 
tinuously.  It  is  understood  that  they 
are  lining  up  some  big  features  and  that 
they  have  just  closed  for  General  Luden- 
dorf’s  story  of  the  German  side  of  the 
war.  This  will  undoubtedly  be  one  of 
the  greatest  features  ever  handled  by 
any  syndicate. 


APPROVES  N.  A.  C.  E.  EFFORTS 


Complaints  Committee  Voices  Faith  in 
Integrity  of  Late  Officers 

Chicago,  May  24. — The  formal  find¬ 
ings  of  the  committee  on  complaints,  as 
rendered  at  the  recent  convention  of  the 
National  Association  of  City  Editors, 
has  just  been  made  public  and  reads  as 
follows : 

"Yuiir  committee  oo  complaints.  asseiiiMod  in 
HcsHiun,  reviewed  correspondence  relative  to  the 
.National  Association  of  City  Editors'  Anti-Bol- 
shevtki  campaign,  and  after  careful  considera¬ 
tion,  deciare  it  as  their  belief  that  our  national 
iitncers  started  a  war  during  the  last  year  on 
anarchy  within  our  own  borders  without  thought 
of  seif  aggrandisement  and  with  loyalty  to  our 
own  land  as  their  one  guiding  thought;  that  this 
campaign  was  thwarted  by  newspapermen  whose 
aim  was  to  create  newspaper  revenue  through  a 
cainpaign  of  their  own,  and  that  we,  after  a 
review  of  ail  evidence  available,  recommend  that 
this  asaoe-lation  voire  In  these  resolutions  our 
confldence  in  tlie  integrity  of  our  officers  and 
our  ladief  in  the  sincerity  of  their  purpose. 

"C.  A.  BERGER,  Warren,  Pa.,  Chairman. 

"L.  R.  BLACKMAN,  Moline,  Ill. 

"CAROL  BIRD,  Detroit. 

"CLAIR  C.  CRAWFORD,  Fostorla.  Ohio. 

"RET  CROSLEY,  Terre  Haute,  Ind. 


END  OF  MT.  VERNON  CASE 


Star  Company  of  New  York  Victor  in 
Long  Litigation 

White  Plains,  N.  Y.,  May  24. — The 
action  brought  by  the  Star  Company  of 
New  York  against  the  Mayor  and 
Aldermen  of'  the  City  of  Mt.  Vernon 
was  formally  and  officially  discontin¬ 
ued  today  when  Supreme  Court  Jus¬ 
tice  Morschauser  signed  the  order  to 
that  effect.  The  discontinuance  was 
without  costs  to  either  side. 

In  the  summer  of  1918,  the  Board  of 
Aldermen  of  Mt.  Vernon  passed  an 
ordinance  prohibiting  the  sale  of  papers 
printed  in  the  German  language  in  Mt. 
Vernon,  and  also  included  in  the  prohi¬ 
bition  the  New  York  American  and  the 
F.vening  Journal. 


Paper  Mill  Strikers  Return 
The  thirty-two  mills  of  the  Interna¬ 
tional  Paper  Company  resumed  opera¬ 
tion  Monday  after  a  shutdown  of  two 
weeks  as  a  result  of  the  walkout  of 
paper  workers,  who  were  demanding 
more  pay.  -A  conference  was  held 
yesterday  between  union  leaders  and 
company  officials  on  the  wage  question. 

New  Offieers  in  Nashville 
Nashville,  Tenn.,  .May  22. — The  Ad¬ 
vertisers’  Club  has  elected  Burton  Hill 
president;  Grandison  Vaughan,  first 
vice-president;  J.  B.  Richardson,  second 
vice-president,  and  W.  F.  Rosenblum, 
secretary  and  treasurer. 


BIG  AD  EXHIBITION  AT 
PORTLAND 


Will  Be  Chief  of  Many  Attractions  of 
Convention  of  Pacific  Coast  Adver¬ 
tising  Men's  Association,  June 
8-11 — Prominent  Speakers 


Portland,  Ore.,  May  24. — What  is 
planned  to  be  the  largest  advertising  ex¬ 
hibition  ever  held  in  the  West  will  be 
installed  in  the  Portland  Auditorium  as 
a  feature  of  the  Pacific  Coast  Adver¬ 
tising  Men’s  Association,  which  will  meet 
in  this  city,  June  8,  9,  10  and  11,  the  last 
day  overlapping  the  opening  of  the  an¬ 
nual  Portland  Rose  F'estival,  which  is 
scheduled  for  June  11,  12  and  13. 

It  is  expected  that  five  hundred  ad¬ 
vertising  men  from  all  parts  of  the  Pacif¬ 
ic  Coast  will  be  present,  large  dclega- 
tiens  being  assured  from  Los  -Angeles, 
San  Francisco,  Oakland,  Stockton, 
Sacramento,  Seattle,  Tacoma  and 
S  pokane. 

Five  thousand  square  feet  of  floor 
space  in  the  exhibit  will  be  used  by  the 
printing  and  allied  interests  division.  The 
better  business  bureaus  of  the  various 
advertising  clubs  will  have  an  extensive 
exhibit,  and  there  will  be  a  manufac¬ 
turers’  and  home  products  display  under 
the  supervision  of  A.  G.  Clarke  of  Port¬ 
land.  .A  large  number  of  advertisers 
already  have  entered  their  product^. 

The  Speakers 

Prominent  men  from  the  coast  cities 
will  attend  as  speakers.  They  will  in¬ 
clude  Mayor  Ole  Hanson,  of  Seattle; 
Mayor  Rolph  of  San  Francisco;  Ur. 
Henry  Suzzallo,  president  of  the  Uni¬ 
versity  of  Washington ;  Harry  S.  Carroll, 
president  of  the  Los  Angeles  .Advertising 
Club ;  Thomas  M.  Keane,  Spokane,  Sam¬ 
uel  P.  Johnson,  ex-president  of  the  San 
Francisco  Advertising  Club ;  A.  A.  Schell, 
president  of  the  Chico,  Cal.,  club,  and 
others.  Governor  Ben  W.  Olcott,  of 
Oregon,  and  Mayor  George  L.  Baker,  of 
Portland,  will  be  active  on  the  programs. 

Many  social  and  special  features  have 
been  arranged,  including  a  trademark 
and  industrial  parade  on  June  11.  The 
delegates  will  be  taken  to  a  scenic  spot 
on  the  Columbia  River  highway  where 
a  monster  barbecue  will  be  served. 

Department  Sessions 

■A  complete  schedule  for  the  handling 
of  departmental  work  has  been  made  out. 
The  various  phases  of  the  convention 
will  be  supervised  as  follows ;  Adver¬ 
tising  agents,  Frederick  T.  Hyskell. 
Portland;  advertising  clubs,  secretaries, 
H.  William  Nelle,  San  Francisco; 
church  advertising,  the  Portland  Ad 
Club;  community  advertising,  Gordon 
C.  Corbaley,  executive  secretary  Seattle 
Chamber  of  Commerce,  and  Herbert 
Cuthbert,  secretary  Pacific  Northwest 
Tourist  Association  newspapers,  I.  D. 
Putnam,  editor  of  the  Stockton  Record; 
outdoor  advertising,  George  Hughes  of 
Oakland ;  retail  advertising,  Thomas  M. 
Keans,  Spokane. 


May  Postpone  “C.  P.  L.”  Meeting 

(by  TELBCRAFH  to  editor  •  PUBLISHER.) 

Toronto,  Ont.,  May  27. — Owing  to  the 
strike  situation  in  the  West,  the  annual 
meeting  of  the  Canadian  Press  Limited, 
called  for  June  4,  is  likely  to  be  post¬ 
poned.  The  officials  here  are  devoting 
all  their  time  to  straightening  wire  diffi¬ 
culties  occasioned  by  strikes  in  Winni¬ 
peg,  Edmonton  and  Calgary. 
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A.N.A.  MEETING  SURVEYS  POST-WAR  PROBLEMS 
CONFRONTING  NATIONAL  ADVERTISERS 

Semi-Annual  Convention  at  Cleveland  Brings  Out  Priceless  Ideas — Association  Gives 
Full  Endorsement  to  Work  of  Audit  Bureau  of  Circulations — J.  C.  McQuiston 
Becomes  Vice-President  and  L.  W.  Wheelock  and  J.  S.  Wichert  Directors 


Staff  Correspondence 

CLEVELAND,  O.,  May  24.— The  semi¬ 
annual  meeting  of  the  Association  of 
National  Advertisers,  which  came'  to  a 
close  here  this  afternoon,  at  Hotel  Stat- 
ler,  was  declared  by  all  the  members  in 
attendance  to  have  been  the  most  inter¬ 
esting  gathering  they  have  held  since  the 
organization  was  started  nine  years  ago 
by  17  men  in  Detroit  One  leading  na¬ 
tional  advertiser  actually  made  this 
statement :  “The  ideas  I  have  heard 
these  three  days  have  been  worth  a  mil¬ 
lion  dollars  to  me.” 

About  ISO  of  the  280  members  were 
present  during  the  sessions  which  began 
Thursday  morning.  All  those  attending 
agreed  that  the  world  war  created  a  ne¬ 
cessity  for  new  ideas  in  advertising. 

Changed  conditions,  it  was  admitted, 
have  brought  about  new  fields,  and  in 
order  to  get  into  these  fields  advertising 
experts  must  “work  their  brains”  to  de¬ 
velop  ideas. 

John  Sullivan,  the  association  secre¬ 
tary,  before  leaving  for  his  headquarters 
in  New  York,  this  evening  summed  up 
the  work  done  during  the  three-day 
meeting  by  saying: 

Brought  Order  Out  of  Chaos 
“The  association  has  brought  order 
out  of  chaos.  It  has  done  more  than 
any  other  single  agency  to  bring  tangi¬ 
bility  into  business  methods  where  for¬ 
merly  there  was  intangibility.  The  asso¬ 
ciation  has  introduced  high  standards 
into  the  publishing  field  by  insisting  upon 
circulation  audits,  ‘brass  tack’  methods 
in  marketing  data  from  publications, 
with  details  of  circulation;  has  brought 
about  reform  methods  of  circulation ; 
brought  about  better  ethics  and  a  higher 
standard  of  copy.  J.  S.  Wichert  of  the  Mellin’s  Food 

“The  association  is  the  principal  chan-  Company,  Boston,  was  elected  a  director 
nel  through  which  the  advertising  men  in  the  place  of  George  B.  Sharpe,  who 
of  this  country  have  attained  a  loftier  recently  resigned  from  the  DeLaval  Sep- 
knowledge  of  marketing  products,  arator  Company,  New  York,  to  become 
Through  the  association  its  members  associated  with  the  Cleveland  Tractor 
have  become  real  factors  in  the  nation’s  Company,  a  non-membership  concern, 
big  business.”  The  final  session  this  afternoon  was 

W.  A.  McDermid  of  the  Mennen  Com-  perhaps  the  most  constructive.  At  its 
pany,  Newark,  N.  J.,  president  of  the  conclusion  the  following  was  adopted : 
association,  expressed  himself  as  highly  “With  a  view  to  securing  the  still 
elated  over  the  “world  of  ideas”  gener-  greater  success  of  the  movement  for  c  r- 
ated  during  discussions.  culation  audits  and  the  furnishing  of 

Evidence  that  the  'work  the  A.  N.  A.  is  audit  reports  by  a  larger  proportion  of 
doing  is  receiving  international  recogni-  publications  used  as  advertising  media 
tion  came  before  the  convention  in  the  by  national  advertisers,  the  A.  N.  A.  not 
form  of  a  telegraphic  message  from  Val  only  emphasizes  the  necessity  of  publica- 
Fisher,  the  British  advertising  authority  tions  furnishing  audit  reports  of  circula- 
who  is  now  in  this  country,  as  follows:  tion  and  urges  its  members  to  keep  in 
“Heartiest  good  wishes  for  success  of  mind  the  importance  of  having  such  re¬ 
convention.  The  services  rendered  to  ports  in  the  conduct  of  their  business', 
the  cause  of  good  advertising  by  the  As-  but  particularly  approves  the  work  of  the 
sociation  of  National  Advertisers  arouses  A.  B.  C.  in  the  interests  of  both  publish- 
the  admiration  and  envy  of  European  ers  and  advertisers.” 
advertising  men.” 

Two  new  directors  were  elected.  L.  Work  of  A.  B.  C.  Approved 

W.  Wheelock  of  Stephen  F.  Whitman  &  In  thus  expressing  itself  the  A.  N.  A., 
Son,  Philadelphia,  succeeded  J.  C.  Me-  as  a  body,  ratified  and  approved  the  ex- 
Quiston  of  the  Westinghouse  Electric  pression  of  confidence  in  the  A.  B.  C. 
&  Manufacturing  Company,  Pittsburgh,  The  action  is  a  sequel  to  a  thorough  in- 
as  a  director.  Mr.  McQuiston  was  ad-  vestigation  of  the  methods  of  the  A.  B. 
vanced  to  the  vice-presidency  to  succeed  C.  by  the  secretary  of  the  A.  N.  A. 

W.  P.  Werheim  of  Pratt  &  Lambert,  Four-minute  talks  by  almost  a  dozen 
Inc.,  Buffalo,  who  resigned  because  of  prominent  members  were  the  salient  fea- 
poor  health.  tures  of  the  closing  session.  These  talks 


and  bristled  with  so  many  new  ideas  that 
the  members  granted  him  an  extension 
of  time.  During  his  talk  he  requested 
association  members  to  “quiz”  him.  His 
answers  to  all  inquiries  were  laconic  and 
to  the  point. 

He  was  followed  by  E.  B.  Moon,  a 
retail  merchant  of  Lakeville,  Ind.,  a  town 
of  about  300  people.  In  this  village  Mr. 
Moon  has  built  up  a  retail  business  of 
$100,000  a  year.  He  explained  how  he 
had  turned  the  trick.  National  adver¬ 
tising,  he  said,  had  been  the  main  factor, 
if  he  excepted  his  individual  efforts  and 
aggressive  pushing  for  customers.  He 
said  that  his  trade  area  extended  over 
about  100  square  miles. 

“But  this  is  not  the  trade  area  of  a 
village  of  300  inhabitants,”  Mr.  Moon 
said.  “The  trade  area  of  a  retail  mer¬ 
chant  in  a  small  town  is  just  as  large  as 
he  makes  it  for  his  own  business.” 

He  called  attention  to  the  necessity 
of  “sympathy”  between  the  country  re¬ 
tailer  and  the  national  advertiser.  He 
said  that  the  proper  use  of  literature 
distributed  by  firms  which  enter  the  na¬ 
tional  advertising  field  should  be  taught 
retailers.  He  said  retailers  in  small 
towns  are  anxious  to  co-operate  with 
manufacturers,  if  they  show  him  how  to 
do  so.  He  said  letter  writing  from  firms 
distributing  literature  and  spending  large 
sums  in  national  advertising  will  not 
bring  the  desired  co-operation  and  sym¬ 
pathy  between  the  retailers  and  the  big 
firms.  The  small  retailer,  he  said,  is  too 
busy  to  look  into  the  merits  of  scores  of 
letters  he  receives  from  big  firms  who 
advertise  their  products  everywhere. 

A  general  discussion  followed  Mr. 
Moon’s  talk. 

Bristled  with  Information 

were  not  theoretical.  They  reflected  After  the  session  closed  a  former 
practice  and  methods  of  sale,  personal  newspaper  reporter  who  represented  an 
experiences  related  in  ‘brass  tack”  talks,  association  member  approached  Presi- 
and  an  “exchange  of  views  to  prevent  ex-  dent  McDermid  of  the  association  and 
perimentation.”  said : 

A  gong  reminded  each  speaker  that  “As  a  newspaper  man  I  attended  about 
his  time  limit  was  up.  ’  250  business  conventions,  but  not  one  of 

The  general  subject  of  discussion  was  them  was  so  business-like  as  the  meetings 
“New  Things  We  Have  Done  in  Our  just  closed.  The  sessions  bristled  with 
Business  and  Why.”  ‘information  stuff.’  ” 

The  speakers  included  John  E.  Soby,  Several  other  members  expressed 
of  the  Hammond  Typewriter  Company,  themselves  along  similar  lines. 

New  York ;  George  F.  Lord,  manager  of  The  daily  routine  of  the  first  day’s 
the  advertising  division  of  E.  I.  du  Pont  sessions  follows: 

de  Nemours  &  Co.,  W’ilmington,  Del.;  President  McDermid  called  the  mem- 
Tim  Thrift,  advertising  manager  Ameri-  bers  together  in  the  library  of  the  Hotel 
can  Multigraph  Company,  Cleveland,  O. ;  Statler  at  9 :30  a.  m.,  Thursday.  His 
S.  Roland  Hall,  advertising  manager  of  first  action  was  in  appointing  B.  B. 
the  Alpha  Portland  Cement  Company,  Ayers,  advertising  manager  of  the  Amer- 
Easton,  Pa. ;  Gordon  W.  Kingsbury,  ad-  ican  Steel  &  Wire  Company,  chairman 
vertising  manager  of  the  Diamond  Crys-  of  a  resolution  committee, 
tal  Salt  Company,  St.  Clair,  Mich. ;  W.  Among  the  resolutions  this  committee 
H.  Dawson,  of  the  Atlas  Powder  Com-  returned  was  one  deploring  the  recent 
pany,  Wilmington,  Del. ;  R.  Calvert  death  of  H.  J.  Heinz,  the  Pittsburgh 
Haws,  advertising  manager  of  the  Baker-  founder  of  “Heinz’s  Fifty-seven  Vari- 
Vawter  Company,  Benton  Harbor,  Mich.,  eties.”  This  resolution  was  adopted 
and  A.  V.  Syreher,  of  the  Art  Metal  shortly  before  adjournment  Saturday 
Construction  Company,  Jamestown,  N.  Y.  afternoon. 

The  four-minute  talks  were  “nailed  Secretary-Treasurer  John  Sullivan  of 
down,”  there  being  no  platitudes  and  no  the  association  was  called  upon  to  make 
philosophizing.  certain  explanatory  statements  in  extAl^  '• 

Following  these  brief  talks,  Benj.  Nash  sion  of  his  printed  report,  which  was 
of  the  Frank  Seaman,  Inc.,  New  York,  already  in  the  hands  of  the  members 
discussed  “Visualizing  the  Products  in  present. 

Art  Work.”  His  talk  was  so  interesting  (Continued  on  Page  8.) 


W.  A.  McDERMID. 

President  .Vssociation  of  National  Advertisers. 
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A.  N.  A.  SURVEYS  PROBLEMS 
OF  ADVERTISERS 
(CofUinued  from  Page  7.) 

The  report  dealt  with  the  reorganiza¬ 
tion  of  the  headquarters  office  in  New 
^'ork,  work  of  the  General  Data  Depart¬ 
ment  and  the  recently  created  “Research 
Auxiliary.”  Particulars  regarding  the 
perstinal  staff  were  also  given,  along 
with  information  about  the  general  serv¬ 
ice.  Reports  on  receipts  and  expendi¬ 
tures  were  also  given  for  the  five  months 
ending  .April  3f),  1919.  Diagrams  were 
shown,  explainitig  the  number  of  re¬ 
quests  from  members  to  the  General 
Data  Department.  He  said  the  number 
of  such  requests  this  year  will  probably 
reach  2.300  against  572  in  1915-16,  the 
first  year  of  the  department’s  o)>eration. 
Ill-  also  showed  the  numlier  of  requests 
received  by  the  Publication  Data  Dc- 
t»artmetit,  saying  for  this  year  they  will 
equal  the  number  received  by  the  Gen¬ 
eral  Data  Department,  making  the  num- 
b<-r  of  inquiries  double  the  number  re¬ 
ceived  during  1916-17,  when  the  depart¬ 
ment  was  first  organized. 

The  secretary  emphasized  the  need  of 
the  demand  for  service  on  the  part  of 
the  membership  in  order  that  the  data 
service  might  be  still  further  improved. 
He  mentioned  that  steps  had  already 
been  taken  to  digest  the  mass  of  data  on 
a  great  variety  of  advertising  and  sell¬ 
ing  subjects  already  in  the  files  so  that 
the  members’  time  might  not  be  occu¬ 
pied  by  having  to  examine  a  great  deal 
of  extraneous  matter,  and  so  that  they 
might  readily  pick  out  the  essential  in¬ 
formation. 

He  promised  that  in  a  very  short  time 
reports  bringing  practically  all  informa¬ 
tion  on  selected  subjects  down  to  date 
would  be  issued  and  that  these  reports 
would  be  supplemented  from  time  to 
time  as  fresh  data  was  gathered. 

Mr.  Sullivan’s  report  was  followed  by 
a  series  of  stcreopticon  views  showing 
the  office  staff,  views  of  New  York  head¬ 
quarters'  office. 

Has  Saved  Thoasands  of  Dollars 

.After  making  several  minor  announce¬ 
ments  President  McDermid  made  a  talk 
“in  brass  tacks”  to  the  members,  outlin¬ 
ing  in  a  Iticid  style  the  objects  of  the  as¬ 
sociation,  the  tremendous  work  in  front 
of  it  and  the  need  of  co-operation  on  the 
part  of  every  member.  His  talk  was 
very  frank,  and  of  a  confidential  value. 
Mr.  McDermid  did  not  mince  his  words 
and  he  was  enthusiastically  applauded  at 
the  end  of  his  address.  During  his  ad¬ 
dress  he  instanced  cases  in  which  mem¬ 
bership  concerns  were,  by  the  work  of 
the  headquarters  office,  saved  thousands 
of  dollars  by  being  given  facts  about  va¬ 
rious  propositions,  whereas  certain  non¬ 
membership  concerns,  unable  to  obtain 
the  facts,  lost  a  great  deal  of  money  by- 
subscribing  to  these  propositions  and 
selling  schemes. 

The  last  speaker  before  the  noon  ad¬ 
journment  was  Miss  Marion  Taylor  of 
New  York  City.  She  is  style  counsel  for 
the  H.  Black  C  ompany  and  other  con¬ 
cerns  and  is  .also  well  known  as  style 
editor  of  seve*al  publications.  She  was 
introduced  by  H.  J.  VVinsten,  sales  and 
advertising  manager  of  the  H.  Black 
Company.  Her  talk  was  on  “Style  and 
the  Woman  Appeal  in  Advertising.” 

Women’s  View  of  Advertising 

Her  remarks  were  frank  and  refresh¬ 
ing  and  gave  the  association  members 
an  insight  into  the  elusive  feminine  mind. 
There  was  not  a  platitude  in  her  ad¬ 
dress,  and  the  men  listened  eagerly. 
The  r  interest  was  evidenced  in  the  dis- 
n  that  followed. 

Man  after  man  questioned  Miss  Tay¬ 
lor.  not  merely  men  engaged  in  the  cloth¬ 
ing  bu'Micss,  but  men  in  the  cement,  salt. 
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automobile,  telephone,  baby  carriage, 
aluminum  utensils,  corsets,  face  cream 
upholstery  materials,  and  typwriler  in¬ 
dustries.  One  important  point  empha¬ 
sized  by  Miss  Taylor  was  that  women 
are  not  “living  down  to  something,  but 
are  ready  all  the  time  to  live  up  to  some¬ 
thing”  adequately  and  sensibly  presented 
to  them.  Women  have  in  the  back  of 
their  minds  that  they  would  like  to  look 
like  certain  illustrations  that  they  see  in 
the  editorial  and  advertising  columns  of 
magazines,  in  spite  of  the  fact  that  they 
are  well  aware  that  frequently  these  il¬ 
lustrations  are  somewhat  bizarre  or  ex¬ 
aggerated. 

Even  after  the  session  adjourned,  men 
stood  around  .Miss  Taylor  eagerly  con¬ 
sulting  her  on  points  connected  with 
their  business.  The  morning  .session  was 
one  of  the  best  that  the  assiKiation  had 
ever  had. 

.An  adjournment  was  then  taken  for 
“divisional  luncheons,”  men  in  the  same 
bile  of  1  usiness  exchanging  personal 
viewiMiints  (luring  the  luncheons  and  out¬ 
lining  plans  for  future  co-operation. 

Audits  Necessary 

The  afternoon  session  began  at  2 
o'clock,  the  first  speaker  lieing  E.  W. 
Simons,  advertising  manager  of  the 
James  Manufacturing  Company.  He  is 
also  chairman  of  the  A.  N.  .A.  circula¬ 
tion  audit  committee. 

Mr.  S'mons  talked  on  “New  Condi¬ 
tions  in  the  Publication  Field”  and  rec¬ 
ommended  that  certain  steps  be  taken 
by  the  association  in  connection  with  the 
circulati(  n  audit  movement. 

“Legal  Pitfalls — Watch  Your  Step.” 
was  presented  by  E.  1.  LaBeaume,  ad¬ 
vertising  manager  of  the  Hercules 
Powder  Company.  Mr.  LeBeaume  pre¬ 
senting  details  gathered  by  the  associa¬ 
tion  from  original  sources.  When  Mr. 
I^Beaume  had  finished,  the  interest  in 
this  subject  quickly  developed  and  the 
men  asked  many  questions  covering 
trade  marks,  price  maintenance,  dealer 
contracts  and  pitfalls  to  be  avoided  in  the 
handling  of  pictures  and  printed  matter 
generally. 

The  session  closed  with  talk  on  “Ex¬ 
periences  in  Export  Advertising”  by  J. 
F.  Stevens,  of  the  J.  Roland  Kay  Co., 
Chicago. 

The  evening  was  devoted  to  a  banquet 
at  the  Hotel  Statler.  Business  for  the 
only  time  during  the  three-day  meeting 


was  forgotten.  The  banquet  was  a  “riot 
of  fun.”  There  were  no.  speeches. 

Friday  morning  a  report  was  presented 
I’cr  the  special  outdoor  advert  sing  com¬ 
mittee  by  George  Frank  Lord  of  the  E. 
1.  dtiPont  dc  Nemours  Powder  Com¬ 
pany.  It  developed  that  practically  all  of 
the  bill  board  space  available  in  the  coun¬ 
try  has  already  been  sold,  hence  the  ad- 
\ei  .iser  who  wishes  to  get  his  products 
before  the  public  must  rely  mainly  on 
newspapers.  It  was  also  reported  that 
magazines  worth  taking  space  in  are 
jammed  full  of  advertising  based  on  time 
contracts. 

It  was  announced  that  in  co-operation 
with  committees  of  the  Poster  Adver¬ 
tising  .Association  of  .America,  the  A. 
N.  .A.  will  make  a  survey  of  the  outdoor 
advertising  field  and  report  to  the  -A.  N. 
.A.  on  every  condition  and  circumstance. 
It  is  estimated  that  six  months  will  be 
required  to  compile  this  report.  It  will 
be  distributed  to  the  entire  membership. 
During  the  general  discussion  many 
points  of  value  were  brought  out  on  the 
use  of  technical  ppsters,  touching  mainly 
( n  technical  practice. 

J.  F.  Stevens,  a  Chicago  foreign  ad¬ 
vertising  expert,  read  a  paper  on  “Ex¬ 
perience  in  Foreign  .Advertising.” 

L.  A.  McQueen  of  the  B.  F.  Goodrich 
Company,  Akron,  Ohio,  presented  a  pa¬ 
per  on  “The  Advertising  Manager’s 
Newest  -Ally.”  Mr.  McQueen  declared 
this  ne’.v  ally  is  the  correspondence  su- 
pen'isor.  He  discussed  practically  and 
in  detail  plans  by  which  the  Goodrich 
Company  has  worked  out  means  of  se¬ 
curing  standardization  and  maximum  re¬ 
sults  in  its  correspondence — also  more 
grammatical  and  effective  letters. 

The  Correspondence  Supervisor 

Mr.  McQueen  said  the  Goodrich  Com¬ 
pany  is  now  employing  about  800  corres- 
spondents  and  sends  out  about  180,000 
dictated  letters  a  month.  The  duty  of 
the  correspondence  superi’isor  is  to  ex¬ 
amine  all  letters  for  grammatical  errors, 
maintenance  of  policy,  cutting  size,  etc. 
He  said  the  correspondence  supervisor 
has  proved  to  be  a  great  force  for  good. 

N.  Bowland,  advertising  manager  of 
the  .A.  M.  Byers  Company,  Pittsburgh, 
started  a  discussion  on  what  extent  the 
.Association  of  National  Advertisers 
should  lend  assistance  in  the  advertising 
plans  of  the  Government  and  welfare 
bod  es.  During  the  talk  members  de¬ 


scribed  in  detail  the  co-op¬ 
eration  the  .A.  N.  A.  had 
given  a  number  of  Govern¬ 
ment  departments  during 
the  last  two  years  of  the 
war,  and  particularly  on 
labor  in  the  last  two  weeks. 
Oppose  Donations  to 
Government 

Without  placing  them¬ 
selves  on  record,  the  A.  N. 
A.  members  plainly  showed 
opposition  to  future  dona¬ 
tion  of  space,  cither  to  Gov¬ 
ernment  departments  or 
welfare  or  charitable  bodies. 
In  fact,  the  opinion  was 
that  many  national  adver¬ 
tisers  had  made  a  mistake 
in  giving  free  space  to  the 
Government,  even  during 
the  war. 

The  Government  Depart¬ 
ment  of  Labor  w’as  quoted 
as  an  instance  of  this.  It 
was  declared  that,  despite 
the  fact  that  a  large  amount 
of  space  and  work  had  been 
donated  to  helping  the 
Government  solve  its  labor 
problem,  labor  department 
heads  are  constantly  send¬ 
ing  in  requests  for  aid  in 
the  very  way  it  has  al¬ 
ready  been  given.  This  was  taken  to 
show  that  no  effort  has  been  made  by 
the  Government  to  check  its  advertising 
and  that  department  heads  do  not  yet 
know  what  has  been  done  for  them. 

It  was  the  contention  of  most  members 
that  when  the  Government  pays  for  its 
advertising  bureau  and  department  heads 
will  be  more  careful  to  check  up  what 
they  have  secured  for  their  money, 
whereas  free  space  is  quickly  forgotten 
and  the  departments  have  gained  no  ex¬ 
perience  in  handling  their  own  problems. 

Following  this  discussion,  a  committee 
was  appointed  to  have  referred  to  it  all 
questions  of  co-operation  between  the  as¬ 
sociation  and  welfare  bodies. 

Members  contended  that  donated  space 
should  not  be  charged  up  to  the  adver¬ 
tising  department.  It  was  pointed  out 
tltat  some  advertisers  have  a  special  de¬ 
partment  to  which  is  referred  all  re- 
(|uests  for  donations  of  advertising  and 
publ'city,  and  that  such  donations  are  not 
debited  from  advertising  accounts.  This 
idea  was  generally  approved. 


Local  Chapters  Formed 
.A  healthy  development  in  the  A.  N.  A. 
during  the  past  five  months  has  been  the 
organization  of  five  local  chapters.  The 
cities  of  Philadelphia,  Chicago,  Pitts¬ 
burgh,  Detroit  and  Newark  now  have 
local  chapters.  Their  presidents  or  rep¬ 
resentatives  told  the  meeting  just  what 
their  chapters  have  accomplished  in  a 
way  to  enable  other  members  to  start 
similar  branches.  Philadelphia  has  the 
most  successful  of  these  chapters,  having 
72  members. 

From  now  on  the  association  will  have 
a  consultation  committee  to  enable  in¬ 
quiring  members  to  obtain  information 
from  men  most  experienced  in  advertis¬ 
ing  and  selling.  All  inquiries  will  be 
cleared  to  the  committee  through  the 
headquarters  office  in  New  York. 

Majors  McComb  and  Church  repre¬ 
sented  the  War  Department  in  addresses 
before  the  convention  and  at  several 
divisional  luncheons  in  behalf  of  co¬ 
operation  with  the  Government  in  its 
work  to  stimulate  buying  throughout  the 
country.  They  urged  especially  the  use 
of  advertising  to  revive  the  markets  for 
building  materials,  paints,  varnish,  etc. 

Retrieving  “Lost”  Mountaineers 
The  Friday  evening  meeting  was  un¬ 
der  the  auspices  of  the  film  advertising 
(Continued  on  Page  16) 
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CLAIM  RAILWAY  MAIL  SERVICE  SHOWS  GREAT 
IMPROVEMENT  IN  RECENT  MONTHS 


Department’s  Investigation  of  Complaints  by  Publishers,  Voiced  Through  EDITOR  & 
PUBLISHER,  Attests  to  Justice  of  Some  Charges  and  Places  Blame  for 
Much  of  Bad  Service  on  Newspaper  Mailing  Room  Methods 


Early  in  the  present  year  com¬ 
plaints  of  contined  inefficient  serv 
vice  in  the  handling  of  newspaper 
mail  came  to  Editor  &  Publisher  in 
sufficient  volume  to  justify  a  special  in¬ 
quiry  for  the  purpose  of  speeding  up  a 
restoration  of  the  pre-war  standard  of 
service. 

Letters  were  sent  to  publishers  in 
various  sections  of  the  country  asking 
tor  definite  complaints  as  to  instances 
of  slack  service  and  suggestions  for  rem¬ 
edying  the  conditions  responsible  for 
them. 

Nearly  one  hundred  publishers  re¬ 
sponded.  More  than  seventy-five  of 
these  letters  gave  details  of  unsatisfac¬ 
tory  service,  of  losses  continually  oc¬ 
curring  through  failure  to  deliver  news¬ 
papers  on  time  and  of  bunched  deliv¬ 
eries  of  both  dealer  bundles  and  single¬ 
wrapper  mail.  A  few  publishers  reported 
recent  improvement  in  the  service;  a 
few  reported  that  they  had  discovered 
that  lapses  in  their  own  mailing  depart¬ 
ments  were  responsible  for  many  of  the 
complaints  from  subscribers. 

Digests  of  these  letters  were  sent  to 
the  department,  with  the  request  that 
steps  should  be  taken  to  investigate  the 
complaints  and  to  correct  the  evils  out 
of  which  they  grew.  Mr.  Burleson  was 
told  that  the  purpose  of  Editor  &  Pub¬ 
lisher  in  submitting  these  complaints 
was  to  assist  the  department  in  elimi¬ 
nating  poor  service. 

The  Postmaster  General  referred  the 
matter  to  Hon.  Otto  Praeger,  Second 
Assistant  Postmaster  General,  for  inves¬ 
tigation  and  report. 

Mr.  Praeger  at  once  instituted  an  in¬ 
quiry,  referring  each  complaint  to  the 
division  superintendent  of  the  Railway 
Mail  Service,  or  to  the  chief  clerk,  in 
whose  territory  the  newspaper  was  pub¬ 
lished,  with  instructions  to  make  per¬ 
sonal  investigations  and  reports  to  the 
department. 

Charge  Antagonism  to  Department 

That  inquiry  has  not  yet  been  com¬ 
pleted,  although  it  has  been  under  way 
since  February.  On  May  IS,  by  direc¬ 
tion  of  W.  H.  Riddell,  acting  superin¬ 
tendent  of  railway  mail  in  the  New 
York  division,  a  representative  of  the 
department,  visited  Editor  &  Publisher 
office  and  submitted  for  inspection  the 
official  correspondence  and  reports  bear¬ 
ing  upon  about  thirty-five  of  these  com¬ 
plaints. 

A  necessarily  hurried  examination  of 
the  mass  of  official  documents  involved 
in  these  reports  served  to  show  that,  in 
the  time  intervening  between  the  date  of 
the  complaints  and  the  official  investiga¬ 
tions,  improvement  had  been  made  in 
the  service.  In  a  majority  of  instances 
the  officials  of  the  Railway  Mail  Service 
who  were  delegated  to  visit  publishers 
are  shown  by  the  correspondence  to  have 
made  every  effort  to  ascertain  the  exact 
nature  of  the  trouble  and  to  place  the 
responsibility. 

In  some  instances,  however,  the  in¬ 
vestigating  official  seemed  to  have  pre¬ 
judged  the  complaints  and  to  have  tried 
to  make  out  cases  of  political  and  par¬ 


tisan  bias  against  the  publishers.  In 
still  other  instances  the  effort  seems  to 
have  been  made  to  fix  the  full  respon¬ 
sibility  for  poor  mail  service  on  the  mail¬ 
ing  departments  of  the  newspapers. 

That  a  part  of  the  troubles  of  pub¬ 
lishers  is  attributable  to  faults  in  their 
own  offices,  has  never  been  denied.  Care¬ 
lessness  in  cutting  labels,  through  which 
some  wrappers  have  two  address  labels 
on  them  and  others  none  at  all ;  incor¬ 
rect  galley  lists  and  occasionally  tardi¬ 
ness  in  delivery  to  the  stations  or  trains 
are  office  lapses  which  are  not  rare  in 
many  establishments.  Where  such  in¬ 
stances  have  been  pointed  out  to  pub¬ 
lishers  by  the  investigating  officials 
steps  have  been  taken  to  kcy-iip  mail 
room  workers  to  a  higher  pitch  of  effi¬ 
ciency. 

Cases  of  non-delivery  of  newspapers 
owing  to  poor  train  connections  arc  de¬ 
plored  by  the  Department,  but  the  re¬ 
sponsibility  is  placed  upon  the  Railway 
Administration. 

Essence  of  Complaints  and  Reports 
A  very  brief  summary  of  these  re¬ 
ports  will  show  the  general  attitude  of 
the  Department. 

The  Oneonta  (N.  Y.)  Star  com¬ 
plained  that  R.  F.  D.  carriers  were  not 
held  to  await  the  arrival  of  mail  trains. 
The  Department  finds  that  the  service 
is  the  best  that  can  be  given  with  the 
present  train  service. 

The  Binghamton  (N.  Y.)  Press  stated 
that  it  was  impossible  to  get  delivery 
where  mail  must  go  through  junction 
points,  and  the  chief  clerk  reported  that 
the  service  was  betetr  now — adding,  how¬ 
ever,  that  in  his  opinion  the  complaint 
was  due  to  the  resentment  of  newspa¬ 
pers  generally  against  the  zone  rate,  and 
was  a  part  of  propaganda  to  discredit 
the  present  administration  of  the  postal 
service  1 

The  Great  Falls  (Mont.)  Tribune  told 
of  trouble  at  transfer  points  and  the  re¬ 
port  states  that  at  the  time  complaint 
was  made  there  were  many  green  hands 
employed  in  the  service — but  faults  have 
been  largely  remedied. 

The  Missoula  (Mont.)  Sentinel  had 
trouble  with  outside  mail,  often  carried 
beyond  destination.  Uncertified,  inex¬ 
perienced  clerks  responsible,  according 
to  report.  Conditions  now  better. 

The  Uhrichsvillc  (O.)  Chronicle  cited 
poor  delivery  over  period  of  three  years. 
Report  says  that  in  order  to  avoid  car¬ 
rying  papers  beyond  destinations  the 
postmaster  at  Uhrichsville  has  been  in¬ 
structed  to  include  them  in  pouches  of 
first  class  mail.  Some  irregularities  in 
mail  transfer  at  Akron  have  been  cor¬ 
rected. 

The  Evansville  (Ind.)  Journal  News, 
complaining  of  poor  service  and  ineffi¬ 
cient  help  on  the  mail  cars,  is  told  that 
because  of  the  war  50  per  cent  of  its 
own  mailing  room  employes  were  green 
hands.  There  had  been  curtailment  of 
train  schedules.  Service  now  better. 

The  Tulsa  (Okla.)  Times,  specifying 
bundles  carried  by  destination,  was  de¬ 
clared  to  be  tardy  in  making  complaints. 


and  that  publishers  should  use  form  5370 
promptly. 

The  Sterling  (III  )  Gazette,  specifying 
failure  to  deliver  pajters  mailed  in  wrap¬ 
pers,  was  informed  that  labels  had 
dropped  off  from  wet  sheets;  rural  de¬ 
liveries  sometimes  bad  because  men  were 
not  able  to  cover  their  full  routes. 

The  St.  Louis  Globe-Democrat  com¬ 
plained  of  loss  through  bundles  being 
carried  past  destinations,  outside  pack¬ 
ages  dispatched  as  inside  mail  and  vice 
versa.  Report  states  that  service  is  im¬ 
proving,  as  Globe-Democrat  sustained  in 
February  a  loss  only  about  one-fifth  as 
great  as  in  December. 

The  York  (Pa.)  Dispatch  stated  that 
the  mailing  of  so  much  departmental 
matter  congested  the  mails  and  impaired 
service  to  newspapers.  Department  al¬ 
leges  hostility  of  newspaper  management 
to  present  administration  of  postal 
service. 

The  Knoxville  Sentinel,  complaining 
of  bunched  deliveries,  is  told  that  in¬ 
vestigation  showed  improper  addresses 
on  papers. 

The  Nashville  Tennessean,  complain¬ 
ing  of  failure  to  restore  pre-war  train 
schedules,  finds  the  Department  ready  to 
concede  this  disadvantage. 

The  Manchester  (N.  H.)  Union  and 
Leader,  referring  to  irregular  deliveries, 
is  reminded  of  faulty  labeling.  Poor 
train  connections  admitted. 

The  Camden  (N.  J.)  Post-Telegram* 
having  complained  that  subscribers 
failed  to  receive  their  papers,  is  charged 
with  improper  mailing.  Some  copies, 
says  report,  addressed  to  two  parties; 
others  without  address. 

Wait  All  Night  in  St.  Paul 
The  Chicago  Tribune’s  complaint  had 
to  do  with  delays  to  Canadian  mails  be¬ 
cause  of  being  turned  over  to  St.  Paul 
terminal  for  distribution.  While  this 
mail  is  being  worked  at  terminal,  trains 
on  which  it  should  leave  St.  Paul  are 
departing.  Department  admits  that  since 
November,  1916,  papers  for  Canada  have 
not  been  worked  on  train  55,  but  have 
been  sent  to  terminal  R.  P.  O.  Train 
55  due  St.  Paul  3 :30  p.  m.  Canada 
papers  sent  from  55  to  terminal  arc 
worked  for  dispatch  by  trains  leaving 
8:30,  8:45  and  11  next  morning.  Too 
expensive  to  work  mail  on  train  55  when 
terminal  is  available! 

The  Oakland  (Cal.)  Enquirer  com¬ 
plained  that  both  the  domestic  and  the 
soldier  mail  services  were  “as  shabby  as 
a  shoddy  coat.’’  Investigator  (J.  S.  Rob¬ 
erts,  Division  Superintendent,  San  Fran¬ 
cisco)  reports  that  publisher  Chapin  is 
highly  pleased  with  domestic  service  and 
intended  to  complain  only  of  delays  to 
soldier  mail. 

The  Albany  Knickerbocker  Press,  sug¬ 
gesting  more  help  on  mail  trains,  is  an¬ 
swered  by  the  chief  clerk  at  Albany, 
who  says  there  is  no  data  to  support 
suggestion  for  more  help.  Alleges  fre¬ 
quent  mislabeling.  Believes  complaint  a 
part  of  “the  policy  of  certain  publishers 
to  publish  anything  and  everything  and 
take  every  action  possible  that  will  re¬ 
flect  on  the  present  administration  of 
department.’’ 


The  Atlanta  Constitution,  having  char¬ 
acterized  the  service  as  generally  rotten, 
is  reported  to  have  no  present  complaint 
except  “irregularity  in  receipt  of  papers 
by  subscribers.”  Great  improvement 
noted. 

The  Waterloo  (Iowa)  Courier  speci¬ 
fied  the  closing  of  local  post  offices  in  its 
territory  at  6  p.  m.,  just  before  the  ar¬ 
rival  of  newspaper  mails.  Department 
comments  on  one  instance.  Postoffice 
at  Reinbeck,  Iowa,  closed  at  6  p.  m.  by 
order  of  First  Assistant  Postmaster 
General.  Mail  arrives,  outside  package, 
at  6:02  p.  m.,  and  is  taken  to  a  restau¬ 
rant  and  distributed  from  there. 

The  Indianapolis  News  complained  of 
trains  leaving  before  mail  is  loaded ; 
papers  carried  past  destination.  Report 
says  complaint  is  true ;  partially  reme¬ 
died.  Not  only  News,  but  other  papers 
occasionally  carried  past  destinations; 
fault  of  clerks ;  responsibility  of  indi¬ 
vidual  clerks  fixed  when  possible. 

The  Hastings  (Neb.)  Tribune  com¬ 
plained  of  delayed  and  mis-sent  papers. 
Condition  rectified.  No  present  griev¬ 
ance  by  publisher. 

The  Lexington  (Ky.)  Herald  com¬ 
plained  of  non-delivery  of  papers  to  ad¬ 
vertisers.  Local  postmaster  noted  faulty 
dispatching  and  incorrect  addresses  on 
wrappers. 

The  Bradford  (Pa.)  Era  complained 
of  bad  rural  delivery  service  and  is  told 
that  it  is  impossible  to  re-route  carriers 
as  suggested.  Bad  roads  delay  carriers. 

Placed  Transfer  Clerks  at  Erie 
The  Erie  (Pa.)  Herald  cited  poor 
handling  of  mail  at  station.  Department 
has  assigned  two  transfer  clerks  to  Erie 
and  service  now  satisfactory. 

The  Richmond  (Va.)  Times-Dispatch 
alleged  delays  to  mails  for  eastern  sec¬ 
tion  of  state.  Department  says  connec¬ 
tions  for  star  route  carriers  now  better. 

The  Portland  (Me.)  Express  com¬ 
plained  of  delay  in  delivery  of  papers  to 
New  York.  Report  says  paper  some¬ 
times  sends  packages  too  late  for  dis¬ 
patch  on  usual  trains. 

The  Des  Moines  Register  &  Tribune 
cited  lack  of  service  between  Perry  and 
Templeton.  Supt.  McFarland,  Chicago, 
says  it  would  require  annual  expendi¬ 
ture  of  $285.95  for  three-foot  space  in 
Marion  and  Omaha  express  Terry  to 
Templeton.  Advises  expenditure  would 
not  be  warranted. 

The  Bridgeport  (Ct.)  Post  complained 
of  poor  service  on  copies  to  advertising 
agents  et  al.  Report  says  paper  now 
sends  pages  of  ads  for  checking  by  first 
class  mail. 

The  Davenport  (Iowa)  Democrat 
stated  that  it  required  48  hours  to  de¬ 
liver  evening  paper  50  miles  from  city. 
The  answer  is  that  service  is  now  being 
given  on  all  available  lines.  Suggests 
rural  carriers  be  held  for  mail  trains,  etc. 

The  Wilmington  (Del.)  Every  Eve¬ 
ning  noted  that  subscribers  failed  to  re-’ 
ceive  papers.  Specific  complaints  being 
investigated.  Everything  possible  to  be 
done  to  eliminate  future  complaints. 

The  Charleston  (S.  C.)  Americani 
complained  of  generally  poor  service. 

(Continued  on  Page  39) 
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MAY  COMPLETELY  REORGANIZE 
CANADIAN  PRESS  ASSOCIATION 

At  Annual  Convention  in  Toronto  Next  Week,  Dailies  May 
Break  Away  and  Form  Separate  Organization — New 
Basis  of  Agency  Recognition  May  Also  Be  Set. 


mittce  refers  to  the  recent  withdrawal 
by  the  post  office  department  of  the 
special  regulations  governing  the  post¬ 
age  on  issues  of  newspapers  containing 
a  double  page  spread.  It  goes  over  the 
history  of  these  regulations.  They  were 
first  enforced  in  August,  1913,  and  im¬ 
mediately  became  the  subject  of  repre¬ 
sentations  to  the  post  office  department 
by  the  committee.  In  October,  1913, 
they  were  modified  to  the  extent  that  a 
rate  of  2  cents  per  pound  was  allowed 
on  such  issues.  Since  then  successive 
committees  have  labored  to  secure  fur¬ 
ther  relief,  and  the  withdrawal  of  the 


PAPER  COMPANY  WINS 
IMPORTANT  VERDICT 


Newspapers  Fail  to  Compel  Manufacturer 
to  Deliver  Newsprint  Tonnage  Con¬ 
tracted  for  After  Expiration 
of  Time  Limit 


Toronto,  May  27. — considerable  interest  attaches  to  this  year’s 
convention  of  the  Canadian  Press  As.sociation,  to  Ite  held  here  on 
Thursday  and  Friday,  June  5  and  6,  Itecause  of  possible  changes  in 
the  organization  foreca.st  by  notices  ofamendments  to  the  constitution  which  regulations  altogether  has  been  largely 
have  already  l)een  distributed  among  the  meml)ership.  the  result  of  the  efforts  of  the  com- 

One  of  the  proposed  amendments  provides  for  the  dissolution  of  the  mittee. 
association  through  the  surrender  of  the  charter,  a  move  which  would 
make  it  possible  for  the  daily  paper  memliership  to  form  an  independent 
association  of  their  own  on  the  lines  of  the  A.  N.  P.  A.  Presumably  the 
weekly  pajjers  would  take  similar  action,  as  well  as  the  trade  and  class 
members,  all  of  whom  are  at  present  united  in  the  C.  P.  A. 

Alternative  May  Preserve  Association 
The  amendment,  however  submits  an  publication  in  a  newspaper  a  false  birth. 


alternative,  which  would  preserve  the 
form  of  the  association,  while  making  it 
simply  a  loose  sort  of  link  between  the 
three  sections,  each  section  looking  after 
its  own  affairs.  It  is  expected  that  the 
debate  on  this  amendment  will  consume 
most  of  the  time  of  the  convention. 

The  various  activities  of  the  associa¬ 
tion  during  the  past  year  are  related  in 
the  reports  of  the  standing  committees 
which,  in  accordance  with  the  by-laws 
of  the  organization,  will  be  printed  and 
sent  to  the  members  in  advance  of  the 
meeting.  The  numerical  strength  of  the 
as.sociation  shows  a  slight  decrease  from 
819  to  788  members  due  largely  to  dis¬ 
continuances  and  amalgamations. 

The  fact  that  membership  is  now  very- 
widespread  throughout  the  Dominion 
makes  it  no  longer  possible  to  secure  the 
large  increases  that  have  been  features 
of  previous  reports.  Even  to  maintain 
membership  at  or  near  its  present  high 
level  is  an  indication  that  the  work  of 
the  association  is  proving  effective. 

Recognition  of  Agents 

A  lengthy  program  of  work  is  dis¬ 
closed  in  the  report  of  the  advertising 
committee,  of  which  George  E.  Scroggie, 
Toronto  Mail  and  Empire,  is  chairman. 
The  committee  will  submit  to  the  general 
association  a  series  of  amended  require¬ 
ments  in  connection  with  the  recognition 
of  advertising  agencies,  which  will  be 
discussed  and,  if  thought  advisable, 
adopted. 

One  of  these  raises  the  value  and  dis¬ 
tribution  of  the  accounts  which  an 
agency  must  have  in  order  to  secure  rec¬ 
ognition.  -A  new  clause  is  proposed 
which  would  provide  for  a  reconsidera¬ 
tion  of  each  new  recognition  at  the  end 
of  each  of  the  first  two  years,  in  order 
to  see  that  the  agency  is  carrying  out 
the  promotion  work  required  of  it  and  in 
general  living  up  to  the  regulations.  An¬ 
other  new  clause  aims  to  prevent  re¬ 
bating  to  clients  of  money  paid  as  com¬ 
missions  which  should  properly  be  spent 
in  promotion. 

Punish  False  Advertiseri 

The  report  of  the  committee  states 
that  of  %  daily  papers  in  the  member¬ 
ship,  76  have  become  signatories  to  the 
card  agreement  under  which  commission 
is  allowed  only  on  business  placed 
through  agencies  recognized  by  the  asso¬ 
ciation  ;  360  weeklies  out  of  a  total  of 
463  and  40  out  of  49  trade  and  class  pub¬ 
lications  have  also  signed  this  agree¬ 
ment. 

Another  recommendation  of  the  com¬ 
mittee  is  to  the  effect  that  the  associa¬ 
tion  should  pass  a  resolution  asking  the 
Dominion  Government  to  make-  it  a 
criminal  offsense  for  anvone  to  offer  for 


marriage  or  death  notice.  The  practice 
has  become  altogether  too  prevalent 
and  gives  rise  to  much  pain  and  un¬ 
pleasantness.  It  is  recommended  that 
publishers  should  always  insist  upon 
getting  the  name  and  address  of  the 
party  responsible  for  inserting  the  no¬ 
tice. 

Among  various  other  items  of  busi¬ 
ness  brought  forward  by  the  advertis¬ 
ing  committee  is  a  resolution  recom¬ 
mending  the  Government  to  take  action 
toward  the  licensing  of  all  stock  pro¬ 
motions  so  that  the  press,  in  inserting 
advertisements  of  such  promotions, 
might  be  assured  that  the  different 
projects  were  deemed  to  be  honorable 
in  character. 

Reference  is  made  to  the  promotional 
work  that  has  been  done  during  the 
year  and  it  is  intimated  that  at  the 
annual  meeting  the  daily  section  will 
recommend  a  program  of  advertising 
advertising,  plans  for  which  have  been 
worked  out  during  the  year. 

The  steps  taken  to  induce  the  Gov¬ 
ernment  to  reduce  the  number  of  the 
requests  for  free  publicity  from  the  va¬ 
rious  departments  are  also  outlined. 

The  circulation  committee  has  an  en¬ 
couraging  report  to  lay  before  the  mem¬ 
bership  as  regards  the  progress  of  the 
movement  to  obtain  a  larger  share  of 
revenue  from  subscriptions.  Records 
show  that  during  the  association’s  year 
.S4  daily  papers  have  increased  their 
subscription  rates. 

Postal  Matters 

There  are  no  longer  any  dailies  in 
Canada  charging  a  dollar  per  annum. 
Indeed  there  are  only  five  with  rates 
as  low  as  $2  per  annum.  The  report 
gives  the  following  information  as  to 
the  rates  charged :  5  charge  $2,  4  charge 
$2.50,  43  charge  3,  2  charge  $3.50,  26 
charge  $4,  16  charge  $5,  4  charge  $6,  1 
charges  $6.20  and  2  charge  $7.  This  is 
the  subscription  rate  by  mail  for  a 
year. 

On  the  basis  of  the  sale  of  single 
copies.  9  sell  at  1  cent,  46  at  2  cents, 
17  at  3  cents  and  31  at  5  cents. 

During  the  year  47  weeklies  adopted 
the  $1.50  rate,  there  being  now  406 
weeklies  charging  this  rate  or  more  than 
50  per  cent  of  the  total  of  weeklies  in 
the  country.  Reports  are  general  that 
no  permanent  decrease  in  circulation  re¬ 
sulted  from  the  change. 

A  good  deal  of  educational  work  has 
been  done  toward  securing  these 
results,  while  the  committee  has  sup¬ 
plied  members  with  a  number  of  ad¬ 
vertisements  explaining  to  their  read¬ 
ers  reasons  that  have  made  it  necessary 
to  raise  rates. 

The  postal  and  parliamentary  com- 


The  labor  committee  states  that  dur¬ 
ing  the  year,  pursuant  to  recommenda¬ 
tions  of  the  last  annual  meeting,  cor¬ 
respondence  has  been  carried  on  with 
the  various  trades  unions  with  a  view 
to  the  negotiation  of  arbitration  agree¬ 
ments  similar  to  those  in  force  between 
the  several  unions  and  the  A.  N.  P.  A. 

For  the  first  time  there  will  be  a  re¬ 
port  presented  from  the  editorial  com¬ 
mittee,  of  which  J.  G.  Elliott,  Kingston 
Whig,  is  chairman.  The  committee  re¬ 
fers  to  the  efforts  made  to  have  an  edi¬ 
torial  conference  at  Ottawa  during  the 
present  session  of  Parliament,  which 
unfortunately  were  unfruitful,  and  adds 
a  recommendation  that  such  a  confer¬ 
ence  as  that  proposed  should  be  held 
later  on. 

It  recommends  that  a  second  volume 
of  “A  History  of  Canadian  Journalism” 
should  be  published  and  that  some  of 
the  bulletins  of  the  association  should 
be  devoted  to  matters  of  interest  to 
editors.  It  further  submits  for  consid¬ 
eration  certain  suggestions  as  to  the 
composition  of  the  committee  and  its 
duties. 

As  regards  the  latter  it  is  proposed 
that  “It  shall  be  the  duty  of  this  com¬ 
mittee  to  consider  questions  related  to 
the  editorial  work  of  the  newspapers 
and  to  take  whatever  action  is  desir¬ 
able  to  strengthen  and  develop  the  edi¬ 
torial  interests  of  the  publications  con¬ 
nected  with  the  association.” 

Big  Attendance  Promised 

Notices  of  attendance  received  at  the 
head  office  indicate  that  there  will  be  an 
unsually  large  number  of  members 
present  from  all  parts  of  Canada. 

The  program  follows  the  usual  plan, 
except  that  a  second  session  of  the  gen¬ 
eral  association  will  be  held  the  first 
day  in  order  to  give  an  opportunity  to 
deal  with  the  amendments  to  the  consti¬ 
tution  early  in  the  convention. 

Should  a  change  be  desired  upon,  or¬ 
ganization  of  new  associations  can  be 
proceeded  with  the  second  day.  On  the 
evening  of  the  first  day  an  editorial  ses¬ 
sion  takes  place  at  which  the  principal 
speaker  will  be  J.  W.  Dafoe,  Winnipeg 
Free  Press,  who  will  deal  with  “Can¬ 
ada's  Part  at  the  Peace  Conference.” 

F.  M.  Chapman,  editor  of  the  Far¬ 
mers’  Magazine  will  also  speak  on 
“Where  Urban  and  Rural  Meet,"  and 
there  will  be  a  presentation  to  Past 
President  J.  F.  Mackay,  former  business 
manager  of  the  Toronto  Globe,  and  now 
connected  with  the  Willys-Overland 
Company  of  Canada. 

Conferences  between  representatives 
of  the  Canadian  Association  of  Adver¬ 
tising  Agents  and  the  various  sections 
take  place  on  the  second  day. 


Iowa  Will  Teach  News  Writing. 

Des  Moines,  la..  May  26. — The  State 
University  of  Iowa  will  have  courses  in 
news  writing  and  editing  this  summer 
for  the  first  time.  The  Daily  Iowan, 
student  paper,  is  to  be  published  to  pro¬ 
vide  laboratory  facilities. 


In  the  United  States  District  Court  at 
Boston  there  has  just  been  decided  a 
case  of  interest  to  all  newspaper  own¬ 
ers  relative  to  contracts  for  paper.  It 
comprised  two  suits,  which  were  heard 
together,  whereby  the  Lowell  Sun  and 
the  Worcester  Post  sought  to  recover 
for  an  alleged  breach  of  contract  on 
non-delivery  of  paper.  The  two  papers 
lost  their  suits.  They  both  sued  W.  H. 
Parsons  &  Co.,  with  whom  they  had 
contracts  for  paper.  The  contracts  were 
alike  except  in  minor  details. 

The  first  clause  of  the  contract  read; 
“The  manufacturer  hereby  agrees  to  sell 
and  furnish  to  the  purchaser,  and  the 
purchaser  hereby  agrees  to  purchase  and 
take  from  the  manufacturer,  for  use  in 
the  publication  of  the  Worcester  Post, 
a  newspaper  published  in  the  city  of 
Worcester,  Mass.,  900  tons  of  news  pa¬ 
per  to  be  taken  at  approximately  45  tons 
a  month  during  the  period  from  Decem¬ 
ber  1,  1914,  to  August  1,  1916.” 

The  last  clause  reads :  ‘ 

“This  agreement  shall  commence  on 
the  first  day  of  December,  1914,  and  end 
on  the  first  day  of  August,  1916.” 

The  Lowell  Sun  contract  was  similar, 
except  as  to  tonnage.  After  the  con¬ 
tracts  took  effect  each  plaintiff,  from 
month  to  month,  sent  delivery  orders  to 
the  defendant  for  paper.  During  the 
first  two  months  of  its  contract  the 
Worcester  Post  took  only  46  tons  in  all ; 
in  but  three  months  of  the  20  covered  by 
the  contract  did  it  take  as  much  as  45 
tons. 

The  deliveries  called  for  under  the 
Lowell  Sun  contract  ranged  from  19  to 
63  tons.  No  explanations  were  offered 
by  the  buyers  for  their  failure  to  take 
the  full  monthly  amounts ;  and  no  sug¬ 
gestion  was  made  by  the  seller  that  they 
were  in  default  or  not  doing  so.  There 
was  no  reference  by  either  party  to  such 
non-delivery  until  the  contracts  were 
about  to  expire,  when  the  buyers  made 
the  demand  hereinafter  referred  to. 

When  the  last  month  of  the  contracts 
was  reached  there  remained  a  difference 
between  what  had  been  ordered  and  de¬ 
livered  and  the  900  tons  specified  in  the 
Post  contract  amounting  to  a  little  more 
than  200  tons.  The  Post  thereupon  de¬ 
manded  delivery  of  this  entire  amount, 
either  all  at  once  or  on  a  monthly  basis 
after  the  end  of  the  contract.  The  Par¬ 
sons  Company  refused  to  do  this,  but 
did  deliver  the  45  tons  for  the  last 
month.  It  did  the  same  with  the  Lowell 
Sun  contract.  Then  the  suits  were 
brought. 

Attorneys  for  the  newspapers  contend¬ 
ed  that  by  not  making  any  objection  to 
the  curtailment  of  the  delivery  each 
month,  the  paper  company  waived 
the  contract  terms,  and  that  its  silence 
was  equivalent  to  being  willing  to  de¬ 
liver  the  paper  at  a  later  date.  But  the 
lawyers  for  the  Parsons  firm  argued  that 
the  silence  meant  that  both  agreed  to  the 
breaking  of  the  contract. 

Judge  Morton  went  into  the  case  fully 
and  reasoned  that  the  monthly  contract 
was  based  upon  an  amount  that  each 
newspaper  expected  it  could  use,  either 
a  little  more  or  a  little  less.  He  said 
‘.hat  he  could  not  find  where  the  news¬ 
papers  had  made  any  claim  or  gave  any 
orders  for  final  delivery  based  upon 
what  amounts  were  not  used  up.  So  he 
decided  the  case  against  the  two  news¬ 
papers. 
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BETTER  PAY  FOR  NEWSWRITERS  IS 
PLEA  OF  DEAN  WILLIAMS 

Retiring  Head  of  Pulitzer  School  Says  Commercial  Institutions 
Are  Menacing  Newspaper  Staffs — His  Brilliant  Career 
Ending  He  Pays  Tribute  to  News  Craft 

IF  newspapers  wish  to  retain  the  services  of  the  young  and  capable  menV 
hers  of  their  news  and  editorial  staffs,  they  must  concede  them  as  largt% 
a  wage  advance  as  they  have  been  obliged  to  make  during  the  last  year 
in  their  mechanical  departments,  Dr,  Talcott  Williams,  retiring  Director  of 
Columbia  University’s  School  of  Journalism,  said  in  an  interview  with-'’ 
Editor  &  Publisher  this  week. 

If  newspaper  publishers  and  editors  ask  Dr.  Williams  why  this  may 
be  so,  arguing  that  news  writers  are  not  in  a  class  that  is  easy  to  unionize, 
the  venerable  yet  vigorous  journalist,  who  speaks  with  the  sagacity  of  79 
years,  most  of  them  spent  in  practical  newspaper  work,  will  reply  that  they 
have  missed  the  point  entirely. 

Warns  of  Publicity  Competition 


Seated  in  his  comfortable  office  in  the 
big  building  at  116th  street  and  Broad¬ 
way  that  Joseph  Pulitzer  built  and  en¬ 
dowed  at  a  cost  of  $2,000,000,  Dr.  Wil¬ 
liams,  marking  meanwhile  with  sturdy 
strokes  of  a  blue  pencil  a  New  York 
paper  for  the  school  “morgue,”  explained 
what  the  real  point  was. 

“Competition  by  other  lines  of  busi¬ 
ness  for  the  service  of  the  skilled  capa¬ 
ble  reporter  will  force  the  newspapers 
to  pay  him  more  money  that  they  now 
do,  in  order  to  hold  him,”  he  said. 

“I  do  not  believe  that  most  men  realize 
how  important  publicity  has  become  of 
late  to  big  mercantile  and  financial  in¬ 
stitutions  and  the  well-informed  news¬ 
paper  man,  who  knows  how  to  think  and 
analyze  a  situation  or  draw  sound  con¬ 
clusions  from  data,  is  in  big  demand  by 
them. 

“A  trust  company  would  rather  have  a 
skilled  newspaper  writer  who  knows 
nothing  about  trust  companies  to  prepare 
its  business  literature  than  a  trust  com¬ 
pany  official  who  knows  nothing  about 
newspaper  work.” 

Dr.  Williams,  who  has  been  director 
of  the  School  of  Journalism  since  it  was 
founded  in  1912,  looked  out  of  a  window- 
on  a  campus  walk  along  which  passed  a 
group  of  his  students  who  had  just  re¬ 
ceived  their  daily  “assignments.”  Fol¬ 
lowing  regular  news-gathering  pro¬ 
cedure  is  a  part  of  the  school  curricu¬ 
lum. 

“I’ve  got  to  get  a  lot  of  those  young 
people  jobs  pretty  soon — and  before  they 
are  graduated,”  he  said. 

Jobs  for  Students 

“And  I’ll  do  it — a  job  for  every  young 
man  and  woman  who  leaves  here,”  he 
added,  proudly.  “I  tell  you  their  services 
are  in  big  demand.  From  the  time  the 
school  was  opened,  ^not  a  graduate  ever 
left  here  without  having  a  job  already 
landed  for  him.” 

It  is  this  record  that  particularly 
pleases  the  venerable  director  when  he 
contemplates  his  retirement  from  that 
position,  June  30.  He  obtains  the  title  of 
Professor  Emeritus,  however,  and  his 
present  office- quarters  also,  and  no  one 
doubts  that  he  will  continue  after  that 
date  to  see  that  no  graduate  is  jobless. 

“The  wages  paid  newspaper  w'riters 
has  increased  two-fold  to  four-fold  in 
the  last  thirty  years,  but  they  will  soon 
increa.se  more  even  without  the  compe¬ 
tition  by  other  lines  of  business  for  these 
writers,”  he  said. 

“And  for  the  same  reason,  practically. 
To  write  the  news  that  is  in  present-day 
demand,  a  higher  type  of  news  writer  is 
required.  His  services  and  time  will  be 
worth  more. 

“Not  the  least  effect  of  the  war  on  the 
American  daily  has  been  the  exclusion  of 


a  vast  rubbish  h<.-ap  of  trivial  local  news 
which  it  once  believed  the  public 
wanted.  This  is  gone,  not  to  return. 

“It  has  been  shut  out  on  one  side  by 
the  cost  of  paper  which  has  doubled  in 
seven  years,  on  the  other  side  by  the 
pressure  of  war  dispatches. 

“The  effect  and  bearing  of  all  this  on 


the  training  of  the  journalist '  is  clear. 
Big  flaming  headlines  and  expensive 
news  print  are  incompatible.  A  bond¬ 
holding  proletariat  (even  the  children 
of  to-day  are  aware  they  hold  a  cher¬ 
ished  bond)  will  weigh  the  daily  paoers 
of  the  future  with  new  responsibilities 
and  new  demands  of  which  the  most 
sensational  papers  are  aware  and  to 
which  they  are  responsive.  Bear  in 
mind  also,  that  the  skilled  newspaper 
writer  is  not  confined  to  that  field  alone. 
The  weeklies  and  monthlies  of  large  and 
small  circulation  find  a  great  deal  of  ac- 
fceptable  talent  among  the  men  whose 
^routine  work  it  is  to  report  the  news  of 
the  day  and  the  sums  paid  nowadays  by 
these  periodicals,  particularly  of  those 
of  large  circulation,  for  high-grade  fic¬ 
tion  as  well  as  for  serious  article.s,  are 
much  larger  than  ever  before. 

Special  Article  Course 

“This  has  lead  the  school  to  add  a 
course  in  special  articles,  a  graduate 
course  in  this  field  which  carries  such 
training  through  two  years  and  is  one  of 
the  courses  that  can  be  taken  for  a  mas¬ 
ter’s  degree.” 

Dr.  Williams  recalled  that  just  before 
the  School  of  Journalism  was  estab¬ 
lished  at  Columbia,  he  had  faced  over 
700  newspaper  publishers  at  a  dinner  of 
the  American  Newspaper  Publishers  As¬ 


THE  NEWSPAPER  REPORTER 


By  Dr.  Talcott  Williams,  Retiring  Director,  School  of  Journalism, 
Columbia  University 

Among  the  sons  of  men  there  is  none  who  really  knows  a  great 
city  except  the  man  who  has  been  a  reporter  in  it.  He  has  sounded  its 
depths.  He  has  come  to  know  the  house  of  crime,  the  house  of  wor¬ 
ship,  and  the  house  of  festival.  He  is  familiar  with  the  church  and 
with  the  nether  world.  He  has  seen  the  greater  and  the  lesser  wheels 


of  administrative  machinery  in  motion.  He  has  learned  how  to  reach 
that  supreme  potentate,  the  police  .sergeant  behind  his  desk,  and  how 
to  unravel  and  knit  together  the  varying  tales  of  bystanders. 

The  streets  of  the  city  are  known  to  him,  bared  in  the  grey  morn, 
when  the  vast  commissary  of  a  great  city  is  converging  on  the  mar¬ 
kets,  thronged  by  the  rising  and  ebbing  tides  of  those  who  go  to  their 
work  and  return  from  it  jostling  in  the  crowded  hours,  suddenly 
empty  in  mid  eve  as  the  tide  sweep  strips  the  estuary  of  its  water  and 
full  again  when  the  tlieaters  empty. 

He  knows  the  streets  of  danger  full  of  news  and  the  streets  of 
safety  full  of  newspaper  readers,  comfort-clogged.  He  comes  to  have 
an  instinct  as  to  the  trail  of  news  and  he  discovers,  as  perhaj)s  no 
other  man  does,  how  often  the  intelligent,  the  educated,  the  well-bred 
and  the  advantaged,  are  dull  and  hackneyed  by  a  safe  life,  and 
how  keen  and  swift  and  quick  comes  to  be  the  great  guerilla  horde 
that  knows  the  street  as  its  hunting  ground  and  wins  by  wits  and 
not  bv  work. 


sociation,  and  had  described  the  pro¬ 
posed  work  of  the  school  to  them. 

“1  was  distinctly  aware,”  he  com¬ 
mented,  “that  these  men  felt  that  the 
time  had  come  when  knowledge,  train¬ 
ing,  preparation,  and  the  work  of  the 
professional  school  were  needed.” 

He  recalled  also  that  Joseph  Pulitzer, 
ten  years  after  he  had  been  in  a  hot 
battle  of  daily  newspaper  work,  had  felt 
it  incumbent  on  himself  to  take  up  the 
intensive  study  of  political  science  and 
political  economy. 

“Mr.  Pulitzer’s  own  development,” 
said  Dr.  Williams,  “and  the  develop¬ 
ment  and  changes  in  the  New  York 
World,  which  passed  two  distinctly 
marked  changes  in  the  history  of  that 
paper,  led  him  to  say  toward  the  close 
of  his  career  with  prescient  insight  that 
the  time  had  come  when  there  was  a 
body  of  knowledge,  of  definite  train¬ 
ing,  and  acquired  and  recorded  fact 
which  the  newspaper  writer  ought  to 
know  and  learn  in  a  school,  just  as  the 
growth  of  similar  bodies  in  professional 
knowledge  had  brought  professional 
schools  in  other  callings.” 

As  soon  as  the  school  had  been  estab¬ 
lished,  Dr.  Williams  proceeded  to  out¬ 
line  a  course  of  study,  “based  on  the 
theory  that  newspapers  do  not  make 
events  and  issues  but  that  events  and 
issues  make  newspapers.  The  import¬ 
ant  thing  about  a  newspaper  man  when 
he  sits  down  to  write  a  report  or  an  ed¬ 
itorial  is  not  how  he  can  write  but  what 
he  knows.” 

Round  Eduration 

Therefore  the  School  of  Journalism 
seeks  to  graduate  students  who  have 
not  only  been  schooled  in  reporting, 
news,  political,  financial,  feature,  and 
editorial  writing,  in  copy  reading,  and 
in  the  routine  and  customs  of  newspaper 
offices,  but  who  have  a  liberal  education 
as  well,  embracing  one  or  more  modern 
langua^s,  history,  statistics,  law  pertain¬ 
ing  to  newspaper.s,  international  rela¬ 
tions,  and  other  subjects,  some  of  which 
are  elective. 

“When  a  young  graduate  of  the  school 
leaving  it  in  June  of  one  year,  with  a 
well-earned  degree,  pays  an  income  tax 
on  $7,000  the  following  year,  every  dol¬ 
lar  earned  from  writing  for  daily,  week¬ 
ly  and  monthly  periodicals,  there  must 
be  something  highly  practical  about  this 
kind  of  training,”  commented  Dr. 
Williams. 

The  retiring  dean  has  had  a  long  and 
varied  newspaper  career.  He  was  a 
member  of  the  staff  of  the  New  York 
World  from  1873  to  1877.  He  was 
Washington  correspondent  of  the  New 
York  Sun  and  San  Francisco  Chronicle 
from  1877  to  1879.  For  the  next  two 
years  he  was  an  editorial  writer  on  the 
Springfield  Republican. 

In  1881  he  joined  the  staff  of  the  Phil¬ 
adelphia  Press  and  became  editorial 
writer,  managing  editor  and  associate 
editor.  His  connection  with  the  Press, 
which  brought  him  international  promi¬ 
nence,  continued  until  he  became  director 
of  the  School  of  Journalism  at  Colum¬ 
bia. 

From  1897  to  1966  he  was  editorial 
contributer  to  the  Churchman.  He  is  a 
member  of  the  American  Philosophical 
Society,  the  American  Oriental  Society, 
the  American  Academy  of  Political  and 
Social  Science,  the  Washington  Academy 
of  Science  and  an  honorary  member  of 
the  Pennsylvania  Bar  Association. 

He  is  a  trustee  of  .Amherst  College 
and  was  president  of  the  .American  Con¬ 
ference  of  Teachers  of  Journalism  in 
1913.  He  also  has  been  actiVe  in  m-’tiy 
other  organizations,  including  the  Ar- 
chaef)logical  Museum  of  the  University 
of  Pennsylvania  and  others  having  to  do 
with  social  reform. 
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NEWSPAPERS  GAVE  FAST  SERVICE 
ON  TRANS  ATLANTIC  FLIGHT 

Government  and  News  Bureaus  Rendered  Remarkable  Reports 
Through  Co-operation — Complete  t'acilities  of  Navy 
Department  Placed  at  Disposal  of  Press 

News  of  the  great  flight  of  the  American  seaplane  XC-4  across  the 
Atlantic  ocean  and  of  the  brave  attempts  of  companion  planes  to 
achieve  the  same  glon.’  was  sent  “hot”  from  every  spot  on  earth 
and  in  the  sky  where  wireless  telegraphy,  cable,  or  telegraph  could  dis¬ 
patch  it,  from  start  to  finish,  by  the  Navy  News  Bureau  of  the  Navy 
Dei)artment,  acting  in  co-operation  with  national  news  services  and  spe¬ 
cial  newspaper  correspondents. 

The  Nav>’  News  Bureau,  through  M.  H.  McIntyre,  arranged  to  send 
representatives  of  the  press  associations  and  newspaper  correspondents,  to¬ 
gether  with  representatives  of  four  motion  picture  concerns  on  board  naval 
vessels  to  Trepassey  Bay  to  cover  the  start  and  to  the  .Azores  to  cover  the 
arrival  there,  and  the  start  for  Lisbon. 

Service  ff  'as  Absolutely  ?ion-Partisan 


The  Bureau  also  sent  naval  aviation 
photographers  to  Rockaway,  Trepassey 
and  the  .Azores  to  get  pictures  for  the 
Naval  Department’s  historical  files.  In¬ 
cidentally,  these  pictures  are  at  the  dis¬ 
posal  of  anyone  desiring  to  use  them. 

In  order  to  give  everybody  an  even 
break  on  the  pictures  taken  by  the  gov¬ 
ernment  photographers,  it  was  arranged 
to  have  a  destroyer  put  in  at  Trepassey 
shortly  after  the  arrival  there  of  the 
planes  and  bring  back  to  the  United 
States  such  photographs  and  also  fea¬ 
tures.  stories  and  other  mail,  as  the 
photographers  and  correspondents 
wished  to  send. 

The  pictures  taken  by  the  govern¬ 
ment  photographers  were  rushed 
through  and  distributed  to  the  New 
York  papers  and  picture  syndicates  at 
Captain  Cooper’s  office.  Naval  Recruit¬ 
ing  Station,  318  West  39th  street. 

Story  from  Beginning  to  End 

All  the  facts  about  the  “NC’  Boats, 
including  the  story  of  their  inception 
and  building,  explanations  of  the  va¬ 
rious  new  instruments  that  were  being 
used  on  them,  the  full  text  of  the  official 
order  governing  their  operation,  and  all 
other  information  that  was  of  possible 
interest  were  mimeographed  and  put  at 
the  disposal  of  the  newspaper  men,  some 
of  it  for  immediate  release,  and  some, 
for  release  after  the  start  from  Tre¬ 
passey  and  the  Azores. 

Lieut.  Tunis  A.  McD.  Craven  had 
charge  of  radio  communications  for  the 
trans-.Atlantic  flight.  News  from  the 
planes  went  direct  to  the  radio  room  of 
the  Navy  Department  at  Washington 
from  the  time  of  the  start  at  Rockaway 
and  was  given  out  to  the  press  as  fast 
as  it  was  received,  day  and  night.  It 
was  “twenty-four-hour  service.” 

The  “.A.  P.”  .Arrangements 

The  .Associated  Press  made  first  pre¬ 
parations  for  the  flight  some  six  weeks 
before  the  aviators  got  away.  T.  F. 
Joyce,  of  the  Boston  office,  was  sent 
to  St.  Johns  to  reinforce  the  local  cor¬ 
respondent  of  the  .Associated  Press.  Mr. 
Joyce  was  assigned  particularly  to  the 
British  fliers,  and  stayed  with  them 
through  the  long  weeks  of  waiting  for 
favorable  weather. 

V.  G.  Byers,  of  the  New  York  office, 
was  sent  on  the  U.  S.  S.  Prairie  to  Tre¬ 
passey  Bay  for  the  getaway  of  the 
American  aviators,  and  S.  W'.  Prenosil, 
also  of  the  New  York  office,  sailed  on 
the  U.  S.  S.  Melville  for  the  .Azores  to 
report  the  arrivals  of  the  Americans  in 
mid-.Atlantic. 

N.  G.  Adair,  of  New  York,  wrote  the 
8tor>-  on  the  departure  of  the  NC-1,  and 
NC-4  from  Rockaway. 


Not  only  were  these  special  assign- 
inent>«  made  well  in  advance,  but  every 
step  was  taken  to  see  that  all  four  of 


these  men  had  every  facility  at  their  dis¬ 
posal,  wireless,  submarine  cable  or  land 
lines,  for  the  transmission  of  their 
stories  to  New  York. 

It  was  recognized  that  the  question 
of  reporting  the  progress  of  the  flights 
across  the  ocean  would  be  entirely  by 
wireless  telegraphy.  Therefore  the 
necessary  steps  were  taken  with  the  .Ad¬ 
ministration  at  Washington  to  insure 
that  the  .Associated  Press  was  given  all 
reports  brought  in  by  the  Naval  Com¬ 
munication  Service,  as  soon  as  received. 

How  the  “U.  P.”  Did  It 

On  the  other  side  of  the  ocean.  Asso¬ 
ciated  Press  men  were  sent  to  Lisbon 
from  the  Paris  office,  and  London  took 
the  necessary  steps  to  get  the  news  of  a 
possible  arrival  of  the  British  aviators 
on  the  coast  of  Ireland. 

How  well  these  various  measures 
worked  out  in  practice  is  best  exempli¬ 
fied  by  the  service  on  these  epoch  flights 
given  by  the  .Associated  Press  to  its 
members. 

The  United  Press  covered  the  .Ameri¬ 
can  transocean  flight  with  staff  corre¬ 
spondents  at  Rockawav,  Trepassey.  the 
went  to  Newfoundland  on  the  U.  S.  S. 


.Azores,  Lisbon  and  Plymouth,  with 
other  correspondents  along  the  New 
England  coast,  and  with  the  aid  of  the 
Marconi  wireless. 

The  getaway  from  Rockaway  was 
handled  by  Nobe  Taylor,  of  the  W^ash- 
ington  staff,  who  obtained  one  of  the 
only  two  telephones  available,  and  so  ob¬ 
tained  fast  action.  His  flash  on  the 
start  is  claimed  to  have  been  received  in 
the  New  York  office  of  the  United  Press, 
30  minutes  before  the  telegraph  flash 
sent  out  by  the  government. 

The  first  point  from  which  the  three 
"Nancies,”  speeding  for  Halifax,  were 
observed  was  Sag  Harbor,  and  their 
arrival  over  that  place  was  a  big  story. 
Taylor  handled  that  flash  from  Rock¬ 
away  also. 

J.  J.  Rolands,  manager  of  the  Boston 
bureau,  was  in  charge  of  watching  the 
advance  of  Commander  Towers’  squad¬ 
ron  up  the  New  England  coast.  Their 
ai)pca  ranee  was  telephoned  to  him  by 
corresjtondents  on  the  coast.  He  also 
bad  a  watch  maintained  at  the  Naval 
Radio  station,  getting  information  avall- 
lile  there. 

.A.  E.  Johnson  of  the  New  York  staff 


Prairie,  and  was  responsible  for  cover¬ 
ing  the  actual  start  of  the  machines  for 
the  Azores.  Upon  his  arrival  at  Tre¬ 
passey  he  found  only  one,  slow  wire 
available.  This  was  already  largely 
monopolized  by  government  business. 
Johnson  made  an  agreement,  however, 
by  which  all  his  dispatches  marked 
“flash”  would  be  given  precedence.  In 
this  manner,  he  obtained  fast  trans¬ 
mission. 

He  sent  these  “flashes”  on  every  move 
made  by  the  big  planes  as  they  jockeyed 
for  the  start,  telling — in  Greenwich  time 
— the  moment  they  started  taxying  for 
the  jump.  This  system  kept  the  New 
York  office  in  close  touch  with  every  de¬ 
velopment  at  Trepassey,  and  United 
Press  clients  were  not  given  the  widely 
circulated  premature  report  of  a  start 
having  been  made  May  15,  when  as  a 
matter  of  fact  the  flight  started  24  hours 
later. 

Johnson  did  not  flash  the  start  of  the 
flight  when  the  planes  merely  began 
taxying,  so  there  was  no  chance  of  a 
mistake  being  made. 

At  the  Azores,  W.  R.  Hargraves 
the  New  York  office  was  in  charge. 


received  the  official  navy  reports  of  the  I 
planes  sighting  land  at  Flores,  and  his  | 
flash,  it  is  claimed  by  U.  P.,  was  a  beat. 
Hargraves  remained  at  Ponta  DelgaJa  ■ 
practically  all  the  time.  He  went  on 
one  dash  in  a  destroyer  to  Horta,  loO 
miles,  and  cabled  an  interview  with 
Lieut.  Commander  Bellinger  of  tlie 
NC-1,  who  described  his  adventures 
while  his  plane  was  on  the  surface,  lost 
in  the  fog. 

Hargraves  at  Azores 

Hargraves  sent  first  word  of  the  NC-1 
having  sent  out  an  S.  O.  S.  This  story 
was  received  by  the  United  Press  some 
time  after  a  erroneous  report  of  the 
safe  arrival  of  all  three  planes  had  been 
circulated,  and  his  bulletin  ended  the 
rejoicing  caused  by  that  rumor,  which 
was  not  touched  by  the  United  Press. 

Arrangements  for  covering  the  Euro¬ 
pean  end  of  the  flight  were  made  by  Ed. 

L.  Keen,  European  manager,  who  sta¬ 
tioned  correspondents  at  Lisbon  and 
Plymouth. 

The  service  was  strengthened  by  an 
arrangement  entered  into  with  the  Mar¬ 
coni  company,  whereby  it  agreed  to  de¬ 
liver  to  the  United  Press  all  informa¬ 
tion  picked  out  of  the  air  as  to  the 
.American  and  other  attempts  to  fly 
across  the  .Atlantic. 

I.  N.  S.  in  ContinuoHS  Touch 

From  the  moment  that  the  NC  flyers 
"hopped  off”  from  Rockaway,  Long 
Island,  on  the  start  of  their  memorable 
flight  across  the  Atlantic,  clients  of  the 
International  News  Service  were  in  al¬ 
most  continuous  touch  with  them.  The 
1.  N.  S.  posted  staff  men  all  along  the 
route  so  that  its  clients  would  be  fully 
covered  at  all  times  on  all  develop¬ 
ments. 

“Jack”  Vieock  was  its  representative 
on  the  U.  S.  S.  Melville  which  went  to 
the  Azores.  He  began  to  get  reports  on 
the  progress  of  the  flight  when  the  three 
planes  started  from  Trepassey  and  he 
kept  the  New  York  office  of  the  Inter¬ 
national  posted  on  all  bulletins  that 
were  received  by  the  Navy  officials  there. 

He  remained  at  the  Azores  until  the 
NC-4  finally  jumped  off  from  there  for 
Portugal. 

At  Lisbon  and  Plymouth 

William  Butler,  another  staff  corre¬ 
spondent,  was  at  Lisbon,  to  flash  the 
arrival  of  the  Americans  there  and  to 
cable  back  to  New  York  the  complete 
account  of  the  NC-4’s  jump  from  the 
Azores  to  Portugal. 

At  Plymouth,  England,  where  the 
flight  was  to  end,  William  Mallabar, 
another  staff  correspondent  of  the  In¬ 
ternational  News  Service,  was  awaiting 
the  American  plane.  He  had  been  sent 
there  from  the  London  office. 

In  addition  to  Vieock,  Butler  and 
Mallabar,  the  International  News  Serv¬ 
ice  had  staff  men  posted  at  Halifax,  St. 
Johns  and  Trepassey. 


EXCELLENT  CENTENNIAL  NUMBER 


Memphis  Commercial  Appeal  Produces 
Large  and  Valuahle  Edition 

The  Memphis  Commercial  Appeal  on 
Friday,  May  16,  published  a  “Centennial 
Number,”  which  was  one  of  the  largest 
and  most  valuable  ever  published  in  the 
South.  Seventy  per  cent  of  the  advertising 
was  secured  from  towns  in  the  trade  ter¬ 
ritory  tributary  to  Memphis  and  the  copy 
was  in  the  nature  of  general  write-up  of 
the  different  communities,  with  illustra¬ 
tions  which  showed  both  by  pen  and 
picture  the  wonderful  resources  that 
that  section  offers  to  the  home-seeker 
of  and  investor.  The  edition  was  a  highly 
He  creditable  effort  in  every  respect. 


.M.  H.  MclNTYRE, 

Manager  Navy  Department  News  Bureau 
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CLEVELAND  MEETING  PROGRAM 


Why  It  Was  Successful — A  Recipe  for 
Getting  Desired  Results 

'^HE  meeting  at  Cleveland  last  week 
was,  as  one  member  said,  102  per 
cent  successful;  or,  as  another  said,  it 
was  a  “bully”  meeting ;  and  yet  another 
that  it  was  the  best  A.  N.  A.  meeting 
that  ever  was. 

It  was;  and  it  was  so  because  every¬ 
one  in  the  A.  N.  A.  has  learned  what 
makes  an  acceptable  and,  therefore,  suc¬ 
cessful  program. 

In  writing  of  this  success,  however, 
what  I  have  in  view  is  to  give  to  those 
who  may  be  interested  the  recipe  for 
such  a  program  and  meeting. 

To  an  accurate  appreciation  of  men’s 
needs  of  information  and  of  the  current 
business  situation,  give  a  dramatic  touch 
in  selecting  titles  of  addresses  or  d  s- 
cussions;  in  laying  out  the  schedule, 
write  down  the  minutest  details  for  con¬ 
ducting  the  meeting;  insist  upon  the  ad¬ 
dresses  being  short — at  least,  of  the 
time  scheduled  for  a  subject,  divide  the 
address  and  the  discussion  50  per  cent — 
50  per  cent — if  anything,  make  the  time 
for  discussion  60  per  cent  or  even  70 
per  cent,  according  to  the  interest ;  allot 
not  more  than  twenty  minutes  for  an  ad¬ 
dress,  and  then  let  the  speaker  ask  ques¬ 
tions  ;  the  speaker  can  then  get  in  an¬ 
other  five  minutes,  and,  after  other  ques¬ 
tions,  still  a  further  five  minutes  with¬ 
out  tiring  his  audience;  tell  men  in  ad¬ 
vance  the  discussions  in  which  they  will 
be  expected  to  participate;  call  on  some 
of  these  men ;  if  the  discussion  lags, 
bring  up  the  reserves ;  start  and  finish 
each  session  with  a  song;  furnish  memo 
books  for  noting  ideas ;  and  keep  every¬ 
thing  moving  with  jazz  and  zip. 


WORRYING  MEN  AT  CONVENTIONS 

np  HE  inclination  that  makes  some 
men,  when  they  advertise  anything 
want  to  splash  their  message  over  all 
creation,  urges  many  sellers  of  space  or 
material  or  service  to  place  themselves 
in  the  buyers’  spotlight  in  season  and 
out  of  season.  It  is  frequently  the  case 
that  at  A.  N.  A.  meetings  sellers  of  ad¬ 
vertising  space  or  plans  or  schemes 
want  to  come  into  the  room  and  present 
their  case,  utterly  regardless  of  the  fact 
that  the  meeting  is  being  run  on  a  sched¬ 
uled  program. 

Unwittingly  offense  is  doubtless  given 
to  these  men  by  their'  being  turned 
down.  A  wise  solicitor  of  outdoor  ad¬ 
vertising  space  the  other  day  at  the 
round  table  in  the  New  York  Advertis¬ 
ing  Club  said  that  not  in  fourteen  years 
had  he  presented  himself  at  an  adver¬ 
tisers’  convention. 


A.  N.  A.  members  spend  money  in 
sending  their  representatives  to  the 
meetings  for  the  purpose  of  listening  to 
and  discussing  matters  of  advertising 
and  selling  practice ;  to  exchange  infor¬ 
mation  and  experiences,  and  to  get  ideas 
that  can  be  used  in  their  businesses. 

Sellers  of  space  or  plans  or  schemes 
can  be  seen  in  membership  companies’ 
offices.  It  is  not  possible  for  them  to 
sell  their  propositions  en  masse,  and, 
if  they  were  given  an  opportunit}'  to  do 
so,  the  association  would, be  injured  and 
the  solicitor  would  probably  find  it  ex¬ 
ceedingly  difficult  to  get  any  business 
in  the  future.  The  one  thing  for  a  seller 
to  keep  away  from  is  an  advertisers’ 
convention. 


WAYLAYING  MEN  HAS  AN 
ADVERSE  EFFECT 

'  I  'HERE  was  one  seller  of  advertis- 
A  ing  space  in  Cleveland  who  was 
confident  enough  to  tell  me  that  we  had 
made  one  mistake  in  the  program — we 
had  not  provided  for  giving  him  an  op¬ 
portunity  to  go  on  the  platform  and  pre¬ 
sent  his  proposition  to  the  advertisers. 

Immediately  he  had  finished  his  little 
speech  to  me  1  had  to  work  overtime 
to  remain  charitable.  This  same  man 
used  another  opportunity  to  introduce 
hinvself  and  passed  around  his  cards. 
And  later  c  n,  in  a  group  of  men,  there 
was  enthusiastic  applause  when  one  man 
expressed  an  opinion  that  the  media 
represented  by  this  solicitor  ought  to 
be  entirely  disregarded. 

There  was  another  man  in  Cleveland 
who  is  an  excellent  individual  and  who 
never  makes  the  mistake  of  soliciting 
men  at  A.  N.  A.  meetings.  And  yet 
the  representative  of  one  very  big  con¬ 
cern  actually  took  a  circuitous  route  in 
order  to  avoid  this  solicitor. 

■The  moral  of  this  is  that  the  very 
presence  of  the  solicitor  outside  the 
meeting  room  created  an  impression  un¬ 
favorable  to  him  and  his  proposition. 


WASTE  ENERGY,  BRAINS  &  PAPER 

AFTER  12:30  last  Saturday,  when 
the  Cleveland  meeting  was  ended, 
my  attention  was  drawn  to  a  box  of 
printed  matter.  In  the  box  were  a  num¬ 
ber  of  beautifully  designed  and  printed 
communications  to  the  men  attending 
the  meeting.  They  were  not  individual¬ 
ly  addressed  and  apparently  not  one 
had  been  removed  from  the  box  by  any 
interested  person. 

The  man  who  drew  my  attention  to 
the  communications  was  a  connoisseur 
of  printing  and  there  was  a  suggestion 
of  tears  in  his  voice  in  protesting  against 
the  waste. 

The  printed  matter  had  been  delivered 


by  a  boy  of  about  14  years  of  age  and 
had  been  left  by  him  on  a  table  outside 
the  meeting  room.  The  communications 
had  failed  to  reach  their  desired  desti¬ 
nations  and  the  evidence  of  waste  was 
deplorable.  Hut  it  is  worth  pointing  out 
that  even  if  the  men  had  come  into  pos¬ 
session  of  these  communications,  they 
probably  would  not  have  taken  any  no¬ 
tice  of  the  invitations  to  visit  the  es¬ 
tablishment  mentioned. 

They  were  not  in  Cleveland  for  that 
purpose.  They  were  there  on  a  purely 
bushiess  errand  to  gain  information  for 
themselves  in  advertising  and  selling 
practice  and  thereafter  to  use  that  in¬ 
formation  for  the  more  effective  conduct 
of  their  business  and  the  benefit  of  their 
concerns. 

A.  N.  .\.  meetings  are  probably  unique 
in  the  fact  that  every  moment  of  three 
days,  from  9  to  5 :30  each  day,  including 
the  luncheon  hour,  is  given  to  business 
discussion;  and  usually  there  are  one  or 
two  evenings  out  of  the  three  given  over 
to  meetings. 

A.  N.  A.  meetings  are  not  junkets. 
The  men  have  no  time  to  make  trips 
through  cities  with  wh  ch  most  of  them 
are  quite  familiar,  because  many  A.  N. 
A.  men  travel  a  great  deal.  The  men 
go  back  to  their  companies,  make  out 
reports  on  the  meetings  to  their  execu¬ 
tives,  or  for  their  own  files,  and  they 
cannot  make  such  reports  unless  they 
consistently  attend  the  meetings. 

While  I  have  been  writing  this  para¬ 
graph  I  have  attended  to  a  long-distance 
call  asking  for  some  details  which  a 
member  wished  to  incorporate  in  his 
report 


A.  N.  A.  AUDITING  PLAN  DROPPED 

P'OR  some  years  the  A.  N.  A.  has  had 
^  a  plan  of  auditing  and  has  furnished 
forms  to  publishers  who  desired  them. 
During  the  last  four  years  the  plan  has 
not  been  pressed  on  the  attention  of 
publishers  because,  with  the  Audit  Bu¬ 
reau  of  Circulations  in  the  field,  the  A. 
N.  A.  had  no  desire  to  have  even  the 
appearance  of  two  rival  auditing  plans. 

At  the  Cleveland  meeting  it  was 
unanimously  decided  that  the  A.  N.  A. 
plan  of  auditing,  while  perfectly  satis¬ 
factory  and  complete  and  effective  in  it¬ 
self,  should  be  abandoned. 

THE  A.  N.  A.  AND  THE  A.  B.  C. 

OST  publishers  are  so  familiar 
with  what  has  transpired  in  the 
relations  of  the  A.  N.  A.  and  the  A.  B. 
C.  during  the  past  eighteen  months  that 
there  is  no  need  to  do  anything  else 
but  to  reproduce  here  the  resolution 
adopted  at  the  Cleveland  meeting: 

“With  a  view  to  securing  the  still 


greater  success  of  the  movement  for 
circulation  audits  and  the  furnish¬ 
ing  of  audit  reports  by  a  larger  pro¬ 
portion  of  publications  used  as  ad¬ 
vertising  media  by  national  adver¬ 
tisers  the  A.  N.  A.  not  only  empha¬ 
sized  the  neeessity  of  publications 
furnishing  audit  reports  of  circula¬ 
tion  and  urges  its  members  to  keep 
in  mind  the  importance  of  having 
such  reports  in  the  conduct  of  their 
business,  but  particularly  approves 
the  work  of  the  A.  B.  C.  in  the  in¬ 
terests  of  both  publishers  and  ad¬ 
vertisers.  ’ 

“In  thus  expressing  itself,  the 
A.  N.  A.  as  a  body  ratifies  and  ap¬ 
proves  the  expression  of  confidence 
in  the  A.  B.  C.  by  the  board  of  di¬ 
rectors  following  the  thorough  in¬ 
vestigation  of  A.  B.  C.  methods  by 
our  secretary.” 


A.  N.  A.  PHILADELPHIA  CHAPTER 


'^HE  fifth  monthly  meeting  of  this 
body  was  held  in  the  rooms  of  the 
Poor  Richard  Club  in  Philadelphia  on 
May  13.  Mr.  George  Frank  Lord,  the 
president,  presided,  and  there  was  pres¬ 
ent  a  total  of  forty-six  members  and 
visitors. 

Five  new  members  were  proposed  and 
accepted  for  membership,  as  follows: 
Homer  Barry,  E.  I.  du  Pont  de  Ne¬ 
mours  &  Co.,  Wilmington,  Del. ;  Henry 
K.  Klose,  sales  manager  Henry  Tetlow 
Company,  Philadelphia;  E.  M.  Kreise, 
Henry  Tetlow  Company,  Philadelphia; 
H.  J.  Hannon,  John  Lucas  &  Co.,  Inc., 
Philadelphia;  Fred  Smith,  Hercules 
Powder  Company,  Wilmington,  Del. 

The  meeting  was  given  over  to  the 
discussion  of  members’  problems  and 
many  interesting  and  valuable  facts 
were  brought  out  for  the  benefit  of 
those  who  submitted  their  problems. 

The  next  meeting  will  be  held  on  June 
3  and  the  program  will  consist  of  brief 
reports  of  the  A.  N  A.  semi-annual 
meeting.  The  various  men  reporting 
will  each  treat  on  a  different  phase  of 
the  meeting. 


THE  WORD  “EXPER’T" 

A  T  the  Cleveland  meeting  I  was 
struck  by  the  scorn  expressed  or 
indicated  that  attended  every  mention 
of  this  word  "expert.”  .A.  N.  .A.  men, 
who  are  the  cream  of  the  advertising 
men  of  the  United  States,  scorn  the  ap¬ 
pellation  “advertising  expert.”  And  the 
older  they  are,  the  humbler  they  are, 
and  the  more  desirous  to  learn. 

The  mark  of  the  real  expert  is  his 
anxiety  to  learn  more  and  his  avidity 
for  information. 


CANNERS  PLAN  TO  ADVERTISE 


To  Expend  $150,000  for  Preliminary 
Campaign  in  Newspapers 
William  R.  Roach,  of  Grand  Rapids, 
Mich.,  who  is  one  of  the  big  canners  in 
the  Middle  West,  while  in  New  York 
as  a  special  guest  at  the  recent  dinner  to 
Sir  Thomas  Lipton,  explained  to  one  of 
his  newspaper  friends  that  the  canners 
in  his  territory  were  banding  together 


to  advertise.  He  stated  that  it  was 
planned  to  expend  $150,000  in  the  near 
future  as  a  start  in  advertising  in  the 
newspapers.  Mr.  Roach  has  been  asked 
to  act  as  chairman  of  the  committee  that 
will  handle  the  advertising,  and  he  states 
that  one  of  the  first  things  he  will  do  is 
to  get  some  idea  of  the  papers  himself 
so  that  he  will  know  how  the  money  is 
being  spent,  and  not  let  it  go  into  papers 
on  a  question  of  friendship  solely  be¬ 
tween  the  agency  and  the  publisher  or 


the  latter’s  representative.  He  said  no 
agency  had  been  selected  to  handle  the 
account  yet.  The  aim  is  to  go  about 
advertising  the  canned  goods  like  the 
tea  and  the  coffee  people  are  now  doing. 


Fifteenth  Year  of  Ice  Fund 

St.  Louis,  Mo.,  May  26. — The  Post- 
Dispatch  yesterday  formally  opened  the 
fifteenth  year  of  its  Pure  Alilk  and  Free 
Ice  Fund.  The  minimum  amount  to  be 
raised  has  been  fixed  at  $6,000. 


Belgium’s  Queen  Sends  Thanks 
St.  Louis,  Mo.,  May  26. — Gus  V.  R. 
Mechin,  president  of  the  Societe  Fran- 
caise  of  St.  Louis,  has  received  a  letter 
of  thanks  from  the  Secretary  of  the 
Queen  of  Belgium  for  originals  of  car¬ 
toons  and  letters  accompanying  them 
from  these  cartoonists :  Russell  of  the 
Globe-Democrat,  Hartmann,  Times; 
Chapin,  Republic ;  Tuthill,  Star,  and 
Fitzpatrick.  Post-Dispatch. 
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A.  N.  A.  MADE  MARKED  PROGRESS 
liN  THE  PAST  SIX  MONTHS 


New  Research  Auxiliary  Looked  Lpon  as  a  Most  Important 
Development  —  “Unseen  Service”  Saving  National 
Advertisers  Immense  Sums  of  Money  Year  by  Year. 


Ry  John  Si  llivax 

SE(IcrAKY-'^lE.^Sl'l!E■  Associaiion  of  National  .\i>ve«tise«s. 

(Report  Presented  to  Semi-Annual  Convention  in  Cleveland.  May  22--4,  1919.) 

Although  the  increase  in  subscription  tion  of  the  A.  X.  A.  office  would  appear 
dues  was  decided  upon  at  the  annual  a  matter  of  simple  directness.  In  reality, 
meeting  last  December,  it  was  not  pos-  back  of  the  face  is  a  brain  that  is  almost 
sible  to  proceed  immediately  to  any  great  infinitely  complex — a  brain  into  and  from 


PUBLICATION*  DATA  DEPARTMEN'T  OF  THE  A.  X*.  A. 


extent  with  increase  of  the  staff  and,  in 
consequence,  with  reorganization — in  or¬ 
der  to  meet  the  heavy  and  increasing  de¬ 
mand  for  service  from  the  membership, 
and  to  undertake  responsibilities  due  to 
the  inevitable  expansion  of  the  circle  of 
the  association’s  inffuence. 

The  effect  of  the  increased  subscription 
did  not  begin  to  be  apparent  until  the  end 
of  January,  and  not  until  the  beginning 
of  March  did  the  revenue  justify  ad¬ 
ditional  expenditure. 

In  March,  however,  a  distinct  move¬ 
ment  in  staff  increase  and  reorgani/a- 
ti<>n  took  place.  Not  only  were  the  ex¬ 
isting  departments — General  Data  and 
Publication  Data — strengthened  in  re¬ 
gard  to  stenographical  power,  and  with 
equipment,  but  a  new  department — pros¬ 
pected,  but  not  possible,  nearly  two  years 
previously — was  brought  into  being. 

This  new  department  is  known  in  the 
office  as  the  Research  Auxiliary;  it 
works  autonomously,  but  in  co-operation 
with  the  General  and  Publication  Data 
Departments.  It  depends,  in  the  main, 
for  its  acMvity  upon  these  other  two  de¬ 
partments,  and  they,  in  their  turn,  are 
urged  forward  in  enterprise  by  the  Re¬ 
search  Auxiliary. 

Charles  Dickens’  .4xiom 

So.  in  the  operations  of  these  A.  N.  A. 
office  departments  is  exemplified  the  de¬ 
scription  of  modem  commercial  business 
in  "Little  Dorrit,” — “Keep  me  always  at 
it;  I'll  keep  you  always  at  it;  you  keep 
someliody  else  always  at  it.  There  you 
are.  with  the  whole  duty  of  man  in  a 
commercial  country.” 

On  its  face  ‘the  plan  of  opera- 


which  flows  every  current  of  advertis¬ 
ing  and  selling  activity. 

To  describe  that  activity  ade(|uately 
and  justly  would  be  as  impossible  a -task 
as  to  report  all  that  the 
service,  the  solicitude,  the 
protection,  and  the  guardian¬ 
ship  of  a  national  administra¬ 
tion  mean  to  a  democratic 
nation. 

Something  is  said  in  the 
conclusion  of  the  first  sec¬ 
tion  of  this  report  of  .A.  N. 

A.,  service  outside  and  back 
of  the  individual  service. 

Meantime  some  facts  are 
given  as  to  the  latter; 

General  Data  Department 

During  the  five  months — 
December-. \pril— this  depart¬ 
ment  dealt  with  1.094  refiuests 
for  information.  The  infor¬ 
mation  covered  the  operations 
of  advertising  departments, 
advertising  agencies,  house 
organs,  motion  picture  ad- 
ertising.  publication  space  ad¬ 
vertising.  direct  advertising, 
outdoor  advertising — in  short, 
practically  every  form  and 
method  of  advertising  em¬ 
ployed  ;  dealer  helps ;  data 
for  the  sales  departments — 
salesmen’s  remuneration,  con¬ 
tests,  con\»entions.  manuals.' 
etc.  etc.,  factory  data. — profit- 
sharing  and  bonus  systems ; 
shipping ;  employment  de¬ 
partments:  export  advertis¬ 
ing  and  selling  and  statistics;  and  a 
mass  of  miscellaneous  information  out¬ 
side  these  classifications,  but  asked  for 


by  advertising  and  sales  departments. 

Dur;ng  the  five  months  past,  the  de¬ 
partment  has  been  unusually  active  in 
sending  out  of  general  and  sectional 
questionnaires,  which  have  numbered 
24  and  have  covered  the  following  sub¬ 
jects  : 

January 

rri»>  ContFAtK  for  SalCKinoD. 

Coupon  Advertising — In  newspapers,  offering 
two  articles  for  tbe  price  of  one. 

Getaler's  Transportation  Bates — Opinions. 
Percent  Profit  allowed  Jobber  and  Retailer  on 
Toilet  Articles. 

Export  Activities  in  1913  and  Planned  for 
1919. 

Advertising  Appropriation  based  on  Sales. 
February 

Window  Display  Contests. 

Discount  Allowed  Jobber  and  Department 
Stores. 

Iland-Ietteriug  vs.  Type. 

March 

Kate  of  Turnover  In  Automotive 
Industries. 

I'acking  li<|uid  paint  for  exiierting. 
Wealth  of  individuals  by  Counties. 
I’rosiierity  Club — opinions  re  value 
of  literature  supplied  tieing  an 
optimistic  interpretation  of  busi¬ 
ness  conditions. 

VtetlHMls  of  selling  branded  drug 
products  abroad. 

.Vdvisaldiity  of  printing  a  catalogue 
in  three  foreign  languages. 
Methods  of  meeting  the  tax  to  be 
paid  on  articles  of  known  ad¬ 
vertised  price. 

Cost  of  building  products — lumber, 
cement,  labor,  etc. 

Kirilseye  drawings  of  factories — 
artists  and  photographers. 

April 

SIlip-lty-TriU’k  Movement  investlga* 
tion. 

l^’pes  of  Rubber  footwear  in  tbe 
United  States. 

California  aa  a  field  for  motor  ac- 
oeasories. 

Imprinting  Dealera*  names  upon 
lHK>klet8  stiptflied  them. 

KtirnlMiing  Salesmen  with  copies  of 
all  bills  to  their  customers. 

The  progress  of  the  de¬ 
partment’s  service,  in  point 
of  number  of  demands,  is 
shown  below : 

Publication  Data  Department 
During  the  past  five  months 
— December-April — the  indi¬ 
vidual  service  has  covered 
749  requests  from  members. 
The  information  supplied 
has  been  concerning  all  classes  of  pub¬ 
lications — domestic  and  foreign, 
j  .A  good  deal  of  the  data  supplied  in¬ 
cludes  details  not  usually  compiled  by 


bers  concerning  domestic  and  foreign 
publications. 

When  the  department  was  organized 
in  the  fall  of  1916,  the  work  was  done 
by  one  person.  It  now  employs  six 
people,  and  even  this  number  had,  until 
the  beginning  of  April,  a  most  difficult 
task  to  keep  anywhere  level  with  the 
membership  demand. 

Research  Auxiliary 

At  the  beginning  of  April,  just  as  the 
General  Data  Department  was  becoming 
almost  desperate  in  its  efforts  to  cope 
with  the  demands  for  data  and  the  need 
for  presenting  the  information  to  mem¬ 
bers  in  a  form  in  which  they  could 
peruse  it  without  loss  of  time  in  search¬ 
ing  for  their  exact  requirements,  the  for¬ 
mation  of  the  Hbsearch  Auxiliary  became 
feasible.  Not  only  the  money,  but  the 
right  kind  of  personnel,  was  forthcom¬ 
ing. 

G.  E*.  McClelland,  an  employe  of  the 
Association  since  1913,  returned  to  the 
.A.  N.  A.  office  after  two  years  with  the 
27th  Division,  nearly  a  year  of  which  had 
been  spent  in  France  and  Flanders.  Mr. 
McClelland  (who  acts  for  the  secretary 
when  the  latter  is  away  from  the  office) 
has  associated  with  him  in  the  Research 
Auxiliary  M.  S.  Jacobs  and  Frank  R. 
Sainty. 

The  former  had  recently  terminated 
service  with  the  Naval  Aviation  Corps, 
and  the  latter  had  returned  to  America 
after  four  years’  service  in  France  with 
the  Canadian  Army,  during  which  he 
rose  from  private  to  first-lieutenant. 

Men  of  Broad  Experience 

Mr.  Jacobs  is  a  A’ale  man  who  special¬ 
ized  in  business  administration  and  in¬ 
vestigation,  and  Mr.  Sainty  had  excellent 
experience  as  an  advertising  man  before 
going  into  the  service. 

These  personal  details  are  given  in 
order  that  it  may  be  appreciated  that  the 
Research  Auxiliary  work  is  served  by 
men  of  education,  of  broad  outlook,  and 
possessed  of  unusual  experience. 

As  mentioned  previously,  the  Research 
.Auxiliary  is  actually  auxiliary  to  the 
General  Data  and  Publication  Data  De¬ 
partments.  At  least  two-thirds  of  the 
members’  requests  for  information  re- 
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publications,  but  furnished  by  them  for  quire  special  investigation  before  they 
the  department;  also  a  large  number  of  can  be  answered,  either  to  supplement 
copies  of  digests  of  opinions  of  mem-  (Continued  on  page  16.) 


For  the  first  five  months  of  1919 
The  New  York  Tribune 
has  gained  over 

# 

a  million  lines 

of  ADVERTISING 

So  far  this  year,  from  January  1st  to  May  25th, 
the  Tribune  has  gained  more  than  a  million  lines 
of  advertising  over  the  same  period  of  1918.  Only 
one  other  New  York  newspaper  has  passed  the  mil¬ 
lion  mark  in  the  same  period. 

In  the  first  23  days  of  May,  The  Tribune  gained 
893  columns  of  advertising  over  the  same  days  of 
last  year.  Here  are  the  percentages  of  advertising 
gains  as  compiled  by  the  statistical  bureau  of  the 
New  York  Evening  Post: 


New  York  Tribune .  94% 

“  “  Sun . ' .  79% 

“  “  Times .  373/4% 

“  Herald  .  333/4% 

“  “  World . . 19% 

“  “  American .  6% 


And  with  all  these  signs- of  business  success  The 
New  York  Tribune  continues  to  print  MORE 
NEWS  than  any  other  New  York  morning  news¬ 
paper. 


Kern  ®ribtinc 

FIRST  TO  LAST— THE  TRUTH:  NEWS-EDITORIALS— ADVERTISEMENTS 
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A.  N.  A.  SAVES  VAST  SUMS 
FOR  ADVERTISERS 


(Coiilinut-d  from  Page  14) 
ihe  office  data,  or  in  order  that  the  pe¬ 
culiar  angle  of  an  inquiry  may  be  dealt 
with.  (It  is  in  such  a  place  as  is  the 
A.  N.  A.  office  that  the  vast  variety,  and 
the  lack  of  uniformity,  in  commercial 
business  are  distinctly  realized  and 
recognized. ) 

Because  of  the  inadequate  staffing  of 
the  General  Data  and  Publication  De¬ 
partments,  comparatively  little  investiga¬ 
tion  work  could  be  undertaken,  except  by 
telephone.  It  was,  besides  utterly  im¬ 
possible  to  do  any  work  outside  New 
York  City. 

Now,  whenever  the  General  Data  and 
Publication  Departments  have  to  answer 
inquiries  that  cannot  be  adequately  cov¬ 
ered  from  the  office  data  files,  the 
services  of  the  Research  Auxiliarj’  are 
called  upon,  and  the  auxiliary  reports 
back  to  the  department  concerned. 

In  the  course  of  six  weeks  the  Re¬ 
search  Auxiliary  has  made  about  100 
investigations  and  reports,  and  will 
quickly  be  able  to  double  the  extent  of 
its  activities. 

In  addition  to  acting  in  an  auxiliary 
capacity  in  connection  with  the  other  de¬ 
partments,  one  of  the  Research  men  is 
giving  the  greater  part  of  his  attention 
to  assembling,  summarizing  and  supple¬ 
menting  the  office  data  on  between  twen¬ 
ty  and  thirty  subjects  of  constant  and 
vital  interest  to  members.  In  other 
words,  he  is  organizing  our  information 
and  supplementing  it — for  issuance 
to  members  as  reports  that  will  be 
brought  down  to  date  from  time  to  time. 

The  Staff 

I  feel  I  cannot  present  to  you  a  well- 
rounded  report  without  mentioning  other 
members  of  the  staff  beside  those  al¬ 
ready  named.  The  work  of  acting  as 
your  secretary-treasurer  would  be  im¬ 
possible  without  the  loyal  and  enthusias¬ 
tic  co-operation  of  my  office  associates. 

During  the  lean  years — from  .\pril, 
1916,  to  February,  19i9 — the  work  of  the 
watch-dog  of  the  treasury  (as  one  direc¬ 
tor  frequently  phrased  it)  was,  in  the 
main,  done  by  Miss  Duffy,  who  has  been 
with  the  A.  N.  A.  five  years;  and.  be¬ 
sides.  Miss  Duffy  interviewed  most  of 
the  applicants  for  positions,  and,  at  one 
time,  supervised  the  entire  stenographic 
and  mailing  force. 

Miss  Harper,  a  Barnard  College  grad¬ 
uate.  has  carried  the  greater  part  of  the 
burden  of  the  general  data  work,  over¬ 
working  for  nearly  a  year  to  such  an 
Extent  that  recently  she  had  to  be  sent 
away  for  an  extra  vacation.  Miss  Tay¬ 
lor  has  loyally  seconded  Miss  Harper’s 
effort  for  the  past  two  years,  and  re¬ 
cently  she  has  been  helped  by  Miss  Rus¬ 
sell. 

Mr.  Nicholson,  who  heads  the  Publica¬ 
tion  Data  Department,  is  an  advertising 
man  of  considerable  experience  in  two 
countries.  He  succeeded  Mr.  Corcoran, 
who.  I  deeply  regret  to  say.  died  in  camp 
some  months  after  being  drafted  into  the 
army. 

Mr.  Nicholson’s  very  competent  sec¬ 
ond-in-command  is  Mrs.  Staples,  and 
Miss  Burke  is  another  capable  and  reli¬ 
able  assistant. 

Miss  Cooley,  who.  among  other  work. 


prepares  material  for  the  News  Digest 
Bulletin  and  compiles  reports  from  ques¬ 
tionnaires,  has  had  seven  years  of  b^isi- 
iiess  experience  in  publishing  houses  and 
in  mail-order  work.  W  e  were  able  re¬ 
cently  to  send  her  to  Washington,  D.  C., 
for  the  purpose  of  spending  a  couple  of 
weeks  investigatitig  sources  of  informa¬ 
tion  for  members  in  Government  depart¬ 
ments. 

Miss  Cullinan,  my  own  secretary,  has 
been  with  the  association  five  years, 
takes  care  besides  of  all  details  of  mem¬ 
bership  and  membership  promotion.  She 
is  the  kind  of  secretary  that  members 
describe  to  the  A.  N.  A.  Employment 
Bureau  when  they  want  the  best. 

Miss  Redfern,  the  multigraph  op¬ 
erator,  is  another  assistant  who  has  been 
several  years  in  the  A.  N.  A. 

Of  the  stenographic  force,  it  should  be 
said  that  while  some  of  the  members  arc 
not  so  experienced  as  we  would  wish,  all 
of  them  are  loyal  and  strenuous  workers. 

The  kind  of  organization  required  in 
such  work  as  that  of  the  A.  N.  A.  office 


J.  C.  McQuiston, 
Vice-Presiiifxt  of  thf.  a.  N.  A. 

is  not  made  in  a  tew  months  or  even  in 
a  year  or  two.  The  headquarters  office 
organization  is  much  nearer  to  ideal 
specifications  than  ever  it  was,  and  it 
really  does  strive  to  serve  you  all  one 
hundred  per  cent. 

The  Unseen  Service 
The  unseen  service  of  the  N.  A. 
office,  officers  and  directors — unreported 
save  ft.r  a  bare  mention  of  it,  positive, 
ethical,  legal  yet  unreportable ;  faithful 
and  unrem.tiing  yet  untrumiieted, — saves, 
not  I  nly  A.  N.  .A.  members,  but  all  na- 
licnally  advertising  manufacturers  im¬ 
mense  sums  of  money  year  by  year. 

A  great  deal  of  this  saving  is  effected 
by  the  unceasing  vigilance  of  your  cen'- 
tral  office,  your  officers  and  your  direc¬ 
tor.  Many  propositions  are  referred  to 
the  headquarters  office  by  the  member¬ 
ship  for  examination  and  report.  Many 
more  come  to  us  voluntarily.  Many, 
also,  are  requested  of  our  own  initiative 
to  submit  to  examination. 

This  snarl  and  that  tangle  unravelled; 
advice  and  guidance  to  selling  inter¬ 
ests  who  do  or  may  serve  you.  that  they 
may  proceed  in  the  presentation  of  their 
propc  sitions  to  you  on  lines  that  will  be 
least  wasteful  f»f  your  f’me;  restraint  in 
the  way  <  f  advice  and  guidance  On  prop- 
csitiotis  entirely  <  r  'n  part  economically 
unsound,  wrongly  conceived  liecause  of 
lack  of  knowledge  of  conditions;  dis¬ 
couragement  in  personal  interviews 
sought  by  would-be  promoters  of 
schemes  lawful  but  visionary;  the  en¬ 


couragement,  also  in  personal  inter¬ 
views,  of  propositions  and  plans  that  are 
on  all  fours  with  the  A.  N.  A.  standards 
you  have  defined  and  maintained  and 
expanded  in  the  past  nine  years — can 
you  begin  to  estimate  the  momentary 
value  of  all  this  service  to  your  com¬ 
panies? 

Would  it  be  possible  to  over-estimate 
the  value  of  a  service  which  is  described 
in  the  by-laws  of  the  association  as  “im¬ 
provement  of  economic  conditions  in  the 
fields  in  which  the  members  market 
their  goods?’’  Suppose  you  had  to  do 
individually  that  which  is  done  collect¬ 
ively  through  the  co-operation  of  3’our 
companies  in  the  association,  what 
would  be  the  cost  of  your  time? 

Could  you  know  or  command  that 
source  of  information,  the  varied  angles 
of  observation,  that  are  the  inevitable  and 
consequential  equipment  of  a  central  co¬ 
operative  organization. — your  brains 
operating  collectively? 

How  much  more  difficult  would  be 
the  ground  you  traverse  in  your  market¬ 
ing  activities,  how  much  more  resistance 
along  every-  line,  but  for  the  ceaseless 
standardizing  and  constructively-pro- 
tective  work  of  your  association’s  head¬ 
quarters  staff,  your  officers,  your  direc¬ 
tors  in  general,  and  your  Executive 
Committee  in  particular! 

.\nd  now,  gentlemen,  as  treasurer,  I 
will  render  you  an  account  of  the  ex¬ 
penditure  of  your  money  during  the  five 
months  ending  -April  30,  1919,  and  thank 
you  for.  and  congratulate  you  on,  your 
resolve  last  December  to  relieve,  for 


some  time  at  least,  anxiety  in  endeavor¬ 
ing  to  meet  your  demands  for  greater 
and  more  intensive  service,  and  to  furn¬ 
ish  the  means  whereby  your  own  organ¬ 
ized  interest  can  build  such  a  service: 


Expenditure!  Receipts 


Bank  Balance  and  Cash  (December  Ist, 


1918)  . 

Membership  Dues  . 

Rent  . $1,233.34 

Salaries  .  9,346.36 

Data  Department  .  103.70 

Office  F'umlture  and  Equip¬ 
ment  .  25.3.33 

Office  Supplies  .  148.31 

General  Meetinsa  .  186.51 

Traveling  Expenses  .  280.50 

Sundries  .  627.71 

Printing  and  Paper .  1,324.83 

Telegrams  .  34.14 

Telephone  .  105.00 

I'oatage  .  574.24 

Interest  on  Deimslta . 

Publication  Data  Department  87.00 
Bank  and  Cash  Balance, 

(April  30th,  19191 .  6,911.30 


$1,792.92 

19,396.00 


$27.42 


$21,216.34  $21,216.34 
Bank  and  Cash  Balance,  (April 

30th.  1919)  $6,911.80 

Office  F'uinlture  and  £>)uipment, — 

Inventor.r  .  2,308.31 

Membership  Dues  Outstanding .  2,400.00 

Bills  Pa.vable  . $  607.42 

Credit  Balance  .  11,012.19 


$32,835.95  $32,835.95 


A.  N.  A.  SURVEYS  PROBLEMS 
OF  ADVERTISERS 


(Continued  from  Page  8) 
committee.  The  first  feature  was  a  pri¬ 
vate  view-  of  what  is  known  as  the 
■‘Caney  Creek  Film.’’  This  is  both  a  so¬ 
cial  propaganda  and  advertising  film. 
The  interest  of  Tim  Thrift,  advertising 
(Continued  on  Page  18.) 


— and  newspapers  did  it! 


Without  the  newspapers  the  war  could 
not  have  heen  won! 

Vi  ithout  the  daily  recording  simultane¬ 
ously  throughout  the  nation  of  the  war’s 
progress,  of  Germany’s  intrigues,  atroci¬ 
ties,  and  of  the  Allies’  cause  of  Right 
and  Liberty,  public  opinion  would  not 
have  permitted  the  United  States  to 
enter  the  war. 

Only  a  national  understanding  of  the 
justice  of  the  Selective  Service  Act — an 
understanding  received  through  the 
daily  newspapers — permitted  in  record 
time  and  practically  without  opposition, 
the  Congress  to  make  the  Act  a  Law. 

Only  through  the  information  daily 
presented  overwhelmingly  in  the  news¬ 
papers,  was  it  possible  to  float  the  great¬ 
est  popular  war  loans  and  humanitarian 
funds  in  the  world’s  history. 

Newspapers  united  the  United  States. 
Mr.  Advertiser,  the  great  force  of  news¬ 
papers  can  be  made  to  sell  Your  goods. 

Invest  in  newspaper  advertising. 


E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives  , 

Kansas  City 


New-  York 
Chicago 


San  Francisco 


l-rom  r»isTEKs’  Ink.  of  January  iO,  1919. 
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LTWO  BIG  DA\^S 

in  the^hiblishing  and^dvertifing  Calendar 


cyht  5^a.anniversary«"^ 

CONVENTION  OF  THE 

•A:I3'C‘ 

iC^udit  "bureau  of  Circulations  ) 


New  By-Laws  to  be  adopted  which  will  cement  the  already  strong 
structure. 

New  Directors  to  be  elected  who  will  represent  you  in  the  greatest 
constructive  organization  in  the  publishing  and  advertising  world. 

New  problems  to  be  discussed  and  programs  outlined,  not  only  for 
the  immediate  future,  but  for  many  years  to  come. 

Every  advertiser,  agent  and  publisher  member  should  be  repre¬ 
sented  at  these  meetings. 

THE  ANNUAL  DINNER 

c!}Cig/if  of  June  ’^Twentieth 

I 

will  be  one  of  the  most  eventful  gatherings  ever  held  in  Chicago.  Last 
year’s  dinner  was  pronounced  the  greatest  advertising  and  publishing 
event  of  the  Middle  West.  Plans  have  already  heen  made  to  make 
the  1919  dinner  better  than  its  predecessors. 

THE  ADVERTISING  COUNCIL  OF  CHICAGO  WILL 
BE  THE  HOSTS 

Early  reservations  should  be  made  for  the  dinner,  as  accommoda¬ 
tions  are  limited.  Requests  for  seats  will  be  registered  in  the  order  of 
receipt. 


AUDIT  BUREAU  OF  CIRCULATIONS 

4*^ 5th  floors  •  CENTURY  BUILDING  •  STATE  MADAMS  STREETS  •  CHICAGO 
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Please  make  our  office  your  headquarters  while  in  Chicago.  Stenographic  and  other  courtesies  at  your  disposal. 


1 


works  during  the  war,  when  95  per  fields,  mostly  daily  newspaper,  magazine  an  attendance  of  250.  It  will  probably 
cent  of  the  factory  space  was  occupied  and  trade  paper  advertising.  be  "held  in  New  York  in  December, 

in  the  making  of  fuses  for  the  govern¬ 
ment.  This  film  has  not  been  made  for 
public  exhibit,  but  has  been  placed  in  the 
company’s  vaults  as  a  matter  of  rec¬ 
ord  of  the  company's  work  during  the 
war. 

Saturday  morning’s  work  is  told  in 
the  beginning  of  this  article. 

Cleveland  Chapter  Makes  Good 

The  local  arrangements  for  the  meet¬ 
ing  were  looked  after  by  members  of 
the  Cleveland  Chapter  of  the  A.  N.  A. 

Tim  Thrift  is  president  of  the  Cleve¬ 
land  organization  and  one  of  the  “live 
wires’’  of  the  Cleveland  Advertising 


THE  A.  N.  A.  REGISTER 


Following  is  a  complete  list  of  those 
who  registered  for  the  A.  N.  A.  con¬ 
vention  : 


S.  E.  Conyheare,  Armstrong  Cork  Co. 

R.  Dandliker,  American  Steel  &  Wire  Co. 

John  G.  Ix>we,  Tlie  Ix)we  Brothera  Co. 

H.  J.  Wlnaten,  The  It.  Black  Co. 

A.  H.  Berwald,  Du  Pont  Advertising  Division. 

D.  R.  Rutter,  Du  Pont. 

Henry  J.  Barbour,  Avery  Co. 

W.  E.  Woodward,  National  lAmp  Works. 

A,  E.  Lennox,  National  I.amp  Works. 

R.  P.  Askue,  National  I.amp  Works. 

Mark  Kellogg.  Burroughs  Aildlng  Machine  Co. 
Maxwell  Droke,  Palmolive  Co. 

E.  W.  Simons,  James  Mfg.  Co. 

A.  C.  Relley,  Remington  T>-pewrlter  Co. 

J.  F.  Stevens.  J.  Roland  Kay  Co. 

Paul  Wing,  Empire  Cream  Separator  Co. 
Walter  C.  Freeman,  Stromberg-Carlson  Tele¬ 
phone  Mfg.  Co. 

O.  A.  Brock,  Keystone  Steel  &  Wire  Co. 

J.  D.  Ellsworth,  American  Telephone  &  Tele¬ 
graph  Co. 

W.  E.  Blodgett.  Autocar  Co. 

N.  A.  IVuslow,  Hercules  Powder  Co. 

A.  T.  Garrett,  Timken  Detroit  Axle  Co. 

R.  G.  .Soule,  Merrell-Soule  Co. 

W.  H.  Dawson,  Atlas  Powder  Co. 

F.  M.  Herrick,  Taylor  Instrument  Companies. 

A.  K.  Kreltahurg.  Elec.  Storage  Battery  Co. 
W.  F.  Rogers,  Kopa  Bros. 

B.  R.  Walker,  Joseph  Jt  Felss  Co. 

W.  H.  Marsh,  Burroughs  Adding  Machine  Co. 
Chae.  E.  Percy.  The  Joseph  &  Felss  Co. 

Wm.  M.  Cooper,  American  Sales  Book  Co. 
John  S,  Barlow,  Remington  Arms  Union  Me¬ 
tallic  Cartridge  Co. 

(Continued  on  Page  42.) 


Sidney  S.  Wilson, 

President  Cleveland  Advertising  Club. 

Secretary-treasurer  Sullivan  of  the  A. 
N.  A.  predicted  that  at  the  annual  con¬ 
vention  of  the  organization  there  will  be 


CHICAGO 

104  S.  Michigan  Ave. 


WASHINGTON,  D.  C. 
610  Riggs  Bldg. 


NEW  YORK 
50  Madison  Ave. 


J.  S.  WiCHF.RT, 

Elected  a  Director  of  the  A.  N.  A. 

as  pigs,  etc.,  moved  about  freely.  Re¬ 
form  work  was  undertaken  among  these 
people  by  Mrs.  Lloyd  of  Boston,  and  in 
the  effort  to  get  funds  to  carry  on  the 
work  she  used  a  multigraph  machine  for 
the  purpose  of  producing  her  letters  of 
ap|>eal.  ('lub,  whose  president  is  Sidney  S.  Wil- 

The  work  has  been  financed  in  this  son.  former  mayor  of  Willoughby,  a 
way  and  there  is  now  a  settlement  of  a  suburb  of  Cleveland  “Tim,”  as  every- 
numlH-r  of  so-called  dream  houses,  hos-  body  who  knows  him  calls  him.  is  an  en- 
piial.  etc.  There  is  a  fair  prospect  of  ihiisiastic  booster  for  anything  which 
the  whole  settlement  licing  reftjrmed  promotes  legitimate  publicity, 
in  this  generation  and  the  field  that  can  The  Cleveland  .Vdvertising  Club,  has 
be  covered  by  this  kind  <if  work  ci>n-  permanent  headquarters  in  the  base- 
sists  of  four  million  m*)untaineers.  The  ment  of  the  Hotel  Statler.  Every  Wed- 
Amcrican  Multigraph  .Sales  Companx  nesday  ihmui  there  is  a  luncheon  during 
wishes  to  assist  this  work  and  has  in-  which  some  speaker  of  prominence  ad- 
cidentally  made  u^e  of  the  actual  eni-  dresses  the  meml)ers.  The  club  is  one 
plo\-mtnt  of  the  muliigraph  in  the  re-  of  the  “live  wires”  among  the  city’s 
form  work  carried  on  by  Mrs.  Lloyd.  commercial  organizations. 

.\ficr  that  a  film  of  the  Westinghouse  Its  members  are  no  small  factor  in  the 
Electric  tk  .Manufacturing  Comiiany  organization  of  advertising  men  who 
was  iliowti  and  also  a  film  of  the  will  direct  the  expen<liture  of  more  than 
.^merican  Multigraph  Sali-s  Company’s  $I(lll,INl0.0iill  duritig  1919  in  puldicity 


Ti.m  Thrift, 

<  hairman  Cleveland  Chapter  of  the  N.  A. 


Charter  Members  .4merican  .4ssociation 
of  Advertising  Agencies 

William  H.  Raskin,  President  Wilbur  D.  Nesbit,  1st  Vice-President 

11.  A.  Grotii,  Secretary  and  Treasurer  Robert  E.  Ri.nehart,  2nd  Vice-President 


The  'Trass  tacks'’  side  of  it 


We  believe  we  help  onr  customers 
to  invest  their  appropriations 
wisely  and  profitably. 


You  can  plan  and  create  a 
wonderful  railway  —  build 
tracks  and  ears  of  the  finest 
kind.  But  if  it  is  stretched 
through  d  section  where 
there  is  neither  freight  nor 
passengers  for  it,  it  tlies. 

.4  very  important  work  of  ours  is 
to  map  out  your  advertising  right 
of  way. 


Investing  your  advertising  appro¬ 
priation  in  a  way  that  will  make  it 
pay  is  important.  It  is  vital. 

It  comes  first  with  us — for  when 
that  is  derided  we  know  how  to 
plan  and  prepare  your  advertise¬ 
ments. 

It  may  be  an  unusual  suggestion — 
but  we  should  like  to  solicit  your 
account  on  the  basis  of  how  best 
to  spend  your  money. 

When  you  audit  your  books,  your 
cold-blooded  auditors  do  not  have 
any  pretty  pictures  or  rounded 
phrases  or  smooth  text  in  their 
minds — they  sift  things  down  to 
show  whether  or  not  the  dollars 
worked  for  you. 


Tell  us  what  you  expert  your  ad¬ 
vertising  to  do,  and  what  prepar¬ 
ations  you  have  made  to  meet  pro¬ 
ducing  and  distributing  demands. 

Then  our  job  is  to  tell  you  what 
space  you  should  use  and  the 
mediums  in  which  it  should  ap¬ 
pear. 

Often  we  advise  a  small  appropria¬ 
tion;  sometimes  we  urge  the  neces¬ 
sity  of  making  it  larger. 

But  we  show  why  in  either  in¬ 
stance. 


There  is  really  no  reason  why  news  of  special 
interest  to  women  should  not  he  accurate, 
interesting  and  helpful.  Philadelphia  women 
know  from  its  famous  woman’s  page  that 


Our  greatest  effort  is  to  handle 
your  advertising  money  so  that  the 
audit  will  show  that  it  is  an  in¬ 
vestment  not  an  expense. 

We  should  like  to  talk  with  you 
about  this  “brass  tacks”  side  of 
your  advertising. 

Then,  if  we  “sell”  you  on  that  part 
of  our  service,  we  believe  we  can 
very  readily  show  you  that  the 
other  important  work  which  rounds 
out  that  service  will  also  be  profit¬ 
able  for  yon.  Please  write,  tele¬ 
phone,  or  wire  us  and  we  will  make 
an  appointment  at  your  con¬ 
venience,  in  your  office  or  ours. 


THE 

PHILADELPHIA 

RECORD 

Is 

“Always  Reliable’’ 


We  study  your  products  and  their 
market;  we  study  your  selling 
methods;  we  analyze  competitive 
markets  and  competitive  adver¬ 
tising  until  we  know  what  you 
should  do. 

Many  people  feel  that  an  advertis¬ 
ing  agency  merely  wants  to  per¬ 
suade  the  advertiser  to  spend 
money.  .4  good  advertising  agency 
cannot  operate  on  that  basis. 
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Record  Breaking 

Southern  Crops! 


rjpiHE  SOl'TH  proved  her  supreme  agricultural 
I  greatness  in  1918. 

Notwithstanding  handicaps  brought  on  hy  the 
war,  the  South’s  farm  output  in  1918  exceeded 
the  magnificent  showing  in  value  made  hy  the 
record-breaking  crop  of  1917.  Here  are  the 
figures : 


STATES 

1918 

1917 

Alabama  . 

. $366,677,000 

$287,939,000 

Arkansas  . 

.  331,479,000 

371,660,000 

Florida  . 

.  103,144,000 

96,559,000 

Georgia  . 

.  590,292,000 

553,431,000 

Kentucky  . 

.  385,066,000 

353,877,000 

Louisiana  . 

.  282,640,000 

284,634,000 

Maryland  . 

.  127,231,000 

122,368,000 

Mississippi  . 

.  403,789,000 

351,070,000 

Missouri  . 

.  482,436,000 

536,827,000 

North  Carolina . 

.  537,438,000 

434,093,000 

Oklahoma  . 

.  264,502,000 

340,406,000 

South  Carolina  . 

.  446,313,000 

383,153,000 

Tennessee  . 

.  324,256,000 

288,744,000 

Texas  . . 

.  695,651,000 

790,923,000 

Virginia  . 

.  322^224,000 

303,818,000 

West  Virginia  . 

.  141,043,000 

126,487,000 

TOTAL  CROPS  ... 

....$5,804,181,000 

$5,625,989,000 

Livestock  Products  ... 

....  1,500,000,000 

1,000,000,000 

$7,304,181,000 

$6,625,989,000 

Conditions  in  1918  were  not  conducive  to  a 
mammoth  crop.  Thousands  of  Southern  farmer 
hoys  were  drafted  into  the  army  and  navy.  Thou¬ 
sands  more  were  drawn  from  the  farms  hy  the 
attraction  of  abnormally  high  wages  in  munition 
plants. 

The  result  was  a  decided  shortage  of  farm 
labor,  in  view  of  which  the  making  of  a  mammoth 
crop  is  all  the  more  remarkable. 

The  figures  in  this  announcement  are  pub¬ 
lished  to  give  emphasis  to  the  oft-repeated  state¬ 
ment  that  the  Southern  People  are  immensely 
prosperous  and  that  the  Southern  territory  is 
especially  inviting  for  advertising  goods  that 
Southern  People  will  buy.  All  they  need  is  the 
invitation  thru  their  favorite  periodicals — South¬ 
ern  Newspapers,  which  are  now,  as  they  have  al¬ 
ways  been,  supreme  in  the  hearts  of  Southern 
readers. 


ALABAMA. 

Anniiton  Star 
Birminchsm  Afe-Herald 
Birming-ham  Ledtcr 
Birmingham  New* 

Gadaden  Daily  Times-Newe 
Gadsden  Journal 
Mobile  Register 
Montgomery  Morning  A 

Evening  Advertiser 

ARKANSAS. 

Uttle  Rock  Arkansas  Democrat 
Little  Rock  Arkansas  Gazette 

FLORIDA. 

Jacksonville  Florida  Metropolis 

Jacksonville  Florida  Times>Union 

Miami  Herald 

Palm  Beach  Post 

Pensacola  Journal 

St.  Augustine  Evening  Record 

St.  Petersburg  Evening 

Independent 

Ta^pa  Daily  Times 

GEORGIA. 

Albany  Herald 
Athens  Banner 
Athens  Herald 
Atlanta  Constitution 
Atlanta  Georgian  A 

Sunday  American 

Atlanta  Journal 
Augusta  Chronicle 
Augusta  Herald 
Columbus  Ledger 
Dublin  Courier-Herald 


GEORGIA— (Cont’d) 

Macon  News 
Macon  Telegarm 
Rome  Tribune-Herald 
Savannah  Morning  News 
Waycross  Joumal-HeraM 

KENTUCKY. 

Lexington  Herald 
Lexington|Leader 
Louisville  Courier-Journal 

A  Times 

Louisville  Herald 

LOUISIANA 
New  Orleans  Item 
New  Orleans  Times- Picayune 


MISSISSIPPI. 

Meridian  Star 

NORTH  CAROLINA. 
Asheville  Citizen 
Asheville  Times 
Charlotte  News 
Charlotte  Observer 
Concord  Daily  Tribune 
Greensboro  Daily  News 
Hickory  Daily  Record 
Raleigh  News  A  Observer 
Raleigh  Times 

Rocky  Mount  Evening  Telegram 
Salisbury  Post 
Washington  Daily  News 
Wilmington  Dispatch 


NORTH  CAROUNA-(Cont’d) 
Wilmington  Star 
Winston-Ssdem  Journal 
Winston-Salem  Sentinel 

SOUTH  CARCHJNA. 
Anderson  Daily  Mail 
Charleston  News  A  Courier 
Columbia  Record 
Columbia  State 
Greenville  Daily  News 
Greenville  Piedmont 
Spartanburg  Herald 
Spartanburg  Journal  A 

Carolina  Spartan 
TENNESSEE. 
Chattanooga  News 
Chattanooga  Times 
Jackson  Sun 

Knoxville  Journal  A  Tribune 
Knoxville  Sentinel 
Memphis  Commercial-Appeal 
Nashville  Banner 
Nashville  Tennessean-American 
TEXAS. 

Beaumoift  Enterprise 
Dallas  Morning  News  A 

Evening  Journal 
Dallas  Times-Herald 
Fort  Worth  Record 
Fort  Worth  Star-Telegram 
Galveston  News 
Houston  Chronicle 
Houston  PiMt 
San  Antonio  Express 
San  Antonio  Evening  News 
VIRGINIA. 

Bristol  Herald-Courier 
Lynchburg  Newt 
Petersburg  Evening  Progress 


Prepared  by  the  Massengale  Advertising  Agency,  Atlanta,  Ca. 
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EIGHT  WOMEN  GRACE  PRESS  GALLERY 
AT  NATIONAL  CAPITOL 


Trend  of  Times  Brings  Marked  Changes  in  Personnel  of  ^'ash- 
ington  Correspondents — Treaty  Debate  Promises 
Lively  Times  for  Reporters. 

By  Robert  T.  Barry 

WASHINGTON,  May  27. — The  Gridiron  Club’s  popular  slogan 
“Ladies  are  always  present”  has  of  necessity  been  adopted  by  the 
Press  Gallery  as  something  more  than  a  theoretical  guarantee  of 
careful  language.  There  are  eight  reasons,  such  l>eing  the  number  of  women 
who  have  been  approved  for  membership  in  the  Gallery  during  the  life 
of  the  Sixty-sixth  Congress. 

For  many  years,  Mrs.  George  F.  Richards,  who  represents  a  string  of 
New  England  papers,  has  been  the  only  woman  to  enjoy  membership  in 
the  Gallery,  but  this  season  she  will  have  seven  feminine  associates,  and 
according  to  “Jim”  Preston  the  “returns  are  not  all  in.” 

Personnel  of  Gallery  During  Current  Session 


The  addition  of  seven  feminine  faces 
to  the  row  of  desks  over  the  rostrums 
of  the  vice-president  and  the  speaker 
of  the  House  transcends  all  other 
changes  in  the  composition  of  the  Press 
Gallery,  although  many  shifts  and  new 
names  will  be  apparent  when  the  new 
Congressional  Directory  appears  early 
in  June. 

In  addition  to  Mrs.  Richards  the  fol¬ 
lowing  women  have  been  admitted  to 
membership ; 

Miss  Hannah  Mitchell  of  the  New 
York  Tribune. 

Miss  Elizabeth  Miner  King  of  the 
New  York  Evening  Post. 

Miss  Rilla  Engle  of  the  Washington 
Herald. 

Miss  Roberta  V.  Bradshaw  of  the 
Buffalo  Evening  News. 

Miss  Edith  McDowell  of  the  Daily 
Oklahoman. 

Mrs.  Carolyn  Vance  Bell  of  the  News¬ 
paper  Enterprise  Association. 

Mrs.  Florence  W.  Thompson  of  the 
Atlanta  Constitution. 

Old  Timers  Apprehensive 

The  presence  of  such  a  comparatively 
large  number  of  women  writers  in  the 
Gallery  may  prove  a  cause  of  annoy¬ 
ance  to  some  of  the  veteran  correspond¬ 
ents,  who  require  absolute  freedom  of 
expression  when  wire  trouble  develops 
about  edition  time  or  when  senators  do 
not  act  in  accord  with  the  views  of  the 
Gallery,  but  most  of  the  members  wel¬ 
come  the  new  members  as  messengers  of 
a  new  era  in  journalism. 

Superintendent  Preston  has  been  un¬ 
able  to  prepare  his  new  list  of  Gallery 
members  for  the  reason  that  applications 
arc  being  received  daily  from  papers 
for  additional  or  changed  representa¬ 
tion.  The  discussions  of  the  Treaty  of 
Peace  will  draw  many  new  men  from 
the  home  offices  and  the  expected  in¬ 
crease  in  the  volume  of  work  at  the 
Capitol  has  caused  all  of  the  larger 
bureaus  to  enlarge  their  staffs. 

News  Service  Staffs 

The  Associated  Press  will  hive  eight 
men  at  the  Capitol.  Bond  P.  Geddes 
will  remain  as  chief  of  the  Capitol  staff 
and  the  anticipated  discussions  of  mili¬ 
tary  and  naval  matters  will  draw  Kirke 
L.  Simpson,  one  of  the  most  thoroughly 
informed  correspondents  on  such  sub¬ 
jects  who  has  been  in  Washington  in 
recent  years. 

Other  members  of  the  A.  P.  staff  at 
the  Capitol  will  be  William  E.  Hall, 
Norman  Draper,  Richard  W.  Simpson, 
Byron  Price,  Harry  C.  Fenton  and  Carl 
H.  Grismer.  L.  C.  Probert  will  appear 
at  the  head  of  the  A.  P.  list  in  the  Di¬ 
rectory  by  reason  of  his  position  as 
chief  of  the  Washington  bureau. 


Robert  J.  Bender  continues  at  the 
head  of  the  United  Press  bureau,  and 
Lawrence  C.  Martin  will  be  chief  of  the 
Capitol  staff,  with  Charles  McCann,  W. 

L.  Bruckart,  Henry  Grimes,  Herbert 
Walker  and  Raymond  Clapper  assisting 
him.  McCann  received  his  discharge 
from  the  Army  recently.  He  fought  in 
the  Argonne  with  the  312th  machine  gun 
battalion.  Walker  was  in  the  naval 
aviation  corps. 

F.  S.  Roosa  will  remain  at  the  head 
of  the  International  News  Service  Bu¬ 
reau  until  the  return  of  John  E.  Nevin 
from  France,  and  the  Capitol  staff  will 
be  composed  of  J.  H.  Bart  Campbell, 
David  Church  and  O.  Hayward. 
Additions  to  ffiis  staff  are  expected  as 
soon  as  Congress  gets  under  way. 

Shepard  Back  from  War 

Nelson  M.  Shepard,  who  left  the  Cen¬ 
tral  News  upon  the  entrance  of  the 
United  States  into  the  war,  enlisted  in 
the  Marines  and  fought  at  Chateau 
Thierry,  is  back  at  his  old  place  with 
that  agency  and  will  be  in  the  Senate 
this  session. 

There  are  no  changes  in  the  heads 
of  the  New  Y’ork  bureaus,  although  two 
of  the  chiefs,  Richard  V.  Oulahan  and 
Laurence  Hills,  of  the  Times  and  Sun, 
respectively,  still  are  abroad  covering 
the  Peace  Conference.  Carter  Field  re¬ 
mains  at  the  head  of  the  Tribune  bureau, 
Donald  Craig  is  chief  of  the  Herald  or¬ 
ganization  and  Charles  Michaelson  will 
preside  over  the  World  bureau. 

Bureau  Shifts 

Several  changes  have  been  made  in 
the  personnel  of  the  New  York  bureaus 
and  most  of  the  organizations  are  to 
be  increased  by  the  addition  of  men 
from  the  New  York  offices  during  the 
period  of  peace  debates  and  depart¬ 
mental  investigations.  Stanley  M.  Rey¬ 
nolds,  who  was  chief  of  Bernard 
Baruch’s  publicity  bureau  in  the  War 
Industries  Board,  and  joined  the  Trib¬ 
une  staff  when  the  Baruch  organization 
disbanded,  has  been  made  chief  of  the 
Baltimore  Evening  Sun  bureau.  Richard 

M.  Boeckel  left  the  I.  N.  S.  to  join 
the  Tribune  staff.  Donald  MacGregor 
is  back  with  the  Herald  after  serving  in 
the  Army  with  rank  of  captain. 

William  C.  Lyon,  a  former  A.  P.  man, 
has  joined  the  World  bureau,  although 
his  name  is  credited  to  the  St.  Louis 
Post-Dispatch.  Julius  A.  Truesdell,  a 
fixture  in  the  New  York  Times  bureau 
for  many  years,  now  is  the  correspond¬ 
ent  of  the  New  York  Journal  of  Com¬ 
merce.  In  submitting  his  application 
for  membership,  Mr.  Truesdell  replied 
to  the  question  as  to  his  other  interests 

(Continued  on  Page  42) 


GO  AND  GET  IT! 


You  want  more  foreign  business — more  than  you 
are  now  carrying — more  than  any  other 
newspaper  in  your  field. 

The  two  principals  in  Hamilton-De  Lisser,  Inc., 
know  just  how  you  feel  about  it.  Both  are  news¬ 
paper  men — trained  newspaper  advertising  mana¬ 
gers — trained  to  get  the  business  and  well  versed 
in  how  to  go  about  it. 

Their  wide  acquaintance  in  Eastern  advertising 
circles,  their  experience  on  morning  and  evening 
papers,  should  convince  you  of  their  ability  to  rep¬ 
resent  you  thoroughly  and  successfully  if  you  are 
now  seeking  new  or  added  representation. 


Of  course  your  proposition  must  he 
sound,  your  rates  fair,  your  service 
up  to  par  and  your  paper  a  substantial 
property  with  real  influence  at  home. 


“Go  and  Get  It”  is  the  platform  on  which  we  will 
sell  our  services  to  publishers.  Our  reputation  as  a 
special  agency  is  still  to  be  made — so  you  may 
take  it  for  gospel  that  we  intend  to  produce — to 
“go-and-get  it” — for  our  publishers. 


J.  R.  HAMILTON 

Nine  years  in  the  business.  Be¬ 
gan  with  The  Duluth  News-Tri¬ 
bune,  became  its  advertising  man¬ 
ager,  three  years  as  advertising 
manager  of  the  Washington  Times, 
last  two  years  with  The  Sun.  Re¬ 
signed  as  foreign  advertising  man¬ 
ager  of  The  Sun  May  31,  1919. 


L.  A.  N.  DeLISSER 

Nineteen  consecutive  years’  service 
in  New  York  City  with  what  is 
now  The  Sun  and  Evening  Sun  or¬ 
ganization.  Experienced  in  all 
business  office  and  advertising 
work.  Resigned  as  advertising 
manager  of  The  Evening  Sun  May 
31,  1919. 


We  know  what  you  want  and  are  ready  to  deliver.  Our 
plans  and  methods  will  appeal  to  you  as  it  will  assure 
you  of  honest  and  intelligent  effort  on  every  possible 
account. 


Write  and  arrange  for  personal  interview. 


Hamilton-DeLisser,  Inc. 

Publishers'  Representatives 
347  Fifth  Avenue  New  York 


J.  R.  HAMILTON 

Former  Foreign  Advertising  Manager 
New  York  Morning  Sun 


L.  A.  N.  DE  LISSER 

Former  Advertising  Manager 
New  York  Evening  Sun 


Editor  &  Publisher  for  May  2  9,  1919 


PENN-SYL-VA-NI-A!! 


Thafs  the  cry  of  the  U.  P.  boys  on  the 
fields  of  sports.  Its  stentorian  ring 
stirs  the  blood  and  urges  to  victory. 


PUFFING,  whirring,  digging;  erowdiii"  rails  with  rumbling  freight 
trains:  biiildinir  shins,  nianufactiirinir  steel,  weaving!  every  eon- 


1  trains;  building  ships,  nianufaeturing  steel,  weaving  every  eon- 
eeivahle  texture  from  superb  earpets  to  excpiisite  laee  eurtains; 
mining  eoal  and  turning  it  into  energy;  driving,-DUlVlNG  day  and 
night,  the  great  state  of  Pennsylvania  eontinuously  is  employing 
her  workmen  and  piling  up  wealth. 

Everybody  is  busy.  Everybody  must  lie  sup})lied  with  things  that  take  part  in 


making  a  home  and  sustaining  life. 


Hundreds  of  thousands  in  this  wonderful  era  of  prosperity  seek  more  than  neces¬ 


sities. 


They  have  had  an  unanticipated  taste  of  luxury,  and  being  in  the  mood  they  are, 
they  will  buy  anything  that  appeals  to  their  fancy, — automobiles,  launches,  musical 
instruments,  precious  stones,  period  furniture — articles  they  have  long  craved  and 
which  now  in  their  present  state  of  unprecedented  prosperity  they  are  in  position  to 
purchase. 

.Never  has  Pennsylvania  offered  greater  opportunity  to  the  National  Advertiser 
than  now. 

Never  have  Pennsylvania  Newspapers  been  in  better  position  than  NOW  to  pro¬ 
duce  quick  results  and  demonstrate  their  worth  to  advertisers. 


Pack  your  advertising  with  selling  points 
and  you^ll  drive  your  business  to  the  limit. 


2,500 

10,000 

2,500 

10,000 

Circulation 

lines 

lines 

Circulation 

lines 

lines 

Allentown  Call  (M)  . 

.  22,175 

.03 

.03 

Lebanon  Daily  News  . 

. . .  8,349 

.0179 

.0179 

Altoona  Mirror  (E)  . 

.  22,265 

.04 

.04 

New  Castle  News  (E)  . 

...  13,411 

.025 

.025 

Altoona  Times  (M)  . 

.  14,940 

.025 

.02 

Oil  City  Derrick  (M) . 

. . .  6,135 

.023 

.018 

Bethlehem  Globe  (E)  . 

.  6,175 

.025 

.025 

Philadelphia  Record  (M)  . 

...123,277 

.25 

.25 

’Chester  Times  &  Republican 

(M&E)  14,177 

.04 

.04 

Philadelphia  Record  (S)  . 

...13.3,680 

.25 

.25 

Connellsville  Courier  (E)  ... 

.  6,996 

.015 

.025 

Pittsburgh  Dispatch  (M)  . 

■  [  54,810  J 

.12 

.08 

Easton  Express  (E)  . 

.  11,718 

.02 

.02 

Pittsburgh  Dispatch  (S)  . 

.19 

.14 

Easton  Free  Press  (E) . 

.  15,455 

.0285 

.0285 

Pottsville  Republican  (E)  . 

...  11,333 

.0329 

.0329 

Erie  Herald  (E)  . 

.  8,632 

.02 

.02 

Scranton  Republican  (M) . 

...  27,130 

.08 

.07 

Erie  Herald  (S)  . 

.  8,491 

.02 

.02 

Scranton  Times  (E) . 

...  36,861 

.08 

.07 

Harrisburg  Telegraph  (E)  . 

. 28,910 

.045 

.045 

West  Che.ster  Loral  News  (E).... 

...  11,926 

.03 

.03 

Johnstown  Democrat  (M)  .. 

.  9,841 

.03 

.025 

Wilkes-Barre  Times-Leader  (E). 

...  19,376 

.05 

.035 

Johnstown  Leader  (E)  . 

.  8,039 

.015 

.015 

York  Gazette  (M)  . 

...  15,026 

.03 

.03 

Lancaster  Intelligencer  and 

News- 

Government  statement  April  1st,  1919. 

Journal  (M&E)  . . 

. 22,018 

.05 

.05 

’A.  B.  C.  Statement,  April  Ist,  1919. 

t. 


.“i.  'V 
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THE  GREATEST  DAILY  FICTION  CIRCULATIO 


One  Hundred  Gr 


CONDENSED  AT  A  CO^l 


TO  1,200  TO  1,500  WORDS  EACH  BY  A  SPECIALLY  SELECTED  STAFF  OF 

ADVERTISE  IN  THE  BIGGE 


Some  of  the  Great  Novels  in  this  remarkable  series  that  have  beenjcondensed  by 
famous  writers  with  such  masterly  skill  that  the  spirit  and 
thrill  of  the  complete  story  are  retained 


David  Copperfield,  by  Charles  Dickens. 

Les  Miserables,  by  Victor  Hugo. 

Pendennis,  by  Wm.  Makepeace  Thackeray. 

Count  of  Monte  Cristo,  by  Dumas. 

The  Heart  of  Midlothian,  by  Sir  Walter  Scott. 

.Don  Quixote,  by  Cervantes. 

The  Pilgrim’s  Progress,  by  John  Bunyan. 

Hypatia,  hy  Charles  Kingsley. 

Treasure  Island,  by  Robert  Louis  Stevenson. 

Last  Days  of  Pompeii,  by  Bulwer-Lytton. 

Romola,  by  George  Eliot. 

Captains  Courageous,  by  Rudyard  Kipling. 

The  Crisis,  hy  Winston  Churchill. 

Ben  Hur,  by  Lew  Wallace. 

The  Arabian  Nights,  by  the  Persian  Scheherazada. 

Sir  Nigel,  hy  Conan  Doyle. 

The  Legend  of  Sleepy  Hollow,  hy  Washington  Irving. 
Quo  Vadis,  hy  Sienkiewicz. 

War  of  the  Worlds,  by  H.  G.  Wells. 

The  Marble  Faun,  by  Julian  Hawthorne. 

The  Choir  Invisible,  by  James  Lane  Allen. 

The  Beloved  Vagabond,  by  William  Locke. 

Trilby,  by  Du  Maurier. 


The  Right  of  Way,  by  Sir  Gilbert  Parkei 
Tom  Jones,  by  Fielding. 

Vicar  of  Wakefield,  by  Oliver  Goldsmith 
Far  From  the  Madding  Crowd,  by  Thor 
John  Halifax,  Gentleman,  by  Miss  Murk 
The  Awakening  of  Helena  Ritchie,  by  M 
File  113,  by  Gaboriau. 

The  Sea  Wolf,  by  Jack  London. 
Prisoner  of  Zenda,  by  Anthony  Hope. 
To  Have  and  To  Hold,  hy  Mary  Johnson 
Mr.  Isaacs,  hy  Marion  Crawford. 
Turmo^,  by  Booth  Tarkington. 

Dr.  Jekyll  and  Mr.  Hyde,  hy  Robert  Jk)u 
Pudd’nhead  Wilson,  by  Mark  Twain, 
Little  Women,  by  Louisa  Alcott.  j 
Twenty  Thousand  Leagues  Under  the  Sei 
Jane  Eyre,  by  Charlotte  Bronte. 

Anna  Karenina,  by  Leo  Tolstoi. 

Lorna  Doone,  by  Blackmore. 

The  Little  Minister,  by  Sir  James  Barrie 
The  Four  Horsemen  of  the  Apocalypse, 
The  Lady  of  Aroostook,  by  Wm.  Dean 
The  Shuttle,  by  Frances  Hodgson  Burnt 
East  Lynne,  by  Mrs.  Henry  Woods. 
Woman  in  White,  by  Wilkie  Collins. 
Last  of  the  Mohicans,  by  James  Fenimi 


A  GREAT  POPULAR,  ENTERTAINING  AND  EDUCATIONAL  FEATURE  WITH 

EXPRESSED  IN  INCREASED 


RELEASED  DAILY,  BEGINNING  JUNE  23 
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AlON  BUILDING  FEATURE  EVER  OFFERED 


Greatest  Novels 

)^T  OF  OVER  $15,000.00 

FF  OF  THE  GREATEST  WRITERS  OF  THE  DAY— A  FEATURE  YOU  CAN 
BIGGEST  POSSIBLE  WAY 


A  Few  of  the  many  Notable  Authors  who  liave  condensed  these  Novels—  Eighty 
of  the  condensations  being  by  specially  assigned  writers 
and  twenty  selected  by  prize  competition 


ert  Parker. 

Goldsmith 

,  by  Thomas  Hardy, 
liss  Murlock. 

hie,  by  Margaret  Deland. 


y  Hope. 

/  Johnson, 
d. 

• 

)bert  Jouis  Stevenson. 
Twain, 

t.  j 

[er  the  Sea,  by  Jules  Verne. 


les  Barrie. 

jcalypse,  by  Blasco  Ibanez, 
n.  Dean  Howells, 
on  Burnett. 

•ods. 

dlins. 

s  Fenimore  Cooper. 


WILLIAM  H.  TAFT,  ex-President  of  the  United  States. 

SAMUEL  W.  McCALL  and  DAVID  1.  WALSH,  ex-Governors  of 
Massachusetts. 

LIBRARIAN  BOLTON  of  the  Boston  Athenaeum. 

LIBRARIAN  BELDEN  of  the  Boston  Public  Library. 

PROF.  WILLIAM  FENWICK  HARRIS  of  Cambridge. 

T.  L.  HOOD  and  CAPT.  ANDRE  MORIZE  of  Harvard. 

RICHARD  H.  DANA. 

MRS.  LARZ  ANDERSON,  Author  of  “The  Spell  of  Japan,”  “Odd 
Corners,”  etc.  - 

ELLERY  SEDGWICK,  Editor  of  The  Atlantic  Monthly. 

CAROLYN  WELLS,  Author  of  “Eight  Girls  and  a  Dog,”  “The 
Rubaiyat  of  a  Motor  Car,”  etc. 

JAMES  B.  CONNOLLY,  Author  of  “The  Crested  Seas,”  “Head 
Winds,”  etc. 

REV.  PAUL  REVERE  FROTHINGHAM. 

CLARENCE  W.  BARRON,  Editor  of  the  Wall  Street  Journal. 

MABEL  HERBERT  URNER,  Author  o^  Journal  of  a  Neglected 
Wife,  The  Price  Inevitable,  etc. 

BASIL  KING,  Author  of  “The  Inner  Shrine,”  “The  Street  Called 
Straight,”  etc. 

JOHN  LUTHER  LONG,  Author  of  “Madame  Butterfly,”  “The 
Darling  of  the  Gods,”  etc. 

JOHN  KENDRICK  BANGS,  Author,  Poet  and  Lecturer. 

REV.  DR.  R.  PERRY  BUSH. 

DR.  CYRUS  TOWNSEND  BRADY,  Author  of  “The  Island  of 
Regeneration,”  “By  the  World  Forgot,”  etc. 


WITH  A  FAMILY  AND  INDIVIDUAL  APPEAL  THAT  WILL  INSTANTLY  BE 
^SED  HOME  CIRCULATION 


23  WIRE  AT  ONCE  FOR  OPTION 


373  FOURTH  AVENUE,  NEW  YORK 
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PROPOSE  NEW  BY-LAWS 
FOR  THE  A.  B.  C. 

Officers  Urge  Importance  of  All  Mem¬ 
bers  Being  Represented  at  Meeting 
in  Chicago,  June  19-20 — List  of 
Officers  Whose  Terms  Elxpire 


Chicago,  May  24. — The  fifth  anni¬ 
versary  of  the  foundation  of  the  Audit 
Bureau  of  Circulations  and  the  sixth 
annua!  convention  will  be  held  in  the 
Hotel  La  Salle,  Chicago,  June  19  and  20. 
The  first  day  will  be  devoted  to  division¬ 
al  committee  meetings.  The  convention 
will  open  at  10  a.  m.,  June  20. 

Every  convention  of  the  bureau  has 
been  increasingly  important  to  advertis¬ 
ers,  advertising  agents  and  publishers, 
but  this  meeting  will  be  perhaps  the 
most  important  in  its  history.  The  bu¬ 
reau  has  made  steady  progress  in  the 
past  five  years.  Through  the  unselfish 
devotion  of  leaders  in  the  advertising 
and  publishing  world,  a  great  institution 
has  been  established. 

Revised  By-Laws 

Among  the  most  important  topics  to 
be  considered  is  the  revised  by-laws 
which  will  be  submitted  for  approval. 
These  revisions  are  the  result  of  six 
months'  work  of  legal  advisers,  officers 
and  the  board  of  directors. 

In  a  statement  sent  to  members,  Stan¬ 
ley  Clagtie,  managing  director  of  the 
A.  B.  C.,  says : 

“These  proposed  by-laws  have  been 
endorsed  by  a  majority  vote  of  Class  A 
members — in  accordance  with  the  re¬ 
quirements  of  the  existing  by-laws — and 
will  be  placed  before  the  convention  for 
ratification. 

“These  new  by-laws,  if  adopted  by  the 
convention,  will  establish  the  underlying 
principles  on  which  the  bureau  will  oper¬ 
ate  in  the  future.  The  application  of 
these  principles  will  be  based  on  the 
rules  and  regulations  to  be  ratified  at 
the  meeting  of  the  new  board  of  direc¬ 
tors,  to  be  held  immediately  following 
the  close  of  the  convention. 

“You  will  realize,  therefore,  the  im¬ 
portance  of  having  the  right  men  to 
represent  you  on  the  new  board,  and 
the  importance  of  your  being  represent¬ 
ed  at  this  convention,  either  in  person 
or  by  proxy. 

“The  present  members  of  the  board 
of  directors  whose  terms  expire  at  this 
meeting,  and  who  will  be  reappointed 
or  whose  successors  will  be  named,  are: 

Advertisers 

“George  W.  Cushing,  Hudson  Motor 
Company,  Detroit,  Mich. ;  W.  Laugh- 
lin.  Armour  and  Company,  Chicago,  Ill.; 
F.  R.  Davis,  General  Electric  Company, 
Schenectady,  N.  Y. ;  F.  H.  Squier,  Pabst 
Brewing  Company,  Milwaukee,  Wis. ; 
L.  B.  Jones,  Eastman  Kodak  Company, 
Rochester,  N.  Y. ;  B.  H.  Bramble.  Cana¬ 
dian  Chewing  Gum  Company,  Ltd., 
Toronto,  Can. 

.4dvertising  Agent 

“A.  \V.  Erickson,  the  Erickson  Com¬ 
pany,  Xew  York;  P.  V.  Troup,  Lord  & 
Thomas,  Chicago  (one  year). 

Newspaper  Publishers 

“\V.  A.  Strong,  Chicago,  Daily  News. 

“Magazine,  F.  W.  Stone,  .\merican 
Review  of  Reviews,  New  York. 

“I'arm  Paper,  William  .■\.  Whitney, 
Phelps  Publishing  Company,  Springfield, 
Mass. 

“Business  Publication,  E.  R.  Shaw, 
Power  Plant  Engineering,  (Thicago. 

“We  urge  your  attendance  in  person 
at  this  convention,  but  if  this  is  im¬ 
possible.  please  designate  on  proxy  form 
the  person  in  whose  judgment  you  rely 
to  cast  your  vote,  in  determining  the  im¬ 
portant  issues  to  be  presented.  In  this 


connection,  may  we  suggest  that  as 
property  rights  are  being  constantly  in¬ 
creased  through  your  membership  in  the 
bureau,  you  give  this  matter  of  represen¬ 
tation  at  the  convention  most  careful 
consideration  ? 

“This  matter  of  representation  should 
have  your  early  attention. 

“No  proxies  will  be  recorded  after 
the  opening  of  the  convention  at  10  a.  m., 
Friday,  June  20.  They  should  reach  the 
office  of  the  bureau,  therefore,  before 
June  19.” 


FORD-TRIBUNE  LIBEL 
CASE  GOES  SLOWLY 


Witnesses  for  Plaintiff  Say  That  Positions 
Were  Held  Open  for  Them — 
Indications  That  Tribune  Will 
Argue  Preparedness 


The  $1,000,000  libel  suit  of  Henry  Ford 
against  the  Chicago  Tribune,  based  upon 
an  editorial  in  which  Ford  had  been 
characterized  as  an  anarchist,  has  pro¬ 
gressed  to  its  third  stage.  It  is  being 
tried  at  Mt.  Clemens,  Mich.,  Judge 
Tucker  presiding. 

The  selection  of  the  jury  required  a 
week.  The  jury  was  then  excused  for  a 
week,  during  which  time  the  court  heard 
arguments  of  counsel  bearing  on  the 
scope  of  testimony  to  be  admitted.  The 
counsel  for  The  Tribune  contended  that 
the  defendant  should  be  permitted  to 
offer  evidence  to  show  the  situation  as  to 
national  preparedness  as  it  e.xisted  at 
the  time  of  the  publication  of  the  editor¬ 
ial,  particularly  the  situation  on  the  Mex¬ 
ican  border. 

The  Ford  counsel  made  every  en¬ 
deavor  to  have  the  scope  of  testimony  re¬ 
stricted  to  the  one  issue  of  libel.  Judge 
Tucker  announced,  after  hearing  these 
arguments,  that  he  would  rule  on  the  ad¬ 
mission  of  evidence  fiuin  time  to  time  as 
occasion  arose. 

On  Monday,  May  26,  the  jury  was  re¬ 
called  and  the  case  for  the  plaintiff  was 
formally  opened. 

Mr.  Ford  has  called  to  the  witness 
stand  a  number  of  former  soldiers,  em¬ 
ployees  of  the  company,  who  testified  as 
to  the  attitude  of  Mr.  Ford  toward  men 
called  to  the  service.  It  was  brought  out 
that  while  Mr.  Ford  did  not  continue  the 
men  on  the  payroll  he  held  their  positions 
open  to  them ;  and,  in  some  cases,  made 
efforts  to  assist  their  dependents  while 
they  were  away. 

Identification  discs  were  given  to  men 
leaving  the  plant  to  enter  the  military 
service,  showing  that  the  soldier  had  left 
a  good  record  behind  him.  Mr.  Henkel, 
in  charge  of  Mr.  Ford’s  sociological  de¬ 
partment  in  1916,  stated  that  soldiers 
were  given  the  preference  in  the  plant 
“because  they  had  been  taught  to  obey 
orders.” 

In  the  cross  examination  of  witnesses 
by  the  defence  the  question  as  to  the 
great  need  of  men  in  the  National  Guard 
for  duty  on  the  Mexican  border  was 
broached.  This  indicated  the  purpose  of 
the  defense  to  produce  testimony  on  this 
line,  and  as  the  court  admitted  the  evi¬ 
dence  it  is  assumed  that  the  scope  of  the 
testimony  to  be  offered  by  the  Trib¬ 
une  will  not  be  restricted  but  will  cover 
the  question  of  national  preparedness. 

It  was  brought  out  that  Mr.  Ford  had 
taken  the  trouble  to  notify  former  em¬ 
ployees  who  had  entered  the  military 
service  that  their  jobs  would  be  held 
open  for  them. 


Lieut.  John  Outler  of  the  319th  field 
artillery  and  former  .\tlanta  Journal 
employee  has  returned  after  a  year’s 
absence  overseas. 


FARMERS  OF  NEW  YORK 
RESENT  R.  F.  D.  CUT 


State  and  National  Grange  Take  Official 

Action  to  Convince  Mr.  Burleson  of 
Injustice  of  Policy  of  Crippling 
Rural  Service 

That  New  York  State  farmers  are 
thoroughly  aroused  and  unanimously  re¬ 
sent  the  curtailment  of  the  Rural  Free 
Delivery  Service  is  evidenced  by  the 
series  of  indignation  meetings  held  in 
many  parts  of  the  State  and  by  the  ac¬ 
tivity  of  the  State  and  National  Granges 
and  County  Farm  Bureaus. 

Last  week  a  delegation,  accompanied 
by  the  New  York  Senators  and  a  half 
dozen  representatives  visited  Mr.  Bur¬ 
leson  and  presented  the  case  of  the 
farmers.  He  promised  an  immediate 
investigation  of  the  new  system  of  re¬ 
vised  routes  inaugurated  May  1,  and  in¬ 
dicated  that  the  old  routing  might  be 
restored  if  it  were  demonstrated  that 
the  present  plan  is  at  fault. 

Tuesday  of  this  w'eek  a  meeting  was 
held  in  Washington  of  the  Executive 
Committee  of  the  National  Grange,  and 
a  resolution  was  adopted  condemning 
in  the  most  emphatic  way  the  demorali¬ 
zation  of  the  rural  delivery  service  in 
northern  New  York  and  calling  upon 
the  Post  Office  Department  to  restore 
the  service  to  the  old  basis.  The  Grange 
also  went  on  record  as  approving  the 


bill  introduced  by  Representative  Nor¬ 
man  J.  Gould,  of  New  York,  calling 
upon  Mr.  Burleson  to  restore  the  old 
carriers  and  routes. 

In  spite  of  the  busy  season  for  farm 
work  the  meetings  held  throughout 
upper  New  York  to  protest  against  the 
new  system  have  been  largely  attended, 
and  the  farmers  have  united  in  con¬ 
demning  the  crippling  of  their  mail 
service  through  the  consolidation  of 
routes.  They  have  especially  resented 
Mr.  Burleson’s  reported  remark  that  it 
made  little  difference  to  a  farmer  when 
he  received  his  mail,  pointing  out  that 
the  farmer  relied  upon  the  rural  delivery 
for  his  daily  contact  with  the  cities  and 
his  markets,  as  well  as  for  his  informa¬ 
tion  as  to  world  events. 

Jerome  D.  Barnum,  of  the  Syracuse 
Post-Standard  assures  'Editor  &  Pub¬ 
lisher  that  this  fight  is  to  be  made  to  a 
finish,  and  that  the  sentiment  up-state 
is  overwhelmingly  against  the  present 
paring  policy  of  the  postal  establishment. 
Mr.  Barnum  has  given  much  of  his  time 
and  energies  to  the  effort  to  restore 
efficient  service  to  the  farmers,  and  the  | 
press  of  the  state  has  very  generally  | 
joined  him  in  the  fight.  j 


Eugene  N.  Smith,  for  six  years  city  j 
editor  of  the  Kansas  City  Post,  has  re-  | 
signed  to  enter  the  insurance  business,  j 

Editor  &  Publisher  Want  Ads.  Yield  , 
Results — Just  One  and  See  !  j 


You  haven’t  covered  Massachusetts  unless  yoiive 
used 

The  Worcester  Telegram 

“In  the  Heart  of  the  Commonwealth.” 


Some  National  Advertisers  hold  the 
opinion  that  central  Massachusetts  can 
be  reached  by  advertising  in  Boston 
Newspapers.  While  scattering  hits 
may  result  from  this  practice  it  may 
reasonably  be  compared  to  buying  space 
in  New  York  dailies  in  the  expectation 
of  covering  Boston  at  the  _same_  time. 
Worcester  is  a  manufacturing  city  40 
miles  from  Boston  surrounded  by  many 


sizable  towns  of  the  same  type  as  it¬ 
self.  Rig  industries  covering  a  multi¬ 
tude  of  lines  are  located  here. 
Worcester  is  not  a  One-industry-dom¬ 
inated  city.  We  are  always  busy — 
times  are  always  good.  High  class; 
highly  paid  workers  predominate.  Such 
goods  as  BonTon  Corsets  and  Whittal 
Kugs  are  made  here. 


A  list  of  Worcester’s  factories  contains  the  names  of  dozens  of  firms 
whose  products  are  known  and  sold  in  every  State  of  the  Union — whose 
Trademarks  are  familiar  to  buyers  of  all  classes  throughout  the  world. 

Worcester  County  is  a  field  you  should  cultivate 

To  reach  rich,  populous  Worcester  and  thirty  thrifty  towns 
within  a  radius  of  eighteen  miles,  all  connected  with  Wor¬ 
cester  by  high-speed  interurban  trolley  service  use  the 

Medium  of  Largest  Circulation 
and  Greatest  Prestige. 

THE  TELEGRAM 

Published  every  morning  of  the  year. 


Worcester  measures  the  ralue  of 
Its  Newspapers  by  results  from 
\VA.NT  ADS.  In  these  propor¬ 
tions: 

Telegram,  April,  123,431  lines 
Gazette,  April,  33,418  lines 
Post,  April,  8,428  lines 


Local  Merehants  measure  the 
value  of  Worcester’s  Newspapers 
by  using  space  in  these  pro¬ 
portions: 

Telegram,  April,  767,550  lines 
Gazette,  April,  475,426  lines 
Post,  April,  425,614  Una 


THE  PEOPLE  WHO  BUY 
WORCESTER'S  NEWSPAPERS 
EXPRESS  niElR  PREFM- 
ENCE  BY  BUYING  DAILY 
32,957  Telegrams  • 
26,699  Gazetta 
23,157  Posts 


TOTAL  ADVERTISING  APRIL 

*The  Telegram  . 1,053,306  agate  lines. 

The  Gazette  .  655,312  “  “ 

The  Worcester  Post  .  508,522  “  “ 

*Every  line  authorized.  Every  advertiser  satisfied. 

A.  P.  Cristy,  Publisher  Paul  Block,  Inc.,  Representative 
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The  Campaign  of  1918 — How 
Victory  Was  Won 

A  Series  of  Ten  Most  Valuable  and  Illuminating  Articles 


By  MAJOR  GENERAL  SIR  FREDERICK  MAURICE 

Chief  of  Operations  of  the  British  Army 

General  Maurice  is  recognized  to  be  a  leading  authority  on  military  and  interna¬ 
tional  affairs.  He  was  Chief  of  Staff  of  the  Third  Division  of  the  Original  British 
Expeditionary  Forces — “The  Old  Contemptibles.”  He  went  through  the  retreat  from 
Mons,  the  Battle  of  the  Marne,  the  Battle  of  the  Aisne,  the  first  Battle  of  Ypres  and  the 
Battle  of  Neuve  Chapelle.  He  then  returned  to  General  Headquarters  in  France,  and 
under  General  French  became  Head  of  the  Operations  Division.  In  1916  General 
Maurice  returned  to  the  British  War  Office  and  was  appointed  Chief  of  Operations  of 
the  British  Army. 

Titles  of  the  ten  articles  in  the  series 


I—  UNITY  OF  COMMAND 

Events  Which  Led  to  Appointment  of  Foch  as  Generalissimo. 

II—  BRITISH  REVERSES  IN  SPRING  OF 
1918 

Strength  of  British  Army  in  France  and  Odds  It  Had  to  Meet. 

III—  FOCH  ON  THE  DEFENSIVE  . 

His  Patience  and  Courage  in  Adversity. 

IV—  FOCH  vs.  LUDENDORFF 

Principles  of  Opposing  Generals  Explained. 

V— PREPARATIONS  FOR  ARMAGEDDON 

How  Foch  Applied  His  Principles. 


VI— ARMAGEDDON 

Part  Played  by  Each  of  Allied  Armies  in  Great  "Battle  Which 
Won  the  War. 

VII— THE  HINDENBURG  LINE 

German  Defenses  and  Part  They  Played  in  the  Struggle. 

VIII— LUDENDORFF  TRIES  TO  RALLY 

Germans  StanJ  on  the  Selle  and  Between  the  Argonne  and 
the  Meuse. 

IX—  THE  LAST  PUSH 

Final  Break>Through  Which  Brought  Americans  to  Sedan, 
British  to  Mons,  French  to  Mezieres. 

X—  THE  ARMISTICE 

Position  on  November  11,  and  Pros  and  Cons  for  Accepting  It. 


To  Be  Released  Weekly  Beginning 

SUNDAY,  JUNE  22 


Each  article  is  a  remarkable  record  of  the  last  year  of  the  great  war  by  an  authoritative  writer  con¬ 
versant  with  the  inside  facts. 


Wire  for  Price  and  Sample  Proofs 
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WINNIPEG  NEWSPAPERS  TIED  UP 
BY  BIG  INDUSTRIAL  STRIKE 

Telegraphers  Also  Quit  News  Services,  Mails  Cut  Off  and  City 
Isolated  From  Outside  World  Until  Wireless  Opens 
Way  Out — 1.  T.  U.  Was  Loyal. 


by  Main  Johnson  of  the  Toronto  Star 
and  J.  J.  Conklin,  who  filed  daily  sto¬ 
ries  to  a  string  of  papers  at  Three  River 
Falls.  Mr.  Johnson  is  a  member  of  the 
Press  Gallery  at  Ottawa  and  was  for¬ 
merly  private  secretary  to  Hon.  N.  V\^ 
Rowell,  president  of  the  Privy  Council. 
He  was  covering  sittings  of  the  indus¬ 
trial  relations  committee  when  the  strike 
broke  and  he  made  one  jump  to  Winni¬ 
peg- 


and  later  New  York  theatrical  magnate; 
James  Howe,  editorial  writer  on  the 
Milwaukee  Leader;  F.  W.  Friese,  finan¬ 
cial  editor  of  the  Milwaukee  Sentinel ;  A. 
J.  Aikens,  publisher  of  the  Evening  Wis¬ 
consin  ;  William  A.  Bowdish,  news  edi¬ 
tor  of  the  Milwaukee  Daily  News; 
Frank  Markle,  for  years  treasurer  of 
the  club;  John  J.  Harvey,  business  man¬ 
ager  of  the  Free  Press,  and  M.  D.  Kim¬ 
ball. 


(itY  TELE.'.KAPH  TO  EOITOB  B  PUBLISHEK.) 


SERVICE  FOR  DEAD  MEMBERS 


Eulogies  Given  and  Pictures  Flashed  on 
Screen  by  Press  Club. 

Milwaukee,  May  26. — The  Press 


▼  jINXIPEG,  Man.,  May  26. — Canada  is  having  its  taste  of  Bol- 
\/\'  shevi.'^m.  A  repetition  of  what  Seattle  recently  experienced,  for 
"  ^  over  a  week  Winnipeg,  the  Metropolis  of  Western  Canada,  has  been 
paralyzed  by  an  industrial  tie  up  that  is  without  parallel  in  the  history 
of  Canada.  It  began  May  15,  when  workers  in  many  occupations  declared 
sympathetic  strike  in  favor  of  the  metal  workers,  whose  wage  demands  had  Club  recently  held  a  memorial  service 
been  refused  by  employers.  The  strike  spread  until  the  economic  ma-  for  twenty  departed  members.  While 
chinery  of  the  city  has  come  completely  at  a  standstill.  Practically  the  only  eulogies  of  the  members  were  being 
brancli  of  organized  labor  at  work  are  the  moving  picture  operators,  who  pictures  were  flashed  on  a 

J  .,  J  a  1  u  Among  those  whose  pictures  were 

I  he  three  Winnipeg  daily  papers  suspended  publication  when  press-  ^^own  were  former  Governor  George 
men  and  sterotypers  walked  out  on  the  morning  of  May  16  and  joined  the  \y  pg^k,  publisher  of  Peck’s  .Sun  and 
ranks  of  the  strikers.  This  action  was  later  explained  in  an  official  state-  author  of  “Peck’s  Bad  Boy’’;  Harry  P. 


Dropped  “Truth”  From  Skies 
EKiring  the  appearance  at  Elkhart, 
Ind.,  recently  of  two  army  aviators.  The 
Elkhart  Truth  issued  a  “Winged 
Edition”  extra  at  noon,  and  several 
thousand  copies  were  dropped  from  the 
sky  over  Elkhart  and  surrounding  terri¬ 
tory.  Lieut.  MacGildea,  a  French  army 
officer  and  member  of  The  Truth’s 
reportorial  staff,  accompanied  one  of  the 
flyers  and  secured  several  photographs 
of  the  city  which  were  reproduced  in 
subsequent  issues  of  The  Truth, 


ment  issued  by  the  strikers’  executive  as  follows: 

Membi-rs  of  the  /.  T.  U.  Stick  to  Their  Posts 

“It  was  a  simple  justice  at  this  time 
to  muzzle  for  a  few  days  enemies  of 
freedom  and  truth.” 

While  the  pressmen  and  stereotypers 
struck,  members  of  Typographical  union 
refused  to  break  their  agreements  with 
publishers,  and  stuck  to  their  posts  un¬ 
til  released  by  the  newspapers. 

On  May  17,  telegraphers  declared  a 
sympathetic  strike  and  Canadian  and 
Associated  Press  and  commercial  wires 
were  completely  tied  up.  From  that 
time  until  the  futility  of  the  strike  be¬ 
gan  to  become  apparent,  Canada  was  de¬ 
pendent  for  information  concerning  sit¬ 
uation  on  news  filed  at  outside  points. 

Correspondents  found  outlets  at  Three 
River  Falls  and  St.  Paql,  Minn. 

Strikers  as  News  Censors 

The  strikers’  press  committee  volun¬ 
teered  to  permit  correspondents  to  send 
out  stories  daily,  provided  their  copy 
was  submitted  to  and  “O.  K’ed.”  by  the 
Strike  Committee. 

This  offer  found  few  takers.  The 
strike  committee  later  relented  to  the 
extent  of  allowing  telegraphers  to  han¬ 
dle  telegrams  relating  to  deaths,  sick¬ 
ness  and  soldiers.  The  committee  then 
demanded  of  telegraph  companies  that 
they  be  permitted  to  place  their  censors 
in  the  companies’  offices  to  determine 
what  should  be  handled  and  what 
should  be  rejected. 

The  C.  P.  R.  Telegraph  Company  re- 
fus<  d  to  permit  this,  while  the  G.  N.  W., 
wl.i'-h  is  Government-owned,  did  allow 
cen  <  rs  in  its  offices. 

I  rom  May  16  until  May  19,  Winnipeg 
was  dependent  for  its  news  upon  the 
Western  Labor  News,  published  daily 
by  striker  committees,  which  declared  it 
was  out  for  Soviet  Government,  as  ex¬ 
emplified  in  Russia. 

On  a  later  date  the  Citizens’  Com¬ 
mittee  of  One  Thousand  managed  to  get 
out  a  four-page  paper  called  the  Citizen, 
which  was  set  in  the  city  and  printed  at 
an  outside  point.  It  termed  the  strike 
an  effo*’t  at  revolution  and  charged  that 
decent  elements  in  the  trades  and  labor 
movement  had  been  led  away  by  Bolshe¬ 
vists. 

Wireles  Brought  Into  Play 


On  May  22  the  Winnipeg  Free  Press 
published  two  editions  and  in  the  eve¬ 
ning  that  paper  sent  a  description  of 
the  state  of  affairs  in  the  city  to  the 
outside  world  by  wireless,  establishing 
communication  with  Fargo,  N.  D. 

This  was  the  first  time  that  wireless 
was  used  by  any  paper  in  Western  Can¬ 


ada.  The  installation  was  immediately 
utilized  to  make  it  known  that  while 
Winnipeg  was  tied  up  by  a  general 
strike,  the  city  was  experiencing  neither 
disorder  nor  approaching  famine  con¬ 
ditions. 

On  May  24  the  two  Winnipeg  papers 
began  publications  of  abridged  editions 
and  are  continuing  to  do  so.  The  press 
room  and  stereotyper  crews  are  still 
on  strike,  but  telegraph  service  has  been 
resumed  to  some  extent. 

For  a  time  Winnipeg’s  isolation  was 
complete.  Telegraphs,  telephones  and 
mails  were  at  a  standstill.  The  city  not 
only  was  unable  to  send  out  any  word, 
but  was  also  unable  to  receive  any. 
Mails  for  Winnipeg  were  cut  off  at 
Moose  Jaw  on  one  side  and  Emerson 
on  the  other  side.  This  latter  resulted 
in  an  editorial  attack  on  the  Govern¬ 
ment  by  the  Winnipeg  Free  Press  when 
it  resumed  publication  on  May  22.  It 
editorially  demanded  to  know  “What 
Have  You  Done’  with  the  People’s 
Mails?”  declaring  that  ability  to  trans¬ 
mit  and  distribute  mails  was  one  of  the 
primary  tests  of  a  government,  and 
“judged  by  it  the  government  is  a  com¬ 
plete  wreck.”  A  resolute  government 
would  have  seen  that  mail  was  brought 
to  Winnipeg  as  long  as  there  were  trains 
to  carry  it,  and  would  have  had  it 
transported  to  the  city  postoffice  if  it 
had  taken  the  whole  military  power  of 
Canada  to  protect  jt  front  foreign  guards 
of  the  Red  Five.” 

Spreads  to  Calgary 

The  situation  is  still  very  critical. 
Hon.  Gideon  Robertson,  minister  of  la¬ 
bor,  is  on  the  scene  and  has  issued  an 
ultimatum  to  the  effect  that  he  will  make 
no  effort  to  settle  the  strike  until  all 
public  utilities  which  the  strike  commit¬ 
tee  has  tied  up  are  operating  normally, 
postal  and  telephone  service  resumed, 
street  cars  operated,  firemen  return  to 
work,  police  cease  to  operate  under  con¬ 
trol  of  the  strike  committee  and  water 
works  manned. 

This  action  resulted  in  declaration 
this  morning  of  a  general  strike  in  Cal¬ 
gary  in  sympathy  with  Winnipeg 
strikers. 

The  settlement  of  the  strike  seeming¬ 
ly  rests  upon  details  of  a  collective  bar¬ 
gaining  agreement  and  the  willingness 
of  union  forces  to  call  off  the  sympa¬ 
thetic  strike  prior  to  final  action  by 
employers  on  the  collective  bargaining 
issue. 

A  feature  of  the  strike  has  been  tho 
services  rendered  the  press  of  Canada 


Myrick,  managing  editor  of  the  Mil¬ 
waukee  Free  Press ;  L.  T.  Boyd,  one  of 
the  proprietors  of  the  Milwaukee  Jour¬ 
nal;  William  E.  Cramer,  owner  of  the 
Milwaukee  Evening  Wisconsin;  A.  M. 
Dingwall,  dramatic  critic  of  the  Journal 


New  Post  for  J.  C.  Frost 
Portland,  Me.,  May  19. — j'.  Collect 
Frost  has  been  elected  assistant  to 
Colonel  Frank  B.  Cummings,  publicity 
and  conventions  secretary  of  the  Port¬ 
land,  Me.,  Chamber  of  Commerce. 
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Fifteen  Million  Amerieans  of  Irish  Extraetion 
and  All  Friends  of  the  Emerald  Isle 

WILL  READ  WITH  INTENSE  INTEREST  WHAT 

GEORGE  CREEL 

HAS  TO  SAY  ON 

THE  IRISH  QUESTION 

in  a  series  of  eight  3,000  word  articles  which  we  release  for  publication  on  Sundays  and  Wednesdays, 
beginning  June  8th. 

No  question  of  the  day  causes  more  discussion  than  that  of  Ireland.  And  no  one  is  more  fitted  to  write 
about  the  subject  than  GEORGE  CREEL,  who  as  chairman  of  the  Committee  on  Public  Information,  made 
a  thorough  study  of  the  Irish  problem  while  abroad.  He  went  to  Ireland  and  met  Dillon  and  all  the  Irish 
nationalists,  MacNeil  and  all  the  Sinn  Feiners,  Craig  and  aU  the  Ulstermen — and  in  London  he  talked  at 
length  with  all  the  British  statesmen,  from  Lloyd  George  down. 

Mr.  Creel  came  to  the  firm  conviction  that  the  Irish  question  must  be  settled  in  order  to  bring  about 
a  permanent  Anglo-Saxon-American  agreement  and  understanding — both  because  of  the  large  percentage  of 
Americans  of  Irish  extraction  and  because  the  chief  German  propaganda  attack  on  England  during  the  year 
and  a  half  we  were  in  the  war  was  based  on  the  charge  that  Ireland  had  not  received  fair  treatment,  and  that 
the  Allies  were  false  in  their  attitude  toward  the  “rights  of  small  nations.” 

This  amazing  story  has  the  advantage  over  any  and  every  other — it  is  the  only  one  written  since  election 
last  December.  — 

Creel  tells  in  concrete  form  what  he  is  convinced  are  the  actual  facts  about  the  justification  for  an  inde¬ 
pendent  Irish  Republic.  His  picture  of  this  proposed  republic  makes  a  thrilling  story. 

THE  TITLES  OF  THE  ARTICLES  ARE 


1  THE  “IRISH  QUESTION” 

Why  It  Is  as  Much  an  American  Matter  as  an  English  Problem 

2  THE  STORY  OF  HOME  RULE 

-  •*  Ireland's  Constitutional  Fight  for  Some  Form  of  Self-Gov* 


5  TWO  CENTURIES  OF  IRISH  REBELLION 

Defeat,  Famine,  Pestilence  and  Exile  Unable  to  Break  Ireland’s 
Spirit  ' 

6  THE  CASE  OF  CANADA 

How  One  Canadian  Rebellion  Won  the  Freedom  That  Eng¬ 
land  Denies  Ireland 


3  BROKEN  PLEDGES  OR  GERMAN  PLOTS  7  XHE  “ULSTER  PROBLEM’ 


How  Home  Rule  Became  a  Law  and  Then  a  Dead  Letter  ' 

4  THE  BLOODY  RECORD  OF  IRELAND’S 
LONG  STRUGGLE  AGAINST  ENGLISH 
MIGHT 


Analysis  of  the  Claim  That  “Protestant  Ulster"  Stands  Like 
Iron  Against  Home  Rule 

8  CAN  IRELAND  STAND  ALONE? 

A  Study  of  Irish  Resources,  Industries,  Finances  and  Popu¬ 
lation 


The  Release  Date  is  Very  Near.  Territories  ti  ill  close  rapidly. 


WIKE  YOUR  ORDER 


The  McClure  Newspaper  Syndicate 


373  FOURTH  AVE. 
NEW  YORK. 
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MINISTERS  CONDEMN 
SINDAY  PAPERS 


General  Assembly  of  Presbyterian 
Churrh  Votes  2  to  1  Against  Them, 
But  Favors  Paid  Advertising — 

Ur.  McCailom  Defends  Papers 


St.  L(»L’IS,  Mo.,  May  26. — Two  of  the 
recommendations  of  the  General  As¬ 
sembly  of  the  Presbyterian  Church  in 
session  here  last  week  had  to  do  with 
newspapers.  Individual  churches  were 
advised  to  include  a  sum  for  paid  ad- 
vertisins:  in  newspapers  in  their  yearly 
liudRcts,  and  the  assembly  went  strongly 
on  record  against  the  Sunday  newspa¬ 
pers. 

The  recommendation  in  favor  of  paid 
advertising  in  newspapers  was  adopted 
at  the  suggestion  of  James  B.  Wootan, 
director  of  publicity  for  the  church  and 
editor  of  the  Xew  Kra  Magazine.  He 
said : 

Favors  Advertising 

“The  first  advertisement  the  world 
saw  was  God’s  rainbow  in  the  sky  and 
since  then  advertising  has  been  good 
business.  The  church  as  a  business  is 
most  influenced  by  public  opinion  and 
the  newspaper  influences  public  opinion, 
l-'or  that  reason  the  church  should  in¬ 
form  the  public  through  the  newspapers. 
Pastors  should  cultivate  acquaintance 
with  editors  and  newspaper  men  for 
their  mutual  good.” 

The  assembly  made  permanent  the 
special  committee  on  Sunday  observance 
anrl  adc)pted  the  committee's  plan  to 
campaign  against  Sunday  newspapers, 
baseball  and  motion  pictures  and  for  a 
Saturday  half-holiday  in  business.  A 
divisbrti  was  asked  for  upon  the  ques¬ 
tion  of  “emphatic  condemnation”  of  the 
Sutiday  newspajters  and  a  request  that 
Presbyterians  do  not  subscribe  to  them. 
The  vote  was  2  to  1  against  the  Sunday 
newspapers. 

Read  Sunday  Papers  at  Breakfast 
vigorous  fight  against  the  adoption 
of  the  recommendation  against  Sunday 
newspapers  was  made  by  Rev.  Dr.  John 
.•\.  McC'allum  of  Philadelphia,  who 
pleaded  for  sincerity,  which  would  be 
the  first  th'ng  returning  soldiers  would 
demand  of  the  church. 

“The  Sunday  newspaper,”  he  said,  “is 
just  as  much  a  constituent  part  of  our 
life  today  as  the  Sunday  trolley,  and 
the  General  Assembly  used  to  condemn 
the  Sunday  trolley.” 

Dr.  McCallum  declared  that  preachers 
must  read  the  Sunday  newspapers  to 
keep  abreast  of  the  times.  He  said  that 
he  did  a  little  detective  work  at  Hotel 
Jefferson  the  previous  Sunday,  and  this 
is  what  he  saw:  Two  former  moder¬ 
ators.  a  large  group  of  elders,  some  of 
them  Sunday  school  superintendents,  a 
large  numlter  of  preachers  and  other 
Commissioners  go  to  a  news-stand,  buy 
Sunday  newspapers  and  read  them  at 
the  breakfast  table. 


NO  CAUSE  OF  ACTION 


Judge  Rules  on  New  York  World  Libel 

Case  While  Other  Suits  Are  Dropped 

Bt  FF.st.o.  Mav  22. — Justice  Sears  of 
the  Supreme  Court  to-day  decided  a 
motion  for  judgment  on  the  pleadings 
in  the  liliel  action  brought  by  John  C. 
Knickerbocker,  former  district  at¬ 
torney  of  Orleans  County,  against  the 
Press  Publishing  Company,  publisher  of 
the  New  York  World.  The  decision 
sustains  the  contention  of  counsel  for 
the  World,  that  the  articles  complained 
of  were  not  libelous  per  se  and  that 
Knickerb<K-ker’s  ct'mplaint,  in  the  ab¬ 
sence  of  an  allegation  of  special  dam¬ 


ages,  does  not  state  a  cause  of  action. 
Under  Judge  Sears’  decision,  if  Knick¬ 
erbocker  wishes  to  continue  the  litiga¬ 
tion,  he  must  serve  a  new  complaint  and 
set  up  special  damages. 

The  Knickerbocker  suit  was  one  of 
five  libel  actions  based  on  articles  pub¬ 
lished  in  The  World  in  connection  with 
efforts  to  save  the  life  of  Charles  F. 
Stielow,  who  had  been  convicted  of 
murder  and  sentenced  to  death  in  Or¬ 
leans  County.  Knickerbocker  was  dis¬ 
trict  attorney  at  the  time.  Governor 
Whitman  has  since  freed  Stielow  and 
restored  him  to  citizenship.  Others,  be¬ 
sides  Knickerbocker,  who  sued,  were 
two  private  detectives  employed  to  get 
evidence  against  Stielow  and  the  then 
sheriff  and  under-sheriff  of  Orleans 
County,  who  had  Stielow  in  custody. 
.All  five  complained  that  The  World  re¬ 
ports  charged  them  with  employing 
“third  degree”  methods  to  obtain  a  con¬ 
fession  from  Stielow.  The  former 
sheriff  and  under-sheriff  dropped  their 
liltel  suits  on  Tuesday  last. 

Says  Our  First  Duty  Now  Is 
to  Advertise  America 

Governor  McKelvie  of  Nebraska  So 
Advises  Chicago  Ad  Men — Jason 
Rogers  Also  a  Speaker 


Chic.\go,  May  26. — The  leading  theme 
of  the  second  meeting  of  the  .Adver¬ 
tising  Couned  of  The  Chicago  .Associa¬ 
tion  of  Commerce  was  the  important 
recognition  of  inestimable  value  accord¬ 
ed  to  the  field  of  advertising  by  the  ac¬ 
tivities  of  the  great  war  now  ending. 

The  principal  speaker  was  Gov.  S.  R. 
McKelvie  of  Nebraska,  who  is  also  pub¬ 
lisher  of  the  Nebraska  Farmer,  and  an 
advertising  man  who  speaks  with  au¬ 
thority  on  such  subjects.  His  topic  was 
“.Advertising  as  a  Readjustment  Force.” 
The  unexpected  presence  at  this  meet¬ 
ing  of  Jason  Rogers,  publisher  of  the 
New  York  Globe,  who  spoke  briefly  in 
appreciation  of  this  newly  organized 
l>ody  within  the  .Association  of  Com¬ 
merce.  furnished  an  additional  attrac¬ 
tive  feature  to  the  program. 

.After  reviewing  the  part  advertising 
and  advertising  men  played  in  the  war. 
Gov.  McKelvie  said : 

“It  seems  to  me  that  the  first  thing 
that  we  must  advertise  to  ourselves  as 
an  asset  of  this  war  is  the  value  of 
Americanism  and  what  .Americanism 
means;  that  it  does  not  mean  that  our 
country  is  merely  a  place  in  which  peo¬ 
ple  may  live  and  wax  prosperous  in 
material  things  wdthout  giving  some¬ 
thing  in  return.  In  this  readjustment 
period  we  should  advertise  to  ourselves 
the  bountiful  blessings  of  this  country 
and  the  wonderful  opportunity  that  is 
given  us  as  citizens  of  this  country  to 
live  and  to  enjoy  life  and  to  make 
contributions  to  the  success  and  enjoy¬ 
ment  of  others.” 

Francis  H.  Sisson,  vice-president  and 
advertising  manager  of  the  Guaranty 
Trust  Company,  New  York.  wiM  ad¬ 
dress  the  third  meeting  of  this  Adver¬ 
tising  Council  on  Tuesday  noon.  June  3, 
at  the  Hotel  I^Salle.  Chicago.  His  sub¬ 
ject  will  be  “Building  the  Business  of 
the  Future.” 


New  Paper  at  Huntsville,  .Ala. 

The  Huntsville  (.Ala.)  Telegram  is  a 
new  paper  publishing  evening  and  Sun¬ 
day  editions.  It  is  printed  at  the  plant 
of  the  Mercury,  which  suspended  sev¬ 
eral  weeks  ago.  f<>lIow'ng  a  career  of 
.34  years.  J.  L.  Meeks  and  Roy  O. 
Neal  are  the  active  men  in  the  new 
company. 


TRIAL  STORY  NO  BAR 
TO  CIRCULATION 

Fond  du  Lac  Judge  Sought  to  Prevent 

Selling  of  Milwaukee  Papers  in  City 
of  Trial  Case  but  Relents  When 
Convinced  He  Was  Wrong. 

Milwaukee,  Wis.,  May  26. — Circuit 
Judge  Chester  .A.  Fowler  of  Fond  du 
Lac.,  Wis.,  has  vacated  an  order  for¬ 
bidding  the  Fond  du  Lac  newspapers 
and  The  Milwaukee  Journal  to  circu¬ 
late  in  Fond  du  Lac  county  anything 
regarding  a  certain  murder  case  until 
after  the  selection  of  the  jury.  The  or¬ 
der  was  vacated  promptly  when  The 
Journal,  through  its  attorneys,  made 
representations  to  Judge  Fowler  that 
his  order  was  an  unwarranted  infringe¬ 
ment  on  the  constitutional  eights  of  the 
press. 

March  29  last.  Judge  Fowler  sent  the 
following  telegram  to  The  Journal : 

“Do  not  circulate  in  Fond  du  Lac 
county  any  newspaper  containing  com¬ 
ment  or  any  statement  of  facts  respect¬ 
ing  Ives  homicide  case  now  pending  in 
circuit  court  here  until  after  jury  has 
been  impaneled.’’ 

The  same  day  a  formal  order  to  the 
same  effect  was  entered.  Judge  Fowler 
explained  in  a  letter  to  The  Journal: 

‘My  only  purpose  .  .  .  was  to  avoid 
prejudice  in  the  selection  of  a  jury  when 
the  case  comes  up  for  trial.” 

Milwaukee  Journal  Protests. 

The  j’ournal  deemed  Judge  Fowler’s 
order  so  far-reaching  in  the  precedent 
that  it  established  that  it  felt  it  to  be  its 
duty  to  take  exception  to  it.  Judge 
Fowler  based  his  order  entirely  on  the 
ground  that  if  the  newspapers  circu¬ 
lated  in  Fond  du  Lac  county  printed 
facts  about  the  Ives  case,  public  opin¬ 
ion  might  be  so  formed  that  it  would 
be  more  difficult  to  get  a  jury. 

To  permit  the  order  to  stand,  it 
seemed  to  the  Journal,  might  lead  to 
preventing  newspapers  from  giving  the 
public  information  which  the  general 
welfare  demanded  the  public  should 


have,  and  might  tend  to  create  in  some 
degree  a  precedent  for  similar  action 
in  the  future  by  other  courts. 

In  this  spirit  The  Journal  submitted 
the  question  to  its  attorneys  for  an  opin¬ 
ion  on  the  legal  right  of  the  court  to 
issue  such  an  order.  “We  do  not  think 
that  the  order  referred  to  is  a  lawful 
order,”  the  attorneys  said  in  their  opin¬ 
ion.  They  cited  decisions  sustaining 
the  conclusion  that  “the  courts  have 
held  that  orders  attempting  to  restrain 
publications  of  the  press  are  in  viola¬ 
tion  of  constitutional  provisions  re¬ 
lating  to  freedom  of  the  press.” 

On  the  strength  of  this  opinion  The 
Journal  directed  its  attorneys  to  lay 
before  Judge  Fowler  the  law  and  the 
decisions  bearing  on  the  matter.  They 
appeared  before  Judge  Fowler,  and  the 
result  was  that  the  court  vacated  the 
order. 


ARRANGE  FOft  TEXAS  MEETING 

Special  Trains  Will  Carry  Members 
From  Dallas  to  Richardson 

Richardson,  Tex.,  May  27. — The  Texas 
Press  Association  will  hold  its  fortieth 
annual  convention  in  San  .Antonio,  June 
12-14,  Secretary  Sam  P.  Harben  of  the 
Richardson  Echo  announces. 

Convention  headquarters  will  be 
maintained  at  the  Gunter  Hotel.  Ar¬ 
rangements  have  been  made  for  special 
trains  out  of  Dallas  to  carry  the  dele¬ 
gates  from  the  north,  east  and  west  por¬ 
tions  of  the  State,  who  will  gather  in 
Dallas  as  a  starting  point. 


Jackson  Resumes  City  Editorship 
Bridgeport,  Conn.,  May  27. — Release 
from  military  service,  where  he  was  lieu¬ 
tenant  in  the  Quartermaster  Corp,  trans¬ 
port  service,  .Alfred  G.  Jackson  is  to  be 
city  editor  of  the  Bridgeport  Standard- 
Telegram.  He  served  an  apprenticeship 
on  New  Haven  papers  and  after  a  pe¬ 
riod  as  copy  reader  became  city  editor 
of  the  old  Bridgeport  Standard.  He  en¬ 
tered  service  at  Camp  Devens,  in  the  in¬ 
fantry,  but  was  transferred  after  a  year 
there  and  commissioned. 


"America’s  Largest  and  Best  Newspaper  Industrial  Advertising  Agency^ 

This  permanent  Weekly 
Business  Iran’s  Page  secured 
among  non-regular  advertis¬ 
ers  has  been  running  two 
years — it  is  one  of  a  chain 
of  pages  we  handle  —  it 
carries  over  one  hundred 
thousand  lines  of  advertis¬ 
ing  per  year — more  than 
thirty-five  thousand  dollars 
annually  in  new  business, 
which  the  paper  would  not 
otherwise  obtain.  The  Page 
is  beneficial  in  many  ways — 
it  has  made  new  advertisers 


and  helped  circulation  —  it 
has  aided  the  paper  in  being 
recognised  as  the  business 
man’s  newspaper  in  its  com¬ 
munity. 


Contracts  with  the  advertis¬ 
er  commence  and  end  to¬ 
gether  and  are  made  for 
twenty  weeks  at  a  time,  be¬ 
ing  renewed  each  twenty 
weeks. 


The  question  of  a  cancellation  of  an  accepted 
contract  rests  entirely  with  the  newspaper. 
All  advertising  is  solicited  on  an  indirect 
result,  general  publicity  basis. 


Representative  sent  anywhere  upon  request. 

John  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Bailding,  Boston,  Masa. 
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To  Be  Rele  ased  Weekly  Beginning 
June  22  in  Ten  Illustrated  Instalments 


AN  AMAZING  AND  THRILLING  STORY  OF  ADVENTURE,  INTRIGUE,  IMPRISONMENT, 
ATTEMPTED  ESCAPES  AND  DARING  DISGUISES 

By  CAPTAIN  ALAJ>f  BOTT,  M.  C.,  R.  A.  F. 

Author  of  “Cavalry  of  the  Clouds” 

The  story  begins  when  Captain  Bott’s  machine  is  brought  down  in  flames  by  the  Turks 
and  he  is  made  prisoner.  The  revelations  are  appalling  of  Turkish  treatment  of  pris¬ 
oners,  the  vermin  infested  dungeons,  the  solitary  cells  where  for  months  men  of  gentle 
birth  and  high  breeding  would  try  to  retain  their  sanity  and  stop  thinking  by  playing 
with  a  piece  of  twine  or  inventing  games  with  matches.  Then  come  attempts  to  escape, 
only  to  be  recaptured,  until  the  final,  sensational  successful  escape. 

TITLES  OF  THE  TEN  INSTALMENTS 


I— A  PRISONER  IN  PALESTINE 

Captain  Boll's  Aeroplane  Conies  Down  in  Flames.  He  Is 
Taken  Prisoner  by  the  Turks  and  Escapes  in  Constantinople. 

II— THE  TRUE  STORY  OF  THE  TURKISH 
ARMISTICE 

Amazing  Secret  History  Now  Told  for  the  First  Time. 

HI— WIDESPREAD  STARVATION,  TERROR¬ 
ISM,  BRIBERY  AND  BRIGANDAGE  IN 
TURKEY 

How  Germany  Stole  Turkish  Food  While  Turkish  Thousands 
Starved. 

IV— THE  REVOLUTION  THAT  NEVER 
HAPPENED 

The  Inside  Story  of  a  Pro-Ally  Movement  Frustrated  by 
Germans. 

V— THE  BLACK  HOLE  OF  CONSTANTINO¬ 
PLE 

The  Underground  Cells  Where  Political  Prisoners  Were 
Confined. 


VI— TURKISH  ATROCITIES  ON  BRITISH 
PRISONERS 

Seventy  Per  Cent,  of  These  Prisoners  Died;  This  Story  Tells 
Why. 

VH— THE  STORY  OF  THEODORE’S  IN 
STAMBOUL 

The  Little  Greek  Restaurant  Where  Imprisoned  Allied  OfiBcers 
Plotted. 

VIII— THE  CAPTIVITY  OF  GENERAL 
TOWNSEND,  DEFENDER  OF  KUT 

His  Efforts  to  Escape  and  His  Departure  at  the  Grand  Vizier’s 
Request. 

IX— THE  EDITH  CAVELL  OF  CONSTANTI¬ 
NOPLE 

An  Englishwoman  Who  Risked  Her  Life  in  the  Service  of  Her 
Countrymen. 

X— ESCAPE  FROM  TURKEY  AS  A  STOW¬ 
AWAY 

On  a  Russian  Tramp  Steamer  to  German-Occupied 
Odessa. 


Among  the  many  war  experiences  this  story  stands  out  alone — as  unique,  absolutely  different  and 

extraordinarily  thrilling. 

Wire  for  option  and  sample  instalments  and  judge 
for  yourself  the  newspaper  feature  value  of  this  story 


rpi  Tt  yf  AT  ’  C  J  •  4-  373  FOURTH  AVENUE 
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ADVERTISEMENTS  CREATE  LARGER 
PART  OF  POSTAL  REVENUES 

All  Classifications  Fed  and  Stimulated  by  'the  Second-Class 
Matter — Greater  Volume  of  Letter  Mail  Due  to 
Advertising. 


By  John  T.  Toler, 

Manager  of  Circulation,  Atlanta  Constitution. 

I  HAVE  read  with  a  great  deal  of  interest  your  open  letter  addressed  to 
the  Post  Master-General  and  the  publication  of  his  reply  in  your  paper. 
In  his  published  reply  to  your  letter  anent  the  current  second-class 
mail-matter  controversy,  the  Postmaster  General  advances  the  idea  that  the 
advertising  carried  by  newspapers  should  pay  postage  upon  the  same  basis 
as  merchandise,  he  mentioning  “soap,”  etc. 

Groat  Producer  of  Postal  Revenue 


Hut  he  overlooks  the  fact,  which  must 
be  apparent  to  him  as  it  surely  is  to 
any  other  thinking  person,  that  the  very 
advertising  which  he  would  tax  creates 
more  revenue  for  the  Postoffice  Depart- 
ment  than  any  other  one  of  the  various 
agencies  producing  such  revenue,  or  than 
all  of  them  combined 

.Advertising  in  the  newspapers  is 
constantly  creating  first  class,  third  class 
and  fourth  class  or  parcels  post  mail 
matter,  and  in  the  same  proportion  that 
the  second  poundage  or  tonnage  is  in¬ 
creased  just  in  that  proportion,  or  in  a 
still  greater  proportion,  is  the  revenue 
produced  for  the  department  increased, 
or  in  the  same  proportion  has  the  deficit 
been  decreased. 

Take  the  case  of  the  average  newspa¬ 
per  published  in  New  York,  Chicago  or 
in  any  other  city  of  considerable  size, 
analyze  its  advertising  contents  and 
their  relationship  to  postal  revenues,  and 
give  due  consideration  to  the  fact  that 
all  of  these  and  similar  newspaper  ad- 
vertisments  in  America  as  a  whole,  of 
the  many  millions  constantly  appearing 
before  the  public,  are  destined  to  cause 
and  stimulate  letter-writing  and  mail¬ 
order  business,  and  it  becomes  apparent 
that  at  least  one-half,  possible  two- 
thirds,  of  all  the  business  done  by  the 
Postoffice  Department  actually  originates 
in  the  advertising  columns  of  the  news¬ 
papers  that  circulate  through  the  mails 
as  second-class  matter,  and  is  actually 
created  by  them. 

For  example,  it  frequently  happens 
that  one  little  three-line  advertisement 
printed  in  a  newspaper  produces  for  the 
Postoffice  Department  in  the  way  of 
postage  for  first-class  matter  anywhere 
from  $1  to  $5.  I  have  known  one  little 
four-line  “help  wanted”  advertisement, 
even  in  a  city  like  Atlanta,  to  cause 
over  three  hundred  answers,  two  hun¬ 
dred  of  which  came  through  the  mails, 
causing  a  revenue  to  the  Postoffice  De¬ 
partment  of  at  least  $4. 

Non-Mail  Circulation  Just  as  Valuable 

We  might  state  that  possibly  60%  of 
the  daily  newspapers  are  not  circulated 
through  the  mail  and  I  believe  this  state¬ 
ment  is  about  correct.  Of  this  60%  that 
is  not  circulated  through  the  mails  most 
of  it  is  producing  for  the  postoffice  de¬ 
partment  just  the  same,  either  to  a  lesser 
or  greater  degree  than  is  that  circulated 
through  the  mails. 

Thus,  in  my  opinion,  one  of  the  most 
pertinent  features,  if  not  the  most  essen¬ 
tial  fact,  in  connection  with  or  bearing 
upon  this  whole  controversy,  has  been 
overlooked ;  and  it  amounts  virtually  to 
a  misstatement  on  the  Postmaster  Gen¬ 
eral’s  part  as  to  the  cost  of  handling 
second-class  matter. 

If  the  point  I  have  endeavored  to 
make  has  been  brought  out  before,  to 
my  knowledge,  or  if  it  has  ever  been 
mentioned  or  argued  by  anyone,  it  has 


been  done  in  a  feeble  way  and  not  to  an 
extent  that  has  made  an  adequate  im¬ 
pression  upon  the  publishers  in  general, 
the  Postoffice  Department  and  particu¬ 
larly  upon  Congress. 

The  position  assumed  by  the  Post¬ 
master  General  is,  in  my  opinion,  un¬ 
tenable;  and  the  statement  advanced  by 
him,  to  the  effect  that  the  newspapers 
have  been  enjoying  a  bounty  or  subsidy 
at  the  expense  of  the  government,  that 
second-class  matter  is  a  burden  and  an 
expensive  one  upon  the  department,  is, 
as  1  have  endeavored  to  prove,  not  only 
not  true,  but  precisely  the  opposite. 

There  is  no  disputing  the  fact,  and  I 
do  not  believe  that  there  is  a  member 
of  the  Postoffice  Department  in  author¬ 
ity,  or  a  member  of  either  house  of 
Congress  who  has  any  respect  for 
veracity  and  reputation  as  a  thinker  that 
will  attempt  to  deny  that  the  second- 
class  matter  handled  by  the  Postoffice 
Department,  both  directly  and  indirect¬ 
ly,  is  the  most  profitable  class  of  mail 
handled  by  that  department  of  all  the 
combined  classes  handled. 

Should  Stimulate  Postal  Patronage 

This  being  a  fact  which  I  do  not  be¬ 
lieve  anyone  can  successfully  refute,  in¬ 
stead  of  the  Postmaster  General  or 
other  Postoffice  Department  executives, 
or  those  members  of  Congress  who  are 
in  league  with  that  type  of  thought — 
instead  of  their  trying  to  discourage  it 
they  should  encourage  the  extension  of 
second-class  matter  at  one  cent  per 
pound  postage  rate.  They  should  be  try¬ 
ing  to  stimulate  that  class  of  postal  pa¬ 
tronage  rather  than  trying  to  curtail  it 
by  attempting  to  place  an  almost  pro¬ 
hibitive  burden  upon  the  publishers,  who 
from  sheer  necessity  are  compelled  to 
pass  it  on  to  the  “ultimate  consumer,” 
the  newspaper  subscriber  and  reader. 

If  it  were  possible  to  trace  all  of  the 
revenue  produced  for  the  Postoffice  De¬ 
partment  direct  to  the  newspapers  pro¬ 
ducing  it  I  believe  that  it  would  be 
found  that  at  least  55  per  cent  or  60 
per  cent,  if  not  two-thirds  of  the  reve¬ 
nue  that  is  produced  for  the  department, 
is  produced  by  newspapers.  At  least 
if  such  a  statement  cannot  be  disproved 
the  newspapers  are  not  a  burden  but  a 
profit  to  the  Postoffice  Department.  The 
Postoffice  Department  is  not  carrying 
newspapers  at  a  loss. 

The  one  cent  per  pound  for  newspa¬ 
pers  means  paying  its  own  way,  and  in¬ 
stead  of  attempting  to  burden  the  news¬ 
papers  or  the  public  with  additional 
cost  in  the  way  of  postage,  on  account 
of  its  wonderful  revenue-producing  ef¬ 
fect.  both  directly  and  indirectly,  the 
Postoffice  Department  and  Congress  j  I 
should  be  encouraging  an  extension  of 
this  revenue-producing  service  by  re¬ 
ducing  the  postal  rate,  if  anything,  in¬ 
stead  of  attempting  to  increase  it. 


ADVERTISING  BOOMING 
IN  CANADIAN  PAPERS 


Big  Space  Opens  With  Return  of  Tri¬ 
umphant  Troops — Industry  Speeding 
Up  on  Wings  of  the  Printed 
Word 


Ottawa,  Ont.,  May  26. — The  press  of 
Canada  is  now  enjoying  an  advertising 
“boom”  that  is'  setting  up  new  high 
records  for  the  majority  of  newspapers. 
National  campaigns  are  in  full  swing, 
and  local  advertising  is  increasing  by 
leaps  and  bounds. 

The  explanation  is  not  hard  to  find. 
Canada  enjoyed  a  degree  of  war-time 
prosperity  very  similar  to  that  of  the 
United  States,  with  the  difference  that, 
while  the  country  was  busy  and  prosper¬ 
ous,  it  was  under  a  restraint  not  felt  in 
the  States  until  a  considerable  time  after 
it  affected  advertising  in  the  Dominion. 

This  restraint  began  with  the 
despatch  of  Canada’s  first  troops  over¬ 
seas,  and  continued  in  effect  until  the 
armistice  was  signed.  However,  its  in¬ 
fluence  upon  lineage  was  almost,  if  not 
entirely,  counter-balanced  by  war-time 
advertising — loan  flotations,  etc. 

Boom  Comes  With  Troops 

The  present  “boom”  began  with  the 
cessation  of  hostilities,  and  has  increased 
with  each  returning  troopship.  “Back  to 
civics”  has  meant  millions  of  lines  of  ad¬ 
vertising  to  the  newspapers  of  Canada — 


and  the  end  is  not  yet  Canada’s  veter¬ 
ans  are  returning  with  money  in  their 
pockets — many  of  them  with  more  than 
they  had  at  any  one  time  prior  to  the 
war — and  they  are  putting  it  in  circula¬ 
tion.  The  direct  and  sentimental  effect 
of  this  is  added  to  by  the  Governmental 
advertising  with  respect  to  the  civil  re¬ 
establishment  of  the  men. 

Another  big  factor  in  the  present 
situation  is  the  advertising  of  the  many 
concerns  which  are  returning  from  war¬ 
time  industries  to  former  lines  of  busi¬ 
ness,  and  which  recognize  the  necessity 
for  newspaper  publicity  on  a  big  scale. 

Co-operative  Ads 

A  notable  feature  of^advertising  in  the 
press  of  Canada  is  the  tendency  toward 
co-operative  advertising.  In  the  nation¬ 
al  campaigns  the  advertising  of  the  paint 
and  varnish  manufacturers  and  of  the 
candy  manufacturers  are  typical.  In 
local  advertising  the  same  tendency  is 
becoming  evident.  An  example  is  the 
case  of  the  Ottawa  laundries,  the  prin¬ 
cipal  ones  of  which  have  combined  to 
boost  the  advantages  of  having  such 
work  done  in  modern  laundries.  In  this 
campaign  “the  yellow  peril”  cry  is 
avoided,  except  by  implication. 

Local  advertising  has  also  received  a 
stimulus  as  a  result  of  the  federal  and 
provincial  governments  housing  pro¬ 
grams  which  have  promoted  building. 
Special  building  pages  are  being  run  by 
many  Canadian  papers  with  profit  both 
to  the  papers  and  the  users  of  space. 
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Thank  You — All 

Editor  &  publisher  desires  to  gratefully  acknowledge  the  generous 
co-operation  of  the  leading  newspapers,  journalists  and  advertising  men 
of  many  nations  in  the  production  of  the  Victory  Number  of  EDITOR 
&  PUBLISHER,  issued  last  week. 

The  Victory  Number  has  created  a  profound  impression,  and  has  been 
welcomed  as  the  advance  courier  of  closer  press  and  business  relations  be¬ 
tween  the  branches  of  the  English-speaking  people  of  the  world  and  the  na¬ 
tions  associated  in  the  great  war. 

The  Victory  Number  has  gone  out  with  a  world-wide  distribution  as  a 
“Pathfinder-Salesman.” 

We  tried  v-e-r-y,  v-e  r-y  hard  to  make  this  Salesman  worthy  of  the  news¬ 
paper-making  business,  which  he  will  represent  internationally.  We  “dressed” 
him  tastefully  with  a  color  cover,  symbolizing  the  unity  of  the  newspapers 
of  the  United  States,  Great  Britain  and  France.  We  ec|uipped  him  with  much 
informative  knowledge.  We  gave  him  many  letters  of  introduction  in  the 
shape  of  advertisements  from  representative  concerns  of  high  character  and 
achievement,  and  we  feel  he  has  a  propitious  start  to  do  constructive  work. 

This  Salesman  will  be  carefully  handled.  He  will  be  given  aid  and  com¬ 
fort  from  time  to  time  in  coming  issues  of  .EDITOR  &  PUBLISHER,  which 
will  “follow  after”  and  cement  the  friendships  which  this  Master  Salesman 
will  create. 

•  % 

This  expression  of  appreciation  of  the  splendid  co-operation  of  United 
States  and  Foreign  publishers  and  advertising  men  in  the  Victory  Number 
properly  includes  the  thanks  of  the  publisher  to  EDITOR  &  PUBLISHER’S 
many  staunch  friends  who,  in  past  years,  have  recognized  an  advertising  value 
in  the  advertising  columns  of  EDITOR  &  PUBLISHER  and  INVESTED  gen- 
•  erously  in  promoting  their  business. 

EDITOR  &  PUBLISHER 

Suite  1116,  World  Building  New  York 
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E  D 


A  TOP-NOTCH  ACHIEVEMENT  IN  NEWSPAPER 
AND  ADVERTISING  TRADE  JOURNALISM 


Editor  &  publisher’s  friends  feel,  we  are 

assured  from  many  quarters,  a  sense  of  gratifica¬ 
tion  hardly  less  than  our  own  in  the  high  mark 
in  trade  journalism  reached  by  the  Victory  Number, 
published  true  to  schedule  on  May  22. 

The  issue  consisted  of  174  pages,  including  a  cover 
in  colors  which  has  been  pronounced  a  striking  ex¬ 
ample  of  art  in  design  and  printing.  Aside  from  the 
cover  the  issue  carried  12  color  pages  of  advertising, 
and  a  four-page  gravure  section  containing  71  por¬ 
traits  of  the  peace  delegates  at  Paris. 

Illustrating  the  text  matter,  there  appeared  77  por¬ 
traits  in  half-tone.  The  advertising  pages  also  car¬ 
ried  many  striking  illustrations,  all  of  timely  news 
interest. 

The  news  theme  of  the  numljer — a  survey  of  the 
press  of  the  Allied  nations  of  the  world — called  foi 
notable  signed  articles  by  scores  of  the  leaders  of  the 
great  guild,  here  and  abroad.  These,  together  with 
carefully  prepared  articles  by  members  of  the  staff 
and  special  correspondents,  served  to  give  to  our 
readers  a  close-up  view  of  the  service  of  the  news¬ 
papers  of  the  free  nations  in  the  great  war  and  of 
their  potentialities  for  good  in  the  present  task  of 
reconstruction. 

The  editorial  theme  of  the  number — the  promotion 
of  a  closer  unity  of  the  press  of  the  world  in  pre¬ 
serving  the  fruits  of  Allied  victory — drew  from  many 
notable  men  suggestions  upon  which  may  be  event¬ 
ually  founded  that  League  of  Newspapers  in  which 
far-seeing  men  discern  such  rich  promise  to  the 
democracies  of  the  world. 

A  preliminary  step  toward  the  realization  of  such 
a  League  is  urged  by  Ralph  D.  Blumenfeld,  editor 
of  the  London  Daily  Express,  in  a  leading  article. 
Mr.  Blumenfeld  proposes  an  interchange  of  staff 
men  by  leading  British  and  American  newspapers. 
He  purposes  to  bring  this  plan  to  the  attention  of 
the  Newspaper  Proprietors’  -Association  of  Great 
Britain,  and  Hon.  Frank  P.  Glass,  president  of  the 
American  Newspaper  Publishers’  .Association,  prom¬ 
ises  to  present  it  to  that  body. 

The  number  contains  messages  of  congratulation 
on  its  jiurposes  from  Lord  Northcliffe,  Lord  Burn¬ 
ham.  Sir  Owen  Seaman,  .Sir  Robert  Donald  and  other 
leaders  of  British  journalism.  It  contains  notable 
signed  articles  by  A'ictor  F.  Lawson,  owner  of  the 
Chicago  Daily  News;  J.  St.  Loe  Strachey,  editor  of 
the  London  Spectator,  and  scores  of  other  great 
leaders  in  the  newspaper  and  advertising  world. 

Throughout,  these  notable  special  contributions 
show  a  common  ideal  in  the  minds  of  their  writers — 
international  unity  of  purpose  among  newspapers  of 
the  free  nations  and  an  end  to  petty  insularism  and 
self-sufficiency.  They  strike  the  keynote  of  the 
times.  They  carry  hope  and  jtromise  to  those  who 
are  waiting  to  see  how  fully  the  free  press  of  the 
world  shall  fulfill  i*s  destiny  in  the  new  day  that  has 
dawned  for  all  lands  and  peoples. 

It  was  a  new  experience  for  readers  of  EDiTOg,& 
PiBLisHER  to  see  in  its  pages  impressive  and  highly 
interesting  advertisements  of  great  foreign  news¬ 
papers  and  advertising  agencies,  displayed  in  many 
instances  in  neighborly  contact  with  similar  timely 
advertisements  by  the  greatest  newspapers,  syndi¬ 
cates  and  advertising  organizations  of  America. 
This,  let  us  hope,  is  a  presage  of  the  near-time  when 
similar  international  advertising,  appearing  regularly 
in  these  pages,  will  denote  the  development  and 
progress  of  closer  trade  relations  between  the  United 
States  and  its  national  neighbors. 

This  epoch-making  A’ictory  Number  is  already  at 
a  premium — to  the  extent  that  the  demand  for  it  has 
far  exceeded  the  supply,  generous  as  that  supply 
was  intended  to  be.  .An  edition  of  ten  thousand 
copies  was  not  adequate  to  meet  the  need. 

Editor  &  Pubi.isher  feels  that,  in  this  number, 
some  intimation  is  given  of  the  possibilities  of  service 
open  to  the  trade  journalism  of  this  field.  It  is  less 
than  a  decade  since  the  present  publisher  of  Editor 
&  Publisher  joined  the  staff.  It  is  known  of  all 
men  in  the  newspaper  and  advertising  world  that,  at 
that  time,  the  newspapers  and  advertisers  of  America 
were  not  able  to  boast  of  a  really  representative 
trade  newspaper — of  a  journal  visualizing  the  trends 
and  tides  of  thought  and  policy  prevailing  in  the 
world’s  most  useful  industry.  Other  lines  of  effort. 
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of  industry  and  trade,  were  represented  by  great 
journals,  admittedly  representative  and  adequately 
supported. 

FZditor  &  Publisher,  conceived  in  a  purpose  to 
stand  upon  high  ethical  principles,  then  represented 
the  best  that  had  been  achieved  in  this  field.  But 
that  best  was  but  a  hint  of  what  seemed  not  only 
possible  but  vitally  needful.  In  those  days,  through 
long  habit,  newspapers  and  advertising  interests 
viewed  trade  newspaper  advertising  in  the  light  of  a 
“contribution”  made  toward  the  support  of  the  pub¬ 
lication — not  as  an  advertising  investment  made  sole¬ 
ly  in  their  own  interests  and  from  which  profits 
might  be  expected  to  come. 

In  its  steady  growth  and  progress  during  these 
years  the  staff  of  the  Editor  &  Publisher  has  suc¬ 
ceeded  in  changing  this  attitude  completely.  Today 
not  one  of  its  advertisers  uses  space  in  Editor  & 
Publisher  with  any  other  motive  than  that  of  achiev¬ 
ing  results  of  a  profitable  kind.  Upon  this  basis  the 
advertising  of  this  journal  has  constantly  grown  in 
volume  and  in  effectiveness,  until  now  Editor  &  Pub¬ 
lisher  has  become  the  recognized  channel  of  com¬ 
munication  between  publishers  and  space  buyers  and 
between  supply  concerns  and  publishers.  Editor  & 
Publisher  sells  advertising  on  the  same  basis  that 
daily  newspapers  sell  it. 

It  may  seem  idle  to  forecast  the  future.  But  it  is 
tiot  too  much  to  say  that  Editor  &  Publisher  pur¬ 
poses  to  render  in  the  days  to  come  a  fuller  and  bet¬ 
ter  service  than  ever  before — that  this  trade  news¬ 
paper,  following  a  definite  program  of  legitimate 
expansion,  adhering  to  sound  ethical  standards  in  its 
conduct,  will  go  forward  to  higher  achievement, 
guided  always  by  the  ideal  of  helpful  service  to  the 
newspapers  and  advertisers  of  America  and  of  the 
world,  striving  always  to  safeguard,  advance  and 
protect  their  interests. 


'  I  'HE  Houston  Chronicle  sold  $275,000  of  Victory 
bonds  to  its  readers  on  the  installment  payment 
plan.  This  newspaper  conducted  similar  selling  cam¬ 
paigns  for  three  previous  bond  issues,  and  the  total 
sales  thus  made  amount  to  $1,300,000,  representing 
more  than  20,000  buyers.  This  vast  number  of  peo¬ 
ple  have  made  their  payments  week  by  week,  since 
the  period  of  the  second  loan,  over  the  counter  at 
the  Chronicle  offices.  It  represents  a  degree  of 
reader-confidence  which  must  be  highly  gratifying 
to  Editor  Foster  and  his  associates. 


'T^HE  Audit  Bureau  of  Circulations  is  one  of  the 
service  factors  in  the  field  of  publishing  and  ad¬ 
vertising  of  which  Americans  are  properly  proud, 
and  to  which  they  would  direct  the  attention  of  pub¬ 
lishers  and  advertisers  in  other  countries.  Is  it  too 
much  to  hope  that,  in  the  course  of  development  of 
international  trade,  our  Audit  Bureau  may  expand 
into  an  international  organization  in  the  fullest  sense, 
covering  all  publications  in  the  Allied  nations? 


'^IME  was  when  newspapers  could  not  see  the 
^  value  of  advertising  their  advertising.  The  time 
will  be — and  not  so  remote,  either — when  advertising 
that  is  advertised  will  be  practically  all  that  is  sold. 
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SHALL  THE  LEAGUE  OF  NATIONS  ADVERTISE? 


SIR  HEDLETY  LE  BAS,  whose  services  to  Great 
Britain  in  advertising  the  great  bond  issues  and 
the  recruiting  campaigns  was  hardly  less  valuable 
than  those  of  Marshal  Haig  in  directing  her  great 
armies,  suggests  that  the  League  of  Nations  should 
be  advertised. 

He  believes  that  if  the  advantages  of  the  plan  should 
be  explained  to  the  people  in  simple  language  the 
difficulties  facing  it  would  be  dissolved  quickly,  and 
world-wide  support  assured.  He  believes  that  this 
could  be  accomplished  through  advertising. 

Is  it  loo  much  to  expect  of  the  delegates  to  the 
Peace  Congress  that  this  simple,  practical  suggestion 
should  appeal  to  them  as  one  of  timely  and  obvious 
value? 

The  framers  of  the  League  realize  that  their  ef¬ 
forts  will  come  to  nought  unless  a  means  may  be 
found  for  arraying  the  public  opinion  of  the  world 
in  support  of  the  great  adventure  in,  brotherhood. 
In  this  greatest  task  of  the  world  war — that  of  safe¬ 
guarding  its  fruits  for  our  children — advertising  can 
render  history-making  service.  AVhy  should  it  not 
be  employed  on  a  tremendous  scale?  Why  should 
not  a  League  of  Nations  advertising  campaign  be  in¬ 
augurated  which  shall  dwarf  all  other  advertising 
efforts  of  all  time? 

Is  not  the  result  to  be  achieved  big  enough  to 
justify  any  imaginable  expense?  To  what  other  pur¬ 
pose  could  millions  of  dollars  be  devoted  which 
would  bring  equivalent  returns  to  humanity? 


A  NARROW-VISIONED  POLICY 

Mr.  BURLESON’S  conviction  that  advertising 
should  be  penalized  through  special  taxation, 
as  an  alien  growth  fastened  upon  our  news¬ 
papers  and  without  real  usefulness  to  the  people, 
serves  to  illuminate  his  whole  policy  in  the  postal 
establishment. 

Mr.  Burleson  sees  the  greatest  profit  to  the  De¬ 
partment  in  the  carrying  of  letter  mail.  He  favors 
a  lower  rate  of  letter  postage,  seeing  in  that  a  means 
of  increasing  its  volume.  He  favors  a  higher  po.'‘age 
rate  for  newspapers — especially  the  advertising  sec¬ 
tions — with  a  view  to  limiting  the  volume  of  second- 
class  mail. 

Can  Mr.  Burleson  visualize,  even  in  a  limited. way, 
the  relation  of  advertising  to  the  volume  of  letter 
mail?  Is  it  not  plain  to  all  that  the  highly  profitable 
volume  of  first-class  mail  grows  in  a  very  large  meas¬ 
ure  out  of  the  very  advertising  which  he  condemns 
as  fit  only  to  be  classed  with  shoes  and  soap? 

To  subtract  from  the  daily  mass  of  letters  carried 
by  the  Department  those  which  were  written  in  an¬ 
swer  to  advertisements,  or  indirectly  because  of  ad¬ 
vertisements,  would  be  to  reduce  the  volume  of  such 
mail  to  an  amazing  extent.  It  would  serve,  in  fact, 
to  produce  a  real  deficit  in  the  revenues  of  the  postal 
service — not  one  due  to  bookkeeping,  such  as  the 
fabled  $72,000,000  annual  “loss”  on  second-class  mail. 

A  greater  volume  of  advertising  means  a  greater 
volume  of  letters  to  be  carried.  The  actual  profits 
of  the  postal  establishment,  therefore,  are  now  due 
to  the  stimulating,  through  advertising,  of  a  great 
volume  of  first-class  mail. 

There  was  once  a  gentleman  who  owned  a  goose 
that  laid  a  golden  egg  every  day.  This  gentleman 
was  neither  a  great  economist  nor  well  versed  in  the 
na’ura!  laws  governing  the  production  of  eggs.  He 
conceived  the  brilliant  plan  of  killing  his  goose  and 
thus  securing  at  once  the  entire  supply  of  eggs.  He 
founded  the  Golden  Egg  School  of  Economics,  the 
basic  principles  of  which  Mr.  Burleson  would  now 
adopt  in  the  conduct  of  the  postal  establishment. 


DEFORE  public  opinion  can  judge  rightly  it  must 
^be  informed.  The  Peace  Conference  continues 
to  transact  the  business  of  the  people  under  cover  of 
secrecy.  This  medieval  policy,  defended  by  undemo¬ 
cratic  arguments,  is  a  miserable  answer  to  the  de¬ 
mand  of  free  people  for  the  full  light. 


'^HE  increasing  volume  of  national  advertising  in 
the  newspapers  is  not  merely  a  heartening  fact 
for  publishers,  facing  greatly  increased  costs  of  pro¬ 
duction;  it  indicates  that  the  great  expansion  of 
trade,  so  long  hoped  for,  is  under  way. 
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city.  He  is  succeeded  by  Harry  I’ran- 
doii,  classified  ad  manager,  whose  place 
is  taken  by  Karl  Hatch. 

WITH  THE  AD  FOLKS 
St.  Elmo  Massengale,  the  Atlanta 
advertising  man,  served  again  during 
the  Victory  Loan  drive  as  publicity 
director  for  the  sixth  district,  the 
same  position  he  had  held  during  the 
four  previous  campaigns. 

Francis  X.  Meehan  has  been  ap¬ 
pointed  advertising  manager  for  the 
Walter  A.  Zelnicker  Supply  Company, 
St.  Louis. 

Noble  T.  Praigg,  formerly  editor  of 
Associated  Advertising,  has  been  ap¬ 
pointed  advisory  counsel  of  the  United 
Typothet<x  Advertising  Bureau,  with 
quarters  in  the  Transportation  building, 
Chicago. 

Walter  P.  Hanson,  formerly  war  cor¬ 
respondent  for  the  Chicago  Herald  & 
Examiner  and  later  an  ensign  in  the 
Navy,  now  is  affiliated  with  the  Haynes 
Automobile  Company  as  assistant  adver¬ 
tising  manager.  Mr.  Hanson  during  the 
war  served  in  the  “front  line”  of  the 
North  Sea,  aiding  in  the  highly  delicate 
task  of  planting  75,000  mines  between 
Scotland  and  Norway. 

-Arthur  Schanuel  has  returned  from 
overseas  service  and  with  Everett  Roe- 
der,  who  has  handled  a  number  of  local 
accounts,  is  going  into  advertising  agency 
service  work  in  St.  Louis. 

Miss  Matilda  Ehrlich,  for  nine  years 
office  and  advertising  manager  of  the 
Syracuse  Motor  Car  Company,  has  re¬ 
signed  to  take  charge  of  advertising  for 
a  food  products  company  in  New  York 
City. 

Cliff  Knoble  and  Norton  Brotherton 
have  organized  the  Brotherton  Brown 
Advertising  Agency  in  Detroit.  Mr. 
Knoble  was  formerly  advertising  mana¬ 
ger  of  the  Liberty  Motor  Car  Company 
and  Mr.  Brotherton  was  with  the  See- 
lye-Brotherton-Brown  Agency. 

Major  E.  J.  W.  Proffitt,  formerly 
president  and  treasurer  of  the  Proffitt- 
over  Larcher  Advertising  Corporation,  Prov- 
iver-  idence,  R.  I.,  has  been  promoted  to  the 
_  Y.)  *'ank  of  lieutenant  colonel  and  assigned 
1  the  *o  the  general  staff  in  the  department  of 
cker-  purchase  and  supply. 

R.  H.  Paleske  has  joined  the  Charles 
rvice  Daniel  Frey  Company,  Chicago.  For  ten 


father,  J.  M.  Pate,  in  the  management 
of  the  Daily  and  Weekly  Republican. 

H.  C.  Weinstein,  for  several  years 
with  the  advertising  department  of  the 
Cleveland  Plain  Dealer,  has  become 
sales  manager  of  the  Buckeye  Film 
Company,  Cleveland. 

William  G.  Naylor,  promotion  mana¬ 
ger  of  the  Buffalo  Commercial,  was  in 
New  York  this  week  on  business. 

A.  B.  Cargill,  advertising  manager  of 
the  Milwaukee  Sentinel,  was  a  speaker 
at  a  convention  of  the  Wisconsin  Laun- 
drymen’s  Association  at  Fond  du  Lac. 

He  said  that  advertising  was  the  great¬ 
est  instructive  force  in  business. 

J.  F.  MacKay,  former  business  man¬ 
ager  of  the  Toronto  (Ont.)  Globe  and 
more  recently  treasurer  of  the  Russell 
Motor  Car  Company  of  Canada,  has 
been  appointed  secretary-treasurer  of 
Willys^verland,  Limited,  at  West 
Toronto.  He  assumed  his  new  duties 
on  May  15. 

Captain  Ben  S.  Hudson,  one  of  the 
publishers  of  the  Fredonia  (Kas.) 

Herald,  has  been  awarded  a  distin¬ 
guished  service  cross  for  heroism  in 
the  Argonne  fighting. 

George  Hammell  has  been  appointed 
to  the  foreign  advertising  department  of 
the  Scripps  newspapers,  in  Cleveland, 
being  transferred  from  Cincinnati,  where 
he  was  in  charge  of  local  foreign  adver¬ 
tising  on  the  Post.  His  work  in  Cincin¬ 
nati  has  been  assumed  by  John  H. 

Payne,  assistant  advertising  manager. 

George  Moran,  general  manager  of 
the  Cleveland  News,  has  just  returned 
from  a  short  vacation,  during  which  he 
obtained  a  much-needed  rest.  He  is  back 
on  the  job  with  his  old-time  vim. 

B.  R.  Inman,  publisher  of  the  Plain- 
field  (Ind.)  Messenger,  has  been  ap¬ 
pointed  director  of  the  department  of 
membership  extension  of  the  Knights 
of  Pythias  lodge  of  Indiana. 

John  Hooper,  president  of  the 
Hooper  Publishing  Company,  Winni¬ 
peg,  and  head  of  the  Canadian  Tour¬ 
ists’  Association,  has  been  visiting 
Pacific  Coast  cities,  after  spending 
some  time  at  Ocean  Park,  Cal. 

J.  W.  Maddox,  Fort  Worth  business 
agent  in  charge  of  advertising  and 
.circulation  for  the  Dallas  Morning 
News  and  Evening  Journal,,  has  re¬ 
signed  and  will  return  to  be  traveling 
agent  of  the  Belo  publications. 

Don  Tuck,  a  war  veteran,  will  es-  business,  having  formed 
tabhsh  a  service  department  for  the 
Ottawa  (Ont.)  Journal. 

Kenneth  W.  Goldthwaite,  formerly 
editor  and  owner  of  the  Adirondack 
Enterprise,  a  semi-weekly  published  at 
Saranac  Lake,  and  more  recently  a  mem¬ 
ber  of  the  editorial  staff  of  the  New 
York  Sun,  has  become  associated  with 
the  Oneonta  (N.  Y.)  Sun,  and  will  de¬ 
vote  his  activities  for  the  present  to  the 
advertising  department. 

Frank  G.  Hamilton,  advertising  man¬ 
ager  of  the  Fort  Wayne  News  &  Sen¬ 
tinel,  is  doing  some  attractive  promo¬ 
tion  advertising  in  his  newspaper,  to  in¬ 
duce  grocers  and  druggists  to  push  ad¬ 
vertised  brands  of  merchandise  and 
profit  therefrom. 

Roderick  Clare,  former  manager  of 
the  advertising  department  of  the  Al¬ 
bany  (N.  Y.)  Knickerbocker  Press,  has 
resigned  and  is  connected  with  a  New 
York  trade  paper 

James  O’Connor  of  New  York  has 
joined  the  advertising  department  of  the 
Albany  (N.  Y.)  Knickerbocker  Press. 

Frank  Grcmmler,  advertising  solicitor 
for  several  .Albany  (N.  Y.)  newspapers, 
were  turned^  over  to  the  city  parks  after  has  been  assigned  to  the  management 
being  exhibited  in  the  windows  of  the  of  the  Troy  office  of  the  Knickerbocker 
local  merchants.  Press. 

Everett  W.  Pate  has  purchased  an  William  Wietz  has  been  named  auto¬ 
interest  in  the  Hobart  (Okla.)  Repub-  mobile  adv^ising  manager  of  the  Al- 
lican  and  will  be  associated  with' his  bany  Time^Union.  He  was  formerly 


CAPT.  HASKELL  ON  STAFF  OF 
NEW  YORK  TRIBUNE 


PERSONALS 


After  serving  for  a  year  and  a  half 
overseas  with  the  American  Army,  Capt. 
William  E.  Haskell.  Jr.,  has  returned 
to  the  scene  of  his  old  labors  in  New 
York  as  manager  of  automobile  adver¬ 
tising  for  the  New  York  Tribune. 

Capt.  Haskell  is  one  of  the  best 
known  of  the  younger  newspaper  ad¬ 
vertising  men  in  New  York,  having 
served  with  leading  advertising  agen¬ 
cies  and  newspaper  representatives.  At 
the  time  he  joined  the  army  he  was  on 
the  staff  of  Cone,  Lorenzen  &  Wood¬ 
man.  He  is  a  son  of  Col.  William  E. 
Haskell,  vice-president  of  the  Interna¬ 
tional  Paper  Company  and  who  was  for 
years  one  of  the  most  prominent  news¬ 
paper  executives  in  -America. 


Tlie  Chicag'o  Daily  News* 


This  service  must 
supply  the  Daily 
News  with  copy 
every  day,  must  an¬ 
swer  all  the  ques¬ 
tions  its  readers  ask, 
and  supply  useful 
booklets  for  free  dis¬ 
tribution. 
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Editor  &  Publisher  for  May  29 ,  1919 


TIPS  FOR  THE  AD 
xMANAGERS 


Ge(«ge  Batten  Company,  Fourth  ave¬ 
nue,  building,  New  York.  Placing  or¬ 
ders  with  newspapers  in  new  sections  for 
Cliquot  Club  Ginger  Ale  Company; 
placing  a  tryout  campaign  with  news¬ 
papers  for  Walter  Janvier. 

Black man-Ross  Company,  95  Mad¬ 
ison  avenue.  New  York.  Placing  orders 
w'ith  a  few  newspapers  for  N.  K.  Fair¬ 
banks  Company. 

Borough  Advertising  Agency,  367 
Fulton  street,  Brooklyn,  N.  Y.  Will 
handle  the  advertising  for  Flaxolyn 
Company. 

Boston  News  Bureau,  30  Kilby  street, 
Boston.  Placing  orders  with  newspapers 
for  Richardson,  Hill  &  Co. 

Nelson  Chesman  &  Co.,  1127  Pine 
street,  St  Louis.  Making  5,000-1.  con¬ 
tracts  with  newspapers  in  and  around 
New  York  City  for  Lewis  Medicine 
Company. 

Wendell  P.  Colton  Company,  165 
Broadway,  New  York.  Again  placing 
orders  with  practically  the  same  list  of 
newspapers  as  last  year  for  Hudson  Riv¬ 
er  Day  Line. 

Dauchy  Company,  9  Murray  street. 
New  York.  Renewing  some  newspaper 
contracts  for  Chichester  Chemical  Com¬ 
pany;  again  placing  orders  with  news¬ 
papers  for  Allen  S.  Olmstead. 

Federal  Advertising  Agency,  6  E.  39 
street.  New  York.  Placing  orders  with 
some  Western  newspapers  for  E.  M. 
.Schwarz  &  Co. ;  placing  orders  with 
newspapers  for  “Bola”  soft  drink. 

Fletcher  Company,  1214  Arch  street, 
Philadelphia.  Will  handle  the  adver¬ 
tising  for  Polack  Tyre  &  Rubber  Com¬ 
pany. 

Richard  A.  Foley  Agency,  Terminal 
building,  Philadelphia.  Placing  new 
schedule  with  newspapers  for  Liggett  & 
Myers  Tobacco  Company  and  placing 
orders  with  some  Mid-West  newspapers 
for  G.  H.  P.  Cigar  Company. 

Greenleaf  Company,  41  Mt.  Vernon 
street,  Boston.  Reported  will  make  a 
newspaper  list  during  the  next  sixty 
days  for  W.  S.  Quimby  Company. 

Charles  H.  Fuller  Company,  624  S. 
Wabash  street,  Chicago.  Placing  or¬ 
ders  with  newspapers  for  United  Elec¬ 
tric  Company. 

H.  Walton  Heecstra,  25  E.  Jackson 
boulevard,  Chicago.  Again  placing  copy 
with  some  Middlewest  newspapers  for 
Bestwall  Mfg.  Company. 

-Albert  P.  Hill  Company,  Peoples 
Bank  Building,  Pittsburgh,  .\gain  plac¬ 
ing  orders  with  some  large  city  news¬ 
papers  for  Mason  Tire  &  Rubber  Com¬ 
pany. 

E.  T.  How.srd  Company,  432  Fourth 
avenue.  New  York.  Placing  orders  with 
newspapers  in  various  sections  for  Olus 
L'nderwear. 

H.  E.  James  Agency,  110  W.  19th 
street.  New  York.  Placing  a  new  summer 
schedule  with  newspapers  for  Dr.  Earl 
S.  Sloan. 

H.  K.  McCann  Company,  61  Broad¬ 
way,  New  York.  Placing  orders  with 
newspa|>ers  for  D.  O.  Maynes  &  Co. 

Massengale  .'Xdvertistng  Agency, 
Candler  building.  Atlanta.  Reported 
will  use  newspapers  to  advertise  Sweet 
Dreams  Company. 

.Moss-Chase  Company,  170  Franklin 
street,  Buffalo.  Placing  orders  with 
some  large  city  newspapers  for  Buffalo- 
Te'-as  Oil  Company.  _  -  . .  . 

Nkwell-Emmet  Company,  120  W.  32d.. 
Streep  Ntw  York.  Wilt  handle 
veriising  for  H.  W.  Johns-Mansville 
Company. 


O’Connor-Fyffe,  281  Fifth  avenue. 
New  York.  Again  placing  orders  with 
newspapers  that  have  rotogravure  sec¬ 
tions  for  Johnson  Cowdin  &  Co. 

Frank  Presbrey  Company,  456 
Fourth  avenue.  New  York.  Again  plac¬ 
ing  orders  with  newspapers  for  Penn¬ 
sylvania  Rubber  Company. 

Picard  &  Co.,  50  E.  42d  street,  New 
York.  Renewing  some  of  the  newspaper 
contracts^ for  United  Shirt  &  Collar 
Company. 

William  H.  Rankin  Company,  104  S. 
Michigan  avenue,  Chicago.  Placing  or¬ 
ders  with  some  large  city  newspapers 
for  Athletic  Goods  Manufacturers  of  U. 
S.  Sporting  Goods. 

I.  J.  Ro.SE,  116  W.  32d  street.  New 
York.  Will  handle  the  advertising  for 
Sandow  Motor  Truck  Company. 

Snitzler  Advertising  Company,  58  E. 
Washington  street,  Chicago.  Reported 
will  place  the  advertising  for  M..  Born 
&  Co.  Renewing  some  advertising  con¬ 
tracts  for  A.  Stein  &  Co. 

Stewart-Davis  Advertising  Com¬ 
pany,  Kesner  building,  Chicago.  Plac¬ 
ing  new  schedules  with  newspapers  for 
William  Wrigley,  Jr. 

Stroud-Brown,  303  Fifth  avenue.  New 
York.  Reported  will  make  up  newspaper 
list  during  July  for  Carpenter-Morton 
Company. 

J.  Walter  Thompson  Company,  242 
Madison  avenue.  New  York.  Reported 
to  be  making  contracts  with  newspapers 
for  Lever  Brothers. 

Weill,  Blow  &  Weill,  116  W.  32d 
street.  New  York.  Will  place  the  advertis¬ 
ing  for  American  Lady  Corset  Company. 
Will  place  the  advertising  for  Crystal 
Knitting  Mills. 

WiLUAMS  &  CUNNYNGHAM.  59  E. 
Madison  street,  Chicago.  Will  place  the 
advertising  for  .'\merican  Tobacco  Com¬ 
pany. 

Fletcher  Co.mpany,  1214  .\rch  street, 
Philadelphia,  has  obtained  account  of 
the  Polack  Tyre  &  Rubber  Company, 
manufacturer  of  solid  truck  tires. 

Street  &  Finney,  171  Madison  Ave., 
New  York,  will  handle  the  advertising 
for  S.  W.  Farber  and  will  start  a  cam¬ 
paign  in  the  national  weeklies. 

Street  &  Finney  have  secured  the  ad¬ 
vertising  account  of  the  De  Long  Hook 
&  Eye  Company,  of  Philadelphia,  Pa., 
manufacturers  of  De  Long  hooks  and 
eyes,  press  buttons,  safety  pins,  hair-pins, 
etc. 


McGowan  and  Cohen  in  Business. 

.\LBANy,  N.  Y.,  May  27. — Edward  F. 
McGowan,  former  advertising  manager 
of  the  Knickerbocker  Press,  and  Harry 
Cohen,  former  circulation  manager  of 
the  Argus,  have  incorporated  the  Gen¬ 
eral  Publishing  Company,  with  offices  in 
this  city.  The  McGowan  Advertising 
Agency  will  be  continued  by  Mr.  Mc¬ 
Gowan  in  connection  with  the  new  cor¬ 
poration  and  a  general  advertising  busi¬ 
ness  will  be  conducted. 


MacCarthy  Wins  Ad  Club  Prize 
St.  Louis,  Mo.,  May  26. — The  Adver¬ 
tising  Club  of  St.  Louis  now  has  a  mem¬ 
bership  of  more  than  50U,  with  the  addi¬ 
tion  of  43  new  members  obtained  in  a 
membership  drive.  The  prize  for  ob¬ 
taining  the  greatest  number  of  new  mem¬ 
bers  went  to  Leonard  C.  MacCarthy  of 
the  Chappelow’  Advertising  Company. 
He  landed  seven  new  members  and  the 
prize  was  $35  cash.  , 


-  Merchants  here  heard  a  few  days  ago 
“Awt  the  French  import  restrictions  were 
to  be  lightened,  and  that  they  might  be 
removed  altogether  on  June  L 


Learn  to  Know 

Wisconsin 

T3EST  of  Buyers,  it  grows  great 
^  crops  and  banks  huge  incomes, 
and  it  leads  all  the  states  except 
one  in  the  manufacture  of  machin¬ 
ery  and  implements  to  make  such 
agriculture  possible. 

By  taking  care  of  the  utilities  it 
realizes  the  utmost  of  its  oppor¬ 
tunities. 

And  the  results  expressed  in  its  great 
revenue  amounting  to  $8  per  in¬ 
habitant. 


Compared  with  other  states’  revenue  this  item 
alone  is  full  of  significance  to  national  busi¬ 
ness  looking  for  the  best  field  for  its  activities. 

EIGHT  DOLLARS  PER  PERSON! 
OVER  $20,000  000! 

Always  on  the  alert  for  labor  and  time  saving 
devices,  it  also  patronizes  the  arts  and  sciences, 
reads  all  the  new  books  and  INVESTS  frequently 
in  gpod  advertised  securities. 

If  you  have  anything  to  sell,  advertise  in  these 
papers  that  reach  the  COUNTRY  for  miles  around. 


Papers 

Circulation 

Rate  for 
5,000  lines 

Beloit  News  (E)  . . 

. .  6,376 

.02 

Eau  Claire  Leader-Telegram  (M&E&S) . 

. .  9,042 

.027 

Fond  du  Lac  Commonwealth  (E) . 

. .  5,872 

.02 

Green  Bay  Press  Gazette  (E) . 

..  10,096 

.025 

Kenosha  News  (E) . 

. .  5,221 

.0143 

La  Crosse  Tribune-Leader  Press  (E&S). 

..  13,567 

.035 

Madison,  Wisconsin,  State  Journal  (E).. 

,  .tl4,689 

.035 

Madison,  Wisconsin,  State  Journal  (S).. 

.  .tl0,891 

.03 

Milwaukee,  Wisconsin-News  (E) ....... . 

.  .*62,000 

.10 

Milwaukee  Journal  (E) . 

.  .113,830 

.14 

Milwaukee  Journal  (S) . .‘ . 

..  93,830 

.14 

Milwaukee  Sentinel  (M&E) . .  . . 

..  81,752 

.11 

Milwaukee  Sentinel  (S)  . 

..  67,162 

.11 

Racine  Journal  News  (E) . *. . . 

. .  7,666 

.025 

Sheboygan  Press  (E) . 

. .  6,693 

.0214 

Superior  Telegram  (E) . 

Wausau  Record-Herald  (E) . 

..  16,000 

.035 

. .  5,353 

.01785 

Government  Statements,  April  1st,  1919. 

*  Publishers  Statement,  April  1,  1919. 
fA.  B.  C.  Statement,  April  1,  1919. 
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EDITOR  &  PUBLISHER 

K0J  Q  &  A 

Service  Department 

NOTICE:  Qaeitlont  concerning  newipaper  technical  trade  mattera  and  newapaper  ad- 
Tertlalng  afaonld  be  addreaaed  to  Editor,  SIDITOR  ft  PCBUSHBR,  1117  World  Building, 
New  York.  Theae  commnnlcatlona  and  anawera  will  be  published,  unleaa  the  correo- 
poodent  reqneats  prlrate  reply;  then  aelf-addreaaed  atamped  envelope  ahonid  be  (nmlabed. 
Oorreapoodenta  dealring  anonymity  ahould  Indicate  Initials  to  be  pnbllahed. 


Q. — We  buy  the  most  expensive  woolen  blankets  for  matrice  press  but 
they  harden  and  become  useless  very  quickly.  Do  you  know  of  any  sub¬ 
stitute?  •  Stereo  Foreman. 

A. — The  proper  substitute  for  an  expensive  woolen  blanket  for  a  mat  press  is 
an  inexpensive  shoddy  wool  blanket,  which  answers  the  purpose  much  better 
because  finer  wool  felts  and  hardens  whereas  shoddy  keeps  its  flexibility  longer. 

Q. — We  wish  to  procure  news  matter  from  Alexandria,  Egypt.  Please 
advise  if  you  know  of  a  correspondent  there.  G. 

A. — Suggest  you  address  R.  Snelling,  Egyptian  Gazette,  at  Alexandria,  Egypt. 
This  newspaper  is  published  daily  in  French  and  English. 

Q. — Is  it  true  that  owing  to  the  present  advertising  rush  many  Ameri¬ 
can  newspapers  are  expanding  in  size  and  making  such  a  heavy  demand  upon 
machinery  producers  that  orders  are  being  taken  for  future  delivery  as  high 
as  six  months?  This  is  the  statement  of  salesman  for  a  certain  eastern  ma¬ 
chinery  house.  Publisher. 

A. — It  is  true  that  there  is  at  present  a  terrific  demand  for  all  sorts  of  news¬ 
paper  supplies.  We  are  informed  that  some  of  the  large  press  builders  are  dating 
deliveries  for  certain  types  of  presses  as  far  as  18  months  in  advance.  There  is 
a  sharp  demand  for  second-hand  newspaper  presses  to  take  up  the  present  expan¬ 
sion  of  business,  pending  the  time  when  new  presses  can  be  delivered.  There  is  a 
heavy  demand  for  American  machinery,  also,  from  foreign  countries.  If  your 
problem  relates  to  a  press,  which  we  assume  to  be  the  case,  it  is  quite  real. 

Q. — Do  you  know  of  any  newspaper  in  this  country  which  plays  as  a 
circulation  stunt  the  industrial  insurance  of  workman.  J.  L.  S. 

A. — No.  The  nearest  thing  to  what  you  are  thinking  of  appears  in  John  Bull, 
a  weekly  newspaper  of  London,  with  a  large  popular  circulation.  As  a  circulation 
stunt  that  newspaper  does  an  insurance  business,  life,  accident,  fire  and  industrial. 
A  good  deal  of  advertising  space  is  devoted  to  this  feature  and  it  seems  to  be 
successful  there. 

Q. — Do  members  of  Congress  ordinarily  employ  press  agents? 

Miss  L.  L.  K. 

A. — Yes,  that's  one  of  the  things  they  do;  usually  it  is  a  secretary  with  former 
newspaper  connections  who  pours  out  the  words  of  wisdom  to  the  eager  public; 
sometimes  it  is  a  correspondent  who  thus  earns  a  sUght  reward;  sometimes  it  is  a 
service  compensated  by  love  and  a  lively  anticipation  of  favors  to  come.  But  the 
Congressman,  be  assured,  is  not  neglected  as  a  publicity  prospect,  one  way  and 
another. 

Q. — Do  you  believe  that  a  picture  paper,  daily,  would  go  in  a  city  of  the 
size  of  say,  Denver?  “Friend.” 

A. — Editor  &  Publisher  is  not  a  prophet  or  the  descendant  of  one.  No  one 
knows  what  will  “go”  anywhere  as  a  certainty — every  new  newspaper  venture  is  a 
speculation.  Therefore,  we  do  not  take  the  responsibility  of  advising  you.  People 
do  Rke  pictures,  and  the  trend  is  toward  increased  publication  of  good  illustra¬ 
tions.  Pictures  to  win  have  to  be  edited  by  the  most  skilful  newspaper  psycholo¬ 
gists.  In  our  opinion  a  vast  amount  of  newspaper  space  is  wasted  on  pictures 
which  interest  but  a  few  people,  this  being  due  to  the  conventional  ideas  of  certain 
editors.  London  Mirror  is  a  good  paper  to  study  if  you  are  thinking  of  the  field. 
The  picture  idea  has  been  tried  in  limited  ways  in  larger  cities  without  a  very 
great  response.  But,  bless  you,  the  only  real  answer  is  the  tryout. 

Q. — Do  you  believe  that  a  course  in  journalism  at  one  of  our  several 
universities 'offering  .that  course  would  be  of  any  particular  advantage  to  a 
young  man  contemplating  the  small  town  newspaper  field — a  young  man  who 
has  already  completed  two  years  of  regular  college  work  of  an  academic 
nature?  In  other  words,  I  am  asking  for  your  opinion  on  Colleges  of 
Journalism  vs.  the  “School  of  Hard  Knocks.”  H.  P.  D. 

A. — There’s  no  doubt  that  a  man  who  has  the  advantage  of  a  technical  educa¬ 
tion  is  better  equipped  for  any  work  than  one  who  does  not  possess  that  knowl¬ 
edge.  It  is  possible  to  acquire  it  in  the  University  or  in  practical  service,  though 
the  former  may  be  a  short  cut.  But  to  succeed,  a  man  must  have  the  newspaper 
sense,  no  matter  how  educated. 

Q. — What  is  the  address  of  the  Keystone  View  Co.?  W.  E.  J.  M. 

A. — Firm  name  is  now  Kadel  and  Herbert,  47  W.  42nd  street.  New  York. 

Q. — What  is  generally  accepted  value  per  subscription  of  a  newspaper’s 
subscription  list? 

I  am  interested  particularly  in  this  information  as  it  might  apply  to  a 
daily  in  a  city  of  15,000  without  competition.  Very  truly  yours,  P.  E.  W. 

A. — One  trade  expert  placed  a  valuation  of  $12  on  subscriptions  to  a  trade 
paper,  but  no  value  can  be  placed  definitely  on  newspaper  subscriptions,  all  depend¬ 
ing  on  the  character — whether  home  delivered,  sold  by  newsstands  only,  and  the 
price  of  the  paper.  a 

A. — The  newspapers  which  were  published  by  the  Army  were  produced  by 
soldiers,  most  of  whom  were  former  newspaper  men.  If  yon  want  a  list  of  them 
.  suggest  you  address  Gen.  Peter  Harris,  Adjutant  General,  U.  S.  A.,  Washington,  D.  C, 


^  WEST 


^VIRGINIA 


jMARKETi 

witselfA 


Daily  newspaper  advertising  costs  here  the  mini¬ 
mum  per  inhabtiant. 

The  situation  in  West  Virginia  is  peculiar. 
Bounded  by  Ohio,  Pennsylvania,  Kentucky,  Vir¬ 
ginia  and  Maryland,  Nature  has  framed  it  as  a 
territory  by  itself. 

Here  some  million  and  a  half  of  people,  the  largest 
average  of  white,  born  Americans,  live  fifty  to  the 
square  mile,  the  ten  cities  shown  on  the  map  serv¬ 
ing  as  chief  distributers  for  goods  and  Newspapers. 

Thirty-one  English  language  dailies  practically  cover 
the  state.  You  can  afford  to  figure  population  instead 
of  circulation,  AND  10,000  lines  in  all  of  them  will  cost 
you  less  than  $500  per  month.  Your  cost  to  travel  the 
territory  will  also  be  low,  both  as  to  fares  and  time  re¬ 
quired  for  calling  on  the  trade. 

Inquiry  of  these  papers  will  bring  prompt  information 
on  any  point  in  the  territory. 


Blue  field 

*Telegraph  .. . .  (M)  6,426  MU 
Charleston 

^Gazette  _ (M)  11,410  .03 

^Gazette  . (S)  16,500  .02 

•Leader  . (M)  6,819  .015 

•Leader . (S)  7451  .015 

tMail  . (E)  9,336  .025 

Clarksburg 

•Exponent  .(M&S)  8,187  .02 
tTelegram  ....(E)  7,864  .025 
tTelegram  ....(S)  8,351  .025 

Fairmont 

•Times  ....(M&S)  6,407  .02 
•W.  Virginian. (E)  5,192  .02 

Grafton 

•Sentinel  . (E)  2,476  .014 

Uuntinifion 

fAdvertiser  ...(E)  8,541  .02 


Huntington 

tHerald- 

Dispatch  ....(M)  11493  .02 

tHerald- 

Dispatch  . (S)  11,393  .02 

Martinsburg 

tJoumal . (E)  3449  .0129 

Morgantown 

$Post . (E)  3,025  .0143 

Parkersburg 

•News  . . (M)  6400  .0125 

•News  . (S)  6400  .OIS 

tSentinel . (E)  6454  417 

Wheeling 

tintelligeneer  (M)  11466  .032$ 

tNews  . (E)  16425  .04 

tNews  . (S)  16425  .04 

-  *' 

•Government  statement,  April  1, 
1919. 

fA.  B.  C.  statement,  April  1,  1919. 
^Publishers'  statement,  April  1, 
1919. 


File  the  facts  for  reference 
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MAILERS-  MACHINISTS 
SEEK  INCREASES 


Commitleeft  Representing  Former  De* 
dine  Offer  of  Commercial  Scale  by 
Publishers — Machinists  Demand 
|10  More  Weekly 


The  Mailers’  Union  of  New  York 
City  have  met  the  Publishers'  Mailers 
Committee  for  the  second  time  to  dis¬ 
cuss  their  demand  for  an  increase  of  $6 
a  week.  The  present  contract  with  mail¬ 
ers  calls  for  a  nisht  scale  of  $22.50  for 
mailers  and  $25  50  for  stampers. 

In  October,  1918,  the  publishers  gave 
the  mailers  a  bonus  of  $4,  giving  them 
a  schedule  of  $26.50  and  $29.50.  The 
commercial  shops  recently  concluded  a 
new  contract  with  the  mailers  in  which 
the  night  scale  is  $28  and  $31. 

Suggest  Commercial  Scale 
At  the  first  conferences  between  the 
Publishers  Mailers’  Committee  and  the 
representatives  of  the  Mailers’  Union, 
after  a  frank  decision,  the  Publishers’ 
Committee  stated  that  under  the  circum¬ 
stances  the  best  they  could  do  would  be 
to  recommend  to  the  Publishers’  Asso¬ 
ciation  that  the  commercial  scale  be 
given  the  newspaper  mailers.  The  Mail¬ 
ers’  Committee  demurred,  stating  they 
would  report  the  position  taken  by  the 
publishers  to  the  memliers  of  the  union. 

At  the  second  conference  between  the 
Publishers’  Mailers’  Committee  and  the 
representatives  of  the  Mailers’  Commit¬ 
tee,  the  union’s  representatives  reported 
that  the  members  of  the  union  had  unan¬ 
imously  voted  to  adhere  to  the  demand 
for  $6  increase.  The  publishers’  repre¬ 
sentatives  replied  that  they  had  no  al¬ 
ternative  but  to  submit  the  suggestions 
of  both  sides  to  a  general  meeting  of  the 
Publishers’  Association  to  be  held  later. 

Maebinists  Ask  Increase 
Newspaper  machinists  are  demanding 
an  increase  of  $10  a  week.  Prior  to  last 
January,  machinists  were  getting  $36. 
They  asked  $48.  The  publishers  offered 
$39.84.  The  machinists  refused  to  con¬ 
sider  anything  less  than  $48  per  week, 
stating  that  “outside”  machinists  were 
getting  $43.20  at  that  time. 

The  controversy  went  to  arbitration 
before  the  National  War  Labor  Board 
and  the  newspaper  machinists  were 
awarded  the  same  wages  as  “outside” 
machinists.  The  award  took  effect  as 
of  October  IS,  1918,  and  was  to  continue 
for  the  duration  of  the  war,  except  as 
either  partv  might  reopen  the  case  on 
May  1,  1919. 

Will  Report  Demand 

On  May  1,  1919,  the  business  manager 
of  the  union  was  ill,  and  so  the  subject 
was  submitted  to  the  Publishers’  Asso¬ 
ciation’s  Committee  recently  for  reopen¬ 
ing  with  a  demand  for  a  $10  increase  on 
the  $43.20  scale,  or  a  demand  of  $53.20 
a  week  for  newspaper  machinists.  Ma¬ 
chinists  found  publishers  anything  but 
receptive  for  any  increase  whatever.  The 
Publishers’  Committee  is  to  report  the 


demand  of  the  union  to  the  publishers  at 
a  meeting  soon.  The  union  is  awaiting 
developments. 


“C.  P.”  SET  NEW  RECORD 
IN  TREATY  STORY 


(Canadian  Afternoon  Papers  on  April  7 

Were  Able  to  Print  Entire  Story  in 
Tbeir  Late  Editions— Govern¬ 
ment  Lent  Its  Aid 

Toronto,  May  27. — A  rather  notable 
achievement  in  handling  the  terms  of 
the  peace  treaty  recently  was  recorded 
by  Canadian  Press,  Limited,  the  national 
news  service. 

Hitherto  the  Canadian  press  has 
looked  to  Washington  and  New  York 
for  its  news  of  big  international  events, 
the  authorities  at  Ottawa  having  dis¬ 
played  much  caution  in  handling  out  des¬ 
patches  and  being  usually  hours  behind 
the  L^nited  States  Government  in  re¬ 
leasing  material. 

The  management  of  Canadian  Press, 
Limited,  however,  have  beea  making 
strong  representations  to  Ottawa  that  this 
was  unfair  to  Canadian  publishers  and 
that  there  was  no  reason  why  the  Gov¬ 
ernment  here  should  not  be  as  prompt 
as  the  Government  at  Washington  in 
taking  action.  Their  efforts  to  secure 
better  service  resulted  in  a  promise  from 
Sir  Thomas  White,  the  .Acting  Premier, 
that  they  would  receive  the  terms  of 
the  peace  treaty  just  as  soon  as  he  re¬ 
ceived  them. 

Began  at  8.45  A.  M. 

Canadian  Press,  Limited,  began  to 
receive  and  deliver  the  copy  at  8.45 
A.  M.  and  by  the  time  the  official  release 
was  given  at  1.10  P.  M.,  the  afternoon 
dailies  in  the  central  section  were  ready 
to  publish  from  6,000  to  7,000  words, 
while  they  carried  practically  the  entire 
story  in  their  late  editions. 

Papers  in  the  other  sections  were 
given  a  comprehensive  summary  and 
every  morning  paper  in  the  Dominion 
had  the  complete  text  in  its  Thursday 
issue. 

Took  a  Chance  with  Wires 

“We  tcK)k  big  chances  in  crowding  our 
wires  with  this  copy,”  declared  C.  O. 
Knowles,  manager  of  Canadian  Press, 
Limited,  “because  there  was  no  assur¬ 
ance  that  the  release  would  come  be¬ 
fore  the  afternoon  dailies  went  to  press. 
Hbwever,  we  were  fortunate  in  this  re¬ 
gard,  for  the  release  came  along  just 


U.  S.  P.  O.  Report 

For  the  TCriod  ending  April  I,  J919, 
Average  Daily  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoys  the  largest  afternoon  and 
Sunday  net  paid  circulation  of  any 
newspaper  published  in  the  entire 
South. 


Advertuing  for  Special  Imucb  of  Daily  Papers  and  Maga- 
rines  handled. 

Souvenir  Programs  of  big  events  and  publicity  of  any  nature 
conducted. 

If  you  have  a  legitimate  reason  for  producing  something 
special  I  have  the  men  and  means  to  do  it. 

J.  L.  LeBERTHON 

t  RECTOR  STREET  NEW  YORK  CITY 


when  it  was  needed.  It  is  the  first  time 
that  the  Government  has  co-operated 
with  us  in  a  big  matter  of  this  kind  and 
I  feel  that  we  have  justified  their  con¬ 
fidence.  Canadians  naturally  look  to 
Ottawa  for  this  kind  of  information  and 
it  rather  reflects  on  the  authorities  there 
when  we  have  to  go  to  Washington  for 
news,  which  is  really  quite  as  available 
as  Ottawa.” 


GOVERNMENT  TO  STOP 
PRINTING  WASTE 


printing  office,  while  other  thousands 
serve  to  make  life  bearable  for  janitors 
with  the  paper  selling  privilege  in  news¬ 
paper  offices. 


GLASS  ACCEPTS  S.N.P.A. 
MEET  INVITATION 


Head  of  Treasury  Expected  to  Attend 
Convention  of  Publishers  at  Asheville 
Next  Month — Joint  Advertising 
Session 


Practical  Newspaper  Men,  Holding  Seats 
in  Senate,  Appointed  on  Committee 
to  Supervise  Work — Senator 

Moses  Will  Be  Chairman 


Washington,  May  27. — After  many 
years  of  only  nominal  supervision,  some¬ 
times  not  even  that,  over  public  printing, 
the  Senate  has  taken  a  step  which  is  de¬ 
signed  to  apply  practical  experience  to 
the  enormous  activities  of  the  Govern¬ 
ment  printing  office. 

■practical  newspaper  men,  now  mem¬ 
bers  of  the  Senate,  have  been  selected  as 
members  of  the  Senate  Committee  on 
Printing,  and  the  chairman,  who  will  be 
the  head  of  the  joint  committee  with 
the  House,  is  a  Senator  who  knows  al¬ 
most  every  branch  of  the  publishing 
business. 

Senator  George  1 1.  Moses  of  New 
Hampshire  is  the  new  chairman  of  the 
Committee  on  Printing.  He  was  con¬ 
nected  with  the  Concord  Monitor  for 
nineteen  years,  occupying  virtually  every 
editorial  position  from  reporter  to  man¬ 
aging  editor. 

The  Republican  associates  of  the  Sen¬ 
ator  from  New  Hampshire  will  be  Reed 
Smoot,  of  Utah,  a  publisher  for  many 
years ;  Harry  S.  New,  of  Indiana, 
whose  father  ^^'unded  the  Indianapolis 
Journal,  on  which  paper  the  Senator  be¬ 
gan  his  career;  Arthur  Capper,  of  Kan¬ 
sas,  publisher  of  the  Topeka  Capital,  and 
Carroll  S.  Page,  of  Vermont. 

It  will  be  the  purpose  of  this  commit¬ 
tee  to  maintain  close  supervision  over 
the  printing  allowances  of  all  the  execu¬ 
tive  departments  and  to  curtail  wherever 
possible  the  indiscriminate  use  of  white 
paper  for  all  manner  of  publications, 
thousands  of  copies  of  which  never  are 
opened  after  being  received  from  the 


Plans  arc  being  completed  for  the 
17th  annual  convention  of  the  Southern 
Newspaper  Publishers’  .Association,  to 
be  held  at  Grove  Park  Inn.,  .Asheville, 
N.  C.,  July  6,  7,  8  and  9.  Secretary  of 
the  Treasury  Carter  Glass,  has  accepted 
an  invitation  to  attend. 

The  largest  attendance  in  the  history 
of  the  association  is  being  predicted. 
There  will  be  an  excellent  program.  A 
feature  will  be  a  joint  session  of  the 
S.  N.  P.  A.  and  the  .Association  of  Ad¬ 
vertising  .Agencies. 

The  Executive  Board  of  the  Ameri¬ 
can  Association  of  Advertising  Agents 
at  their  recent  meeting  in  Chicago, 
unanimously  voted  to  hold  its  next  ses¬ 
sion  at  the  Grove  Park  Inn,  Asheville, 
N.  C.,  on  July  8  and  9.  This  will  bring 
to  Asheville  a  number  of  advertising 
agents  who  are  members  of  the  Execu¬ 
tive  Board  of  the  .A.  A.  A.  A. 


Plumb  Made  Ad  Manager 

WoRCE.STER,  Mass.,  May  26. — John  A. 
Plumb,  formerly  of  the  Syracuse  (N. 
Y.)  Herald,  has  been  appointed  adver¬ 
tising  manager  of  the  Telegram  of  this 
city. 


pres^i^e 

You  buy  more  than  so  much  circu¬ 
lation  when  you  purchase  News 
advertising.  You  buy  real  reader 
interest,  dealer 
influence,  and 
the  co-operation 
of  the  jobbers  of 
The  Indianapolis 
Radius. 


FOR  50  YEARS  A  NEWSPAPER. 


CharltT  Member  A.  B.  C. 


During  the  six  months  ending 
February  1,  1919. 

THE 

PLAIN  DEALER 

First  Newspaper 
CLEVELAND,  SIXTH  CITY 

gained  2865  columns  in  total 
paid  advertising. 


(150x280) 


The  Detroit  News 

is  the  only  Detroit  paper  which 
publishes  its  circulation  figures 
every  day.  Why? 

Members  Audit  Bureau  of  Circulation 


The 


The  circulation  of 


Pittsburgh 
Post 


has  the  sec¬ 
ond  largest 
morning  and  Sunday  cir¬ 
culation  in  Pittsburgh. 


in  Washington,  D.  C.,  and 
suburbs,  is  believed  to  be 
about  three  times  that  of 
the  corresponding  edition 
of  its  afternoon  contempo¬ 
rary  in  the  same  territory. 
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LONDON  M.  P.  URGES  ADVERTISING 
AS  CURE  FOR  UNEMPLOYMENT 

C.  F.  Higbam’s  Maiden  Speech  Criticizes  Ordinary  Government 
Methods — Says  Employment  Exchanges  Are  Failures 
— A  Parliamentary  Speech  Without  Precedent. 

By  Herbert  C.  Ridout 

LONDON  RDITOR.  EDITOR  ft  PUBLISHER, 

Great  Britain’s  one  Member  of  Parliament  who  is  by  profession 
an  advertising  agent,  C.  F.  Higham,  has  delivered  his  maiden 
speech  in  the  House  of  Commons,  and  with  a  boldness  that  on  the 
one  hand  well  becomes  an  advertising  man,  and  at  the  same  time  is  re¬ 
markable  in  a  newly-fledged  member,  created  a  new  record  by  devoting  him¬ 
self  to  a  discussion  of  advertising  as  it  might  be  applied  to  the  problem  of 
unemployment  and  its  relation  to  reconstruction — the  first  occasion  when  a 
speech  dealing  with  the  subject  has  ever  been  delivered  in  the  British  Parlia¬ 
ment,  and  probably  in  any  congress-chamber  in  the  world. 


and  discuss  a  matter  with  which  he  is  were  adopted  in  getting  men  for  the 
familiar,  but  I  have  been  daring  enough  sh  pyards  and  women  for  the  canteens 
this  afternoon  to  do  it  because  I  feel  to  solve  this  question.  1  am  fully  aware 
that  one  of  the  most  necessary  tasks  be-  that  many  people  will  say  that  a  pub- 
fore  the  Government  is  that  they  should  licity  man  thinks  that  publicity  is  the 
immediately  get  the  employes  in  touch  beginning  and  the  end  of  all  things,  but 
with  the  employers.  I  believe  it  can  be  I  believe  it  is  the  beginning  of  the  solu- 
done,  but  not  through  the  labor  ex-  tion  of  this  unemployment  problem,  and 
changes.  beeause  I  feel  that  1  respectfully  submit 

“In  my  opinion  and  in  the  opinion  of  it  to  the  Minister  of  Labor  for  his  con- 
a  great  many  business  firms  and  em-  sideration.’’ 

ployes  these  ministry  bureaus  all  over - - 

the  country  are  a  failure.  I  do  not  TRIBUNE’S  WELCOME  TO  BOYS 

think  they  have  ever  adequately  dealt  - ; — 

with  any  except  the  lower  forms  of  la-  Moines  Evening  Newspaper  Publishes 
bor.  The  type  of  man  now  wanting  em-  Brilliant  Four-Color  Design 

ployment  is  not  the  type  that  goes  to  To  welcome  home  the  boys  of  the  Rain- 
the  labor  exchanges  and  asks  for  work,  bow  Division  the  Des  Mojnes  (Iowa) 
and,  further,  employers  of  labor  who  Evening  Tribune  published  a  full-page 
want  that  class  of  man  do  not  go  to  design  in  red,  yellow,  blue  and  black, 
the  labor  exchanges  for  them,  and  they  displaying  a  rainbow  and  the  word 
will  not  do  so.  How  can  you  get  in  “Welcome”  and  the  flag  seal,  with  a 
touch  with  them?  You  have  to  arrive  request  that  the  brilliant  poster  be  hung 


Well  Versed  in  Slot 

Mr.  Higham  has  been  identified  with 
the  successes  of  a  great  proportion  of 
the  official  war-advertising,  and  sought 
his  election  on  the  grounds  of  his  busi¬ 
ness  record,  employing,  on  his  own  elec¬ 
tioneering  behalf,  publicity  of  the  type 
that  he  recommends  and  furnishes  to  his 
commercial  clients,  though  it  had  to  be 
restricted  in  vojume  because  of  the  pre¬ 
scribed  limitations  of  election  expenses. 
He  was  duly  elected  and  now  represents 
the  South  Islington  division  of  London 
in  the  “mother  of  Parliaments.” 

When  his  views  were  subsequently 
sought  by  the  advertising  profession  as 
to  whether  he  might  be  looked  to  for 
the  support  of  their  interests,  he  pledged 
himself  to  make  use  of  such  opportuni¬ 
ties  as  presented  themselves  and  to 
serve  as  an  apostle  of  publicity.  In  his 
maiden  speech  on  April  26  he  fulfilled 
his  pledge. 

The  occasion  was  that  of  a  debate  on 
the  Ministry  of  Labor  and  its  work  and 
the  responsible  Minister  had  been  chal¬ 
lenged  by  Sir  Edward  Carson  as  to 
whether  he  had  advertised  and  used 
paid  advertising  to  secure  mitigation  of 
the  unemployment  situation.  Another 
member  (Mr.  J.  R.  Clynes)  had  entered 
a  spirited  defense  of  the  official  employ¬ 
ment  exchanges,  and  this  gave  Mr.  Hig¬ 
ham  his  opportunity. 

Mr,  Higham’s  Speech 

Mr.  Higham’s  speech  was  received 
with  sympathy  and  attention  by  the 
House. 

Mr.  Higham  said:  “I  must  ask  the 
indulgence  of  the  House  in  rising  to 
make  this,  my  maiden  speech,  because  I 
am  only  a  business  man,  and  I  have  not 
the  parliamentary  skill  of  many  of  those 
around  me.  I  have  listened  with  care¬ 
ful  attention  to  what  the  Minister  of 
Labor  has  said  this  afternoon  with  re¬ 
gard  to  unemployment,  and  I  cannot 
help  feeling  that  he  is  burdened  with  a 
very  difficult  task.  He  has  presented  his 
side  of  the  case  admirably,  and  I  regret 
that  he  has  not  under  him  a  staff  of 
equal  efficiency.  If  he  had,  I  am  certain 
that  a  man  of  his  calibre  would  be  able 
to  solve  this  unemployment  problem 


e  Advertising  Idea 

quite  easily.  His  real  difficulty  is  in 
finding  work  for  the  .soldiers  and  sailors 
and  those  who  have  s-rved  their  country 
in  munition  factoiies  during  the  war. 

“The  ordinary  methods  of  governments 
in  finding  employment  for  workpeople 
will  not  do  today.  During  the  war  the 
government  invariably  failed  in  finding 
men  and  women  for  the  various  activi¬ 
ties  of  the  State,  and  in  the  raising  of 
Kitchener’s  Army  it  was  necessary  to 
call  in  outside  methods.  Again,  in  ob¬ 
taining  women  for  the  W.  A.  A.  C.’s 
and  the  W.  R.  E.  N.’s  outside  methods 
had  to  be  called  in.  I  am  not  sure  that 
the  right  honorable  gentleman  is  aware 
that  his  department  not  so  long  ago  was 
asked  to  find  men  for  shipyards.  The 
Admiralty  were  informed  that  there 
were  no  men  available  for  the  purpose. 
The  matter  was  presented  to  those  who 
understand  the  art  of  advertising,  and 
in  some  five  days  so  many  men  were  se¬ 
cured  for  the  shipyards  that  many  of 
them  had  to  be  sent  back  home  again 
until  housing  accommodations  could  be 
found  for  them. 

“The  Labor  Department,  again,  were 
asked  to  obtain  women  as  manageresses 
in  the  Army  and  Navy  Canteen  Depart¬ 
ment.  The  ministry  informed  that  de¬ 
partment  that  there  were  no  such  women 
to  be  got,  but  in  twenty-four  hours  some 
700  women  were  secured  and  fifty  were 
taken  on  as  manageresses.  I  therefore 
suggest  that  the  Ministry  of  Labor  have 
not  exhausted  all  the  means  at  their 
disposal  to  secure  work  for  the  soldiers 
and  sailors  and  those  discharged  from 
the  munition  factories.  I  know  that  it  is 
not  quite  proper  for  a  man  who  under¬ 
stands  publicity  to  rise  in  this  House 

^  ^  ^  if  ^ 

THE  ELUS  SERVICE 

.  -  -  (Swarthmor(i,*Pa.. 

Offering  Two  Weekly  Features 
1  •  A  “Different'' Sunday  School  Lesson 
“2  •  77tc  Religious  Rambler 


at  a  much  more  effective  method.  You 
have  to  inform  the  employer  of  the  type 
of  man  ;tvho  wants  employment  that  you 
have  got,  and  you  have  to  get  the  em¬ 
ployes  in  such  shape  that  you  can  send 
them  where  they  are  needed. 

Labor  Bureau  a  Failure 
“I  was  surprised  to  hear  the  right 
honorable  gentleman,  the  member  from 
North-West  Manchester  (Mr.  Clynes) 
approve  of  these  labor  exchanges.  I 
feel  that  he  was  speaking  for  the  trade 
union  man  who  might,  though  I  do  not 
see  any  reason  why  he  should,  go  to  an 
employment  exchange  to  find  work.  If 
the  Government  many  months  ago  had 
prepared  the  way  for  the  rapid  demobili¬ 
zation  of  the  army,  and  had  found  out — 
it  is  something  which  they  never  seem 
to  attempt  to  do — what  was  really  going 
on  in  the  country,  if  they  had  had  a 
proper  information  bureau  to  gather 
facts  for  them  and  for  every  department 
of  the  State  exactly  as  the  intelligence 
department  found  out  facts  with  regard 
to  the  enemy,  we  should  not  need  half 
the  present  government  staffs,  and  we 
should  be  able  to  get  on  with  our  work 
vury  much  better.  Soldiers  and  sailors 
have  no  right  to  be  pauperized,  and  we 
have  no  right  to  pay  them  doles  when 
they  do  not  want  doles.  I  believe  that 
the  man  who  fought  for  the  country 
wants  to  work  for  the  country,  and  I 
believe  it  is  untrue  that  employers  have 
not  work  fon  the  vast  number  of  the 
unemployed.  I  believe  it  is  only  essen¬ 
tial  to  adopt  the  same  methods  that 

PRESTIGE 

The  standing  of  your  newspaper  In  your 
city  Is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  Is  lit¬ 
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slight  differences  In  editorial  opinions. 

The  service  to  yonr  readers  Is  largely  a 
matter  of  entertainment  and  Information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  bnllt.  The 
association  helps  every  member  to  a  bet¬ 
ter  standing  in  Its  community. 

Write  or  mre  for  rates. 

The  Associated  Newspapers 

170  Broadway  New  York 


in  windows.  The  city  was  ablaze  with 
this  interesting  newspaper  design  as  a 
result.  Of  the  many  newspaper  “wel¬ 
come  home”  stunts  Editor  &  Publisher 
has  seen  few  excelling  diis  color  display 
of  the  Des  Moines  Tribune. 


Raises  Advertising  Rates 
Marysville,  ,\Io.,  May  24. — The 
Marysville  Democrat-Forum  has  an¬ 
nounced  a  new  rate  card,  effective  June 
1.  The  change  is  made  necessary  be¬ 
cause  of  the  continued  high  cost  of  op¬ 
eration. 


Publishers- 
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a.  J.  BOSPAN.  Editor) 

More  than  120  American  and  Canadian  newspapers  subscribe  to  onr  service 

Each  week  our  subscribers  receive  between  30  and  50  columns  of  copy. 
Authoritative  articles  by  men  of  international  ulibre  on  matters  intemation- 
aL  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts,  speeches  and  addresses  of  men  and  women  whose  words  influence  the 
thought  of  nations,  translations  from  every  important  foreign  newspaper; 
these  and  numberless  other  items  day  after  day  are  sent  to  our  subscribers. 

IN  SHORT,  MR.  EDITOR— ESPECIALLY  MR.  SUNDAY  EDITOR 
—WE  CONSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU  FROM 
ALL  ANGLES. 

You  will  find  our  monthly  subscription  rates  surprisingly  low. 
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NEW  YORK  PUBLISHERS 
APPEAL  TO  CONGRESS 


Ask  Repeal  of  Postal  Rate  Law — Con* 
gress  Should  Investigate  System 
and  Bad  Congestion  and 
Correct  Evils 


The  following  resolutions  have  been 
adopted  by  the  Publishers’  Association 
of  New  York  City,  representing  the 
daily  newspapers  of  New  York  and 
Brooklyn : 

RESOLVED:  That  Congress  be 

urged  to  repeal  the  act  of  October  3, 
1917,  fixing  postage  rates  on  newspapers 
and  other  publications.  It  was  advanced 
as  a  war  measure.  The  urgency  of  any 
revenue-producing  measure  at  the  time 
the  bill  was  considered  prevented  its 
careful  consideration.  Haste  was  req¬ 
uisite  and  in  consequence  the  law  is 
faulty,  burdensome,  discriminating  and 
against  public  welfare. 

The  act  is  not  intelligently  framed  and 
does  not  serve  the  purpose  of  the  Gov¬ 
ernment  or  of  the  people.  Many  long 
standing  rules,  trade  customs,  traditions 
and  precedents  of  the  newspaper  busi¬ 
ness  are  over-riden  and  opposed  by  the 
law.  The  provision  taxing  advertising 
has  resulted  in  what  has  long  been  re¬ 
garded  as  editorial  matter  being  labeled 
advertising  and  taxed.  The  enforce¬ 
ment  of  the  law  has  embarrassed  the 
relations  between  publishers  and  read¬ 
ers,  and  constant  annoyance  has  been 
caused  by  the  decisions  of  the  Post 
Office  Department  in  this  and  other 
respects. 

Zone  Provisions 

The  zoning  provision  of  the  law  as 
framed  has  hampered  and  embarrassed 
newspapers  in  the  dissemination  of 
news,  the  distribution  of  which  should 
be  facilitated  in  every  particular  as  a 
matter  of  public  education  and  wel¬ 
fare.  Newspapers  published  in  the 
larger  cities,  with  their  facilities  for 
gathering  and  printing  the  news,  can 
adequately  meet  the  demand  of  the 
public  for  important  information  of  the 
events  of  the  day.  The  provisions  of  the 
law  restrict  the  distribution  of  daily 
newspapers  of  large  circulation  and  shut 
off  from  millions  of  people  the  news  of 
important  events  of  the  world. 

The  American  Expeditionary  Forces 
abroad,  under  the  ruling  of  the  Post 
Office  Department,  are  placed  in  the 
eighth  postal  zone.  As  a  result  news¬ 
papers  sent  to  our  soldiers  in  foreign 
service  carry  the  heaviest  postage  that 
can  be  imposed  under  the  law.  News¬ 
papers  thus  distributed  are  sent  out 
without  profit  and  the  rate  of  postage  on 
such  newspapers  should  be  at  the  mini¬ 
mum  figure.  Publishers  make  special 
arrangements  for  wrapping  and  dispatch¬ 
ing  newspapers  to  soldiers  of  the 
American  Expeditionary  Forces  and  are 
glad  to  do  so  as  an  act  of  patriotism, 
but  the  law  has  imposed  a  penalty  upon 
publishers  forcing  them  to  pay  extra 


Beloit  News 

There  is  not  a  city  in  the  middle 
west  where  a  paper  ao  thoroughly 
dominates  the  field.  There  is  no 
I  richer  territory  to  cover  in  the 
I  middle  west  than  the  Beloit  field. 

!  PAYNE,  BURNS  &  SMITH,  Inc., 
j  New  York  and  Boston, 

j  G.  LOGAN  PAYNE  CX)MPANY, 

;  Chicago  and  Detroit. 


postage  on  news  of  home  events  sent  to 
United  States  soldiers  and  sailors. 

RESOLVED:  That  Congress  be 

asked  to  appoint  a  committee  to  inves¬ 
tigate  rates,  the  transportation  and  dis¬ 
tribution  of  second-class  mail  matter,  the 
actual  cost  of  the  second-class  mail 
service  and  the  proportion  which  should 
be  charged  to  newspaper  distribution 
and  to  transportation,  the  inefficient 
space  system  now  in  vogue  in  the  rail¬ 
way  mail  service,  the  irregularity  and 
late  running  of  newspaper  mail  trains. 

Investigate  Rates 

The  present  system  of  transportation 
and  distribution  is  inadequate  for  the  re¬ 
quirements  of  the  newspaper  business. 
It  imposes  burdens  upon  publishers  and 
subscribers  and  involves  unnecessary 
delay  in  the  distribution  of  newspapers 
throughout  the  country.  The  physical 
conditions  of  the  Post  Office  Depart¬ 
ment  prevent  prompt  and  efficient  dis¬ 
tribution  and  delivery,  the  systems  pre¬ 
vailing  for  many  years  still  being  in 
operation,  with  few  and  in  many  cases 
no  improvements. 

The  late  running  of  mail  trains  results 
in  dealers  not  receiving  their  bundles  of 
newspapers  in  time  for  delivery.  This  is 
an  injustice  to  subscribers.  Newspapers 
have  become  indispensable  to  the  com¬ 
munity  and  the  present  inefficiency  of 
the  railway  mail  service  in  the  delivery 
of  newspapers  should  and  can  be  im¬ 
proved.  The  use  of  mail  bags  for  out¬ 
side  mail  delivery  to  newsdealers  is 
suggested. 

RESOLVED:  That  Congress  be 

requested  to  make  a  particular  investi¬ 
gation  of  the  conditions  in  the  New 
York  territory,  where,  more  than  else¬ 
where  in  the  United  States,  conditions 
are  greatly  congested  because  of  the  cir¬ 
culation  of  New  York  newspapers  and 
the  inadequate  machinery  provided  at 
railway  terminals.  The  distribution  from 
New  York  is  around  but  little  more  than , 
half  a  circle,  owing  to  the  situation  of 
New  York  on  the  Atlantic  Ocean,  being 
confined  to  the  northeast,  north,  north¬ 
west  west  and  southwest. 

RESOLVED:  That  Congress  be 

asked,  after  the  investigation  requested 
in  these  resolutions,  to  enact  legislation 
providing  for  the  postal  requirements  of 
new'spapers,  which  have  far  outgrown 
the  transportation  and  distributing 
facilities  now  provided  under  the  law. 


for  nearly  four  score  years 
has  sold  good  merchandise 
for  advertisers. 

WALLACB  G.  BROOKS 
Brunswick  Bulldinc,  New  York 
THE  PORD-PABBONS  CO., 
Peoples  Gas  BoUdlng,  Chlesfs 
H.  0.  ROOK 

Beal  Estate  Trust  Building,  Phtladalphla 


The  Choice 
Of  the  West 

The  Los  Angeles  Evening  Herald 
is  the  medium  selected  by  ad¬ 
vertisers  whose  practice  it  is  to  do 
big  things  in  a  big  way. 

The  Evening  Herald,  by  actual 
demonstration,  has  earned  the 
reputation  of  being  one  of  the  best 
“result  getters”  in  America. 

Daily  Circulation 

139374 


BIG  BOOM  MAKES 
SOUTHLAND  BUZZ 


Advertising  Records  Broken  in  April  and 
Many  Newspapers  Jump  Into  Mil¬ 
lion  Agate  Line  Class — Difficult 
to  Supply  Advertisers 


Reports  received  by  the  secretary  of 
the  Southern  Newspaper  Publishers’  As¬ 
sociation  show  that  April  was  a  record- 
breaking  advertising  month,  the  volume 
exceeding  that  of  March,  which  also 
broke  records.  A  number  of  southern 
publishers  broke  into  the  million  agate 
line  class. 

Local  and  foreign  advertising  seem  to 
be  breaking  about  evenly  and  the  vol¬ 
ume  includes  both  old  business  that  has 
resumed  since  the  signing  of  the  armis¬ 
tice,  and  many  new  accounts.  A  num¬ 
ber  of  instances  have  been  reported 
where  publishers  have  been  compelled 
to  refuse  advertising  owing  to 
space  limitations.  Papers  that  be¬ 
fore  the  war  considered  16  pages  as 
their  average  have  gone  to  20  and  24 
pages.  Others  whose  maximum  was  32 
pages  find  themselves  handicapped  in 
handling  a  volume  of  business  which  ne¬ 
cessitated  their  going  beyond  the  maxi¬ 
mum  of  their  press  capacity.  The  sale  of 
composing  machines  and  presses  has  also 
been  an  indication  as  to  the  great  in¬ 
crease  in  the  volume  of  advertising.  Sev¬ 
eral  publishers  find  their  composing  room 
equipment  inadequate  to  take  care  of  the 
rapidly  increasing  volume  of  advertis¬ 
ing,  and  have  placed  rush  orders  for 
additional  equipment. 

It  is  evident  that  southern  newspapers 
are  enjoying  the  greatest  prosperity  in 
their  history. 


A  dinner  was  given  in  honor  of  com¬ 
rades  who  entered  military  service  by 
the  Topeka  Press  Club. 


THE 

Indianapolis  Star 

IS  THE  FAVORITE  PAPER 
OF  THE  INDIANA  FARMER 

The  rural  route  circulation  of  THE 
INDIANAPOUS  STAR  is  approxi¬ 
mately  that  of  the  other  two  Indian- 
spolik  newspapers  combined. 

THE  INDIANAPOUS  STAR  pub¬ 
lishes  no  predated  editions.  THE 
star  goes  to  the  fanner  the  same  day 
it  is  published. 

Its  market  quotations  are  the  most 
complete  and  reliable  published  by  any 
Indianapolis  newspaper,  and  are  every¬ 
where  accepted  as  authoritative. 

THE  STAR  is  the  only  Indianapolis 
newspaper  which  makes  a  special  fea¬ 
ture  of  poultry  and  farm  news  and 
advertising. 

Foreign  Representatives 
KELLY-SMITH  CO. 

220  Fifth  Ave.  New  York  City 

JOHN  GLASS 

Peoples  Gas  Building  Chicago 
R.  J.  BIDWELL  CO. 

742  Market  St.  San  Francisco 


New  Orleans  States 

Member  Audit  Bureau  of  Circulations. 
Sworn  Net  Paid  Circnladon  for  6 
Months  Ending  April  1st,  1919 

43,701  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  eirenlation  la  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
proei>eets  In  the  local  territory  the  States 
is  the  logical  and  economic  medium. 
Circulation  data  sent  on  request. 

The  S.  C.  Beckwith  Special  Agey. 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


Craig  and  Allen  Buy  Union 
In  Sacramento 

C.  M.  Wooster  Who  Acqnired  Paper  a 
Year  Ago,  Retires — New  Owners  Are 
Well-Known  Newspaper  Men 


Sacramento,  Cal.,  May  22. — The  Sac¬ 
ramento  Morning  Union  has  again 
changed  hands.  The  new  owners  are 
Ben  S.  Allen,  for  six  years  stationed 
with  the  Associated  Press  forces  in  Lon¬ 
don,  and  who  was  the  first  American 
newspaper  man  to  be  premitted  to  visit 
the  grand  fleet  of  Great  Britain,  and 
John  S.  Craig,  his  brother-in-law,  a 
wealthy  banker  and  rancher  of  Wood¬ 
land,  California. 

The  sale  of  the  property  took  place 
yesterday.  C.  M.  Wooster,  who  bought 
the  paper  from  Messrs.  Bontz  and  Simp¬ 
son  about  one  years  ago,  retiring. 

The  new  owners  expect  to  reorganize 
the  editorial  and  business  departments 
and  put  new  blood  into  the  property. 
Mr.  Craig  will  be  business  manager, 
while  Mr.  Allen  will  act  in  the  capacity 
of  publisher  and  general  supervisor  of 
the  paper. 

Prior  to  going  to  London,  Mr.  Allen 
was  with  the  San  Francisco  office,  of  the 
Associated  Press.  He  had  formerly  held 
positions  on  the  old  San  Francisco 
Morning  Call  and  the  San  Francisco 
Chronicle. 

During  the  war  Mr.  Allen  was  selected 
by  Herbert  Hoover  as  educational  di¬ 
rector  of  the  Food  Administration  and 
covered  this  country  and  Europe.  He 
only  recently  returned  here  from  Bel¬ 
gium. 


The  Clarksburg 
Telegram 

West  Virginia’a 
Leading  Newspaper 
APRIL  ADVERTISING 

540,078  K 

A  gain  of  14.6%  over  high  record  of 
April,  1918. 

Rate.  2c.  to  Fab.  1.  IKt;  ZHc.  Una 
thereafter. 

Member  A.  B.  C 


Photogravure  Advertising 
25c  line 

8  page  supplement 
Every  Sunday 

ISts  illainFB 
Sunday 
IRTgtBtBr 

70,000  Net  Paid  Circulation 

I.  A.  Klein,  New  York — John  Glass,  Chicago 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Pnbliaher 

"The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the 
many  reasons  why." 

MEMBER  A.  B.  C 
Foreign  Advertising  Kefretentative* 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Buildiag 
NEW  YORK  CHICAGO 
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Upton,  Chicago  Tribune’s 
Veteran  Editor,  Dead 

Served  as  Correspondent  in  Field  During 

Civil  War — Was  Night  Editor  When 
Lincoln  Was  Assassinated 

Chicago,  May  24. — George  Putnam 
Upton,  for  sixty-four  years  a  newspa¬ 
per  man  and  the  oldest  member  of  the 
editorial  staff  of  the  Chicago  Tribune, 
is  dead,  after  a  week’s  illness  with  pneu¬ 
monia.  He  served  as  a  correspondent 
in  the  field  during  the  civil  war  and  was 
night  editor  of  the  Tribune  when  Lin¬ 
coln  was  assassinated. 

Two  years  after  the  war  he  became 
musical  critic  of  the  Tribune  and  some 
years  later  was  made  an  editorial  writer 
and  remained  chief  of  the  editorial  page 
under  the  direction  of  Joseph  Medill 
and  later  of  Robert  W.  Patterson,  until 
about  ten  years  ago.  Since  that  time 
he  has  been  engaged  in  the  compilation 
of  the  Tribune’s  annual  review. 

He  was  the  author  of  many  books  on 
music  and  musicians  and  during  the  last 
year  or  so  had  been  engaged  on  a  his¬ 
tory  of  music  in  Chicago.  He  waj  born 
in  Boston  in  1834,  and  is  survived  by 
his  wife.  A  daughter  died  four  years 
ago. 


ment  of  the  New  York  Herald,  died  May 
17  in  San  Francisco.  > 

James  H.  Babcock,  for  fifteen  years 
special  telegrapher  for  the  Pittsburgh 
Gazette  Times,  died  in  Pittsburgh  May 
9,  aged  66  years. 

Charles  Oliver  Dowst,  editor  and 
publisher  of  the  National  Laundry  Jour¬ 
nal,  the  first  publication  devoted  to  that 
industry  in  the  world,  life  member  of 
the  Press  Club  of  Chicago,  died  May  23 
of  pneumonia  at  his  home  in  Evanston, 
111.  Mr.  Dowst  was  familiarly  known 
to  all  of  the  “old  guard’’  of  Chicago 
daily  newspapermen.  Born  in  Wauke¬ 
gan,  111.,  July  23,  1853,  he  established 
the  National  Laundry  Journal  in  1878, 
and  he  retained  his  active  management 
up  to  practically  the  day  of  his  death. 

George  Putnam,  who  for  57  years 
was  a  member  of  the  Chicago  Tribune 
editorial  department,  died  this  week  from 
pneumonia. 

Henry  Hill,  the  only  man  who  was 
present  at  the  christening  of  the  Weekly 
Oregonian  December  4,  1850,  and  of  the 
Daily  Oregonian,  February  4,  1861,  died 
on  May  11  in  the  Soldiers’  Home  at 
Otring,  Wash.  Mr.  Hill  was  a  printer’s 
devil  on  the  Oregonian  at  the  time  of 
its  founding  and  remained  with  it  as  a 
compositor  for  39  years.  He  was  84 
years  old  at  the  time  of  his  death. 

W.  L.  Kearns,  for  the  past  13  years 
marine  reporter  for  the  Portland  (Ore.) 


Southeast  Missouri,  died  May  11  in 
San  Francisco.  He  was  the  father  of 
Joseph  Flynn,  Jr.,  who  has  been  con¬ 
nected  with  various  St.  Louis  news¬ 
papers  and  now  with  the  Washington 
Times,  and  Henry  Flynn,  of  the  St. 
Louis  Star.  He  left  three  other  sons 
and  a  daughter. 

Lieut.  Ira  M.  Bidwell,  former  assist¬ 
ant  sports  editor  of  the  Kansas  City 
Post,  died  May  17  as  the  result  of  an  air¬ 
plane  accident  at  Enid,  Okla. 

Charles  E.  Laffin,  of  Frankfort,  for 
the  past  12  years  travelling  agent  for 
the  Bangor  (Me.)  Daily  News,  was 
drowned  May  20  while  fishing  in  Swan 
Lake  at  Swanville. 

A.  A.  C.  W.  Officers  Will 
Confer  in  New  Orleans 

Governors  of  Southern  States  Invited  to 
.4ttend  and  Hear  Plans  for  Big 
Convention,  Sept.  21-25 

The  executive  committee  of  the  Associ¬ 
ated  Advertising  Clubs  of  the  World  will 
hold  its  first  pre-convention  meeting  in 
New  Orleans  on  June  2.  The  conven¬ 
tion  board  expects  to  gather  together, 
for  this  occasion,  the  governors  of  all 
the  Southern  States  at  a  great  banquet. 


REPORTS  ON  POSTAL 
COMPLAINTS 

{Continued  from  Page  9) 
Investigator  alleges  faulty  routing  and 
errors  in  mailing  galley  lists.  Now  cor¬ 
rected. 

The  Memphis  Commercial  Appeal 
suggested  that  Government  should  have 
its  own  men  to  make  transfers  of  mail 
at  junction  points.  The  report  states 
that  conditions  have  been  remedied  at 
some  points;  trying  to  remedy  all. 

The  Charleston  (S.  C.)  Evening  Post 
found  delays  in  delivery  of  papers  to  ad¬ 
vertisers.  Faulty  addressing  alleged  by 
investigator. 

The  Joplin  (Mo.)  Globe  complained 
that  outside  mail  was  tampered  with ; 
papers  carried  by  destinations.  Chief 
Clerk  Thrasher  at  Kansas  City  alleges 
antagonism  of  paper  toward  Postmaster 
General. 

ALTOONA  TIMES  35  YEARS  OLD 

Under  Direction  of  Milo  W.  Whittaker 

Paper  Is  Having  New  Era  of  Growth 

The  Altoona  (Pa.)  Times  celebrated 
its  35th  anniversary  last  week  by  print¬ 
ing  a  history  of  the  paper  and  appre¬ 
ciations  of  the  men  who  have  made  it. 
Milo  W.  Whittaker,  formerly  general 
manager  of  the  j’ackson  (Mich.) 


Obituary 

W.  Scott  Smith 

W.  Scott  Smith,  veteran  newspaper 
man  and  believed  to  be  the  originator  of 
the  syndicate  method  of  national  news 
service,  is  dead  here  after  serving  in  the 
Washington  newspaper  field  since  1865. 
He  served  as  private  secretary  to  Gen¬ 
eral  Bliss,  Secretary  of  the  Interior,  and 
later  served  Secretary  of  the  Interior 
Hitchcock  in  the  same  capacity.  When 
he  was  married  in  1870,  President  Grant 
left  a  cabinet  meeting  to  attend  the 
wedding.  He  is  survived  by  his  wife 
and  four  children. 

Willard  D.  McKinstry,  for  many 
years  managing  editor  of  the  Water- 
town  (N.  Y.)  Daily  Times,  died  May 
24,  after  an  illness  of  several  months. 
Mr.  McKinstry  was  well  known,  having 
held  several  state  positions,  among  them 
civil  service  commissioner.  Almost  all 
Mr.  McKinstry’s  life,  except  the  years 
during  which  he  was  commissioner,  were 
spent  in  the  newspaper  business.  He 
was  editor  of  a  paper  at  Dunkirk  before 
he  took  up  his  Watertown  connection. 

Henry  Brockbank,  of  Milwaukee, 
formerly  advertising  manager  of  the 
Atlas  Flour  Mills  and  at  onfe  time  presi¬ 
dent  of  the  Advertisers’  Club,  is  dead 
of  apoplexy.  He  was  40  years  old. 

WiixiAM  D.  Schoenfield,  formerly 
managing  editor  of  the  Madison  (Wis.) 
Democrat  and  legislative  correspondent 
of  the  Milwaukee  Sentinel,  is  dead  at 
Madison. 

William  E.  Oddie,  for  many  years 
connected  with  the  advertising  depart¬ 


Telegram,  died  on  May  17.  “Dad” 
Kearns,  as  he  was  familiarly  known  to 
the  newspaper  fraternity  in  the  West, 
included  in  his  acquaintance  practically 
all  of  the  men  actively  identified  with 
shipping  on  the  Pacific  Coast. 

Mark  Bradley,  popular  police  re¬ 
porter  for  the  Nashville  Tennesseean 
and  American,  was  found  dead  in  his 
room  in  the  Hermitage  Hotel.  His 
death  was  due  to  a  severe  case  of  in¬ 
fluenza.  He  was  a  graduate  of  Prince¬ 
ton  University.  His  former  home  was 
in  Staunton,  Va.,  where  he  entered  the 
newspaper  business,  serving  several 
years  in  an  editorial  capacity  with  the 
Staunton  Daily  News.  He  was  33- years 
of  age. 

James  Hugh  Williamson,  who  died 
May  16  in  Crawfordsville,  Ind.,  was 
formerly  on  the  staffs  of  papers  In 
Indianapolis,  Little  Rock,  Salt  Lake 
City,  New  Orleans  and  Cincinnati. 

Joseph  Flynn,  formerly  a  well  known 
newspaper  man  in  St.  Louis  and 


The  Newark  (N.  J.) 
Ledger 

beginning  April  Itt,  gnaranteei 
the  second  largest  average  cir¬ 
culation  in  New  Jersey  for  the 
current  year  and  accepts  all 
advertising  under  this  definite 
guaranty,  and  ohligates  itself  to 
a  pro  rata  rebate  if  it  fails  to 
maintain  second  place  in  New 
Jersey  circulation. 

L.  T.  RUSSELL,  PnbUsher. 


at  which  probably  500  representatives  of 
the  leading  business  houses  of  the  South 
will  be  present. 

Reservations  for  the  period  of  the 
convention,  September  21-25,  are  being 
made  already  by  many  of  the  advertising 
clubs,  the  thought  prevailing  that  the 
attendance  will  be  so  large  that  wisdom 
suggests  early  provision. 

Lewellyn  Pratt,  first  vice-president  of 
the  Advertising  Clubs  of  the  World,  has 
been  in  New  Orleans  since  May  10, 
planning  for  the  convention  and  work¬ 
ing  with  the  convention  authorities 
there.  P.  S.  Florea,  secretary-treasurer, 
and  Carl  Hunt  are  now  on  their  way  to 
that  city.  Convention  headquarters  will 
be  in  the  Grunewald  Hotel. 


The  Sunday  Telegram 

Albany,  New  York 

,  May  29,  1919 

Dear  George: 

Nearly  missed  writing  you 
this  time.  Have  not  finished 
my  Editor  and  Publisher. 
Wasn't  it  some  issue?  I  closed 
with  Jacobs  yesjerday.  You 
know  what  a  hard  one  he  al¬ 
ways  was.  Only  lately  did  he 
warm  up  to  using  Sunday  space, 
ran  a  few  ads  with  us  during 
April  and  now  he  is  a  booster. 
There  are  a  few  others  who 
have  still  to  learn  what  Sunday 
advertising  can  do  for  them  and 
believe  me  we  are  not  mak¬ 
ing  any  secret  of  our  28,000 
circulation  these  days. 

Yours, 

H.  E.  H. 


Patriot,  who  assumed  the  direction  of 
the  Times  a  few  months  ago,  has  added 
to  the  strength  of  the  organization  and 
is  accomplishing  big  things.  Among  his 
notable  achievements  was  the  sale  of  a 
full-page  of  the  Times  to  the  local  labor 
unions  for  their  use  in  printing  labor 
news  and  comment.  This  contract 
covered  156  pages  of  advertising  space. 


As  long  as  men  must  eat  and  rest 
Monmouth  County  must 
please  and  prosper. 

The  Asbury  Park  Press 

18  THE  LEADING  NEWSPAPER  IN  THIS  RICH 
AORICTILTURAL  AND  PIJCASURE  RESORT  SEC¬ 
TION  ON  THE  NEW  JERSEY  COAST. 

Ewnlns  ind  Sundsy  Edttlora. 

Asaocittrd  Prni.  A.  N.  P.  A  and 
A.  B.  C.  Ufmbenhip. 

As  Ibis  swtira  produra  tb<  food  that  supports, 
and  not  the  powder  that  destroys,  the  end  of  the 
war  finds  us  not  only  prosperous,  but  with  no 
readjustment  problems. 

J.  LYLE  KINMONTH,  Publisher 

Asbury  Park  Nww  Jerawy 


Clinching 
AMPAIGN 

The  Merchandising  Service 
Department  of  the 


Helps  to  assure  and  insure  dealer 
co-operation  and  the  successful 
clinching  of  your  advertising 
and  sales  campaign. 

Govt.  Statemont  For  Sixqrt]  •T'TA 
Months  Ending  April  1st.  1  I  U 


Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 
Thoroughly  Covered  by  Only  Daily  in 
Field. 

Evening  News 

Member  A.  N.  P.  A.,  A.  B.  C.,  A.  P. 

Reasonable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

F.  R.  Northmp,  303  5th  Avenne 
New  York  City 


New  London,  Conn,  Xhe  Dominating  Force 


— Has  increased  in  Wealth  fully  75% 
during  the  last  two  years. 

— Has  increased  in  purchasing  power 
at  least  100% 

The  New  London  Telegraph 

is  the  only  morning  newspaper  cover¬ 
ing  this  field. 


Advertise  your  goods  at  dawm  and 
sell  them  before  dark. 


JULIAN  D.  MORAN,  Free,  aisd  Mgr. 

Representatives 

Payne- Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


In  a  mannfsetniing  territory  famous 
for  Its  bustle,  thrift  and  proaperlt.v 
where  a  mlllloa  dollart  are  expended 
weekly  In  wagea. 

The  Bridgeport  Post 
Standard  -T  elegram 

Not  only  dominate  fbta  field,  but  ttiev 
offer  advertlaera  the  lowest  rate  obtain¬ 
able  In  New  England.  Keep  them  on 
your  Hat. 

rOREION  REPRESENTATIVES 
The  Julius  Ifathewa  Special  Agency, 
BOSTON  NEW  YORK  CHICAQO 


The 

Pittsburg  Press 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  ReprsttulaSkrts, 

I.  A.  KLEIN.  JOHN  OLA88. 


I.  A.  KLEIN. 
Met^olltan  Tower, 
New  York. 


JOHN  OLA88. 
Peoples  Oaa  Bldg. 
Chicago. 


^For  .Newspaper  JVlAkiiV' 


EQUIPMENT  FOR  SALE 


and  those  of  the  United  States  and  of 
the  forces  that  were  working  to  still  fur¬ 
ther  promote  a  mutual  understanding,  p 
He  also  look  occasion  to  commend  the  ^ 
work  of  H.  VV.  Fleisher,  editor  and  pub-  ii 
lisher  of  the  Daily  Japan  Advertiser,  a  “ 
newspaper  printed  in  English  and  com-  a 
paring  favorably  with  American  dailies. 

•After  a  visit  to  Siberia  and  China  Mr. 

Scholz  expects  to  return  to  the  United  For  Sale 
States  by  way  of  the  Philippines.  About  200 


000  to  Advertise 
Florida  Fruit 


Printing  Plants  and  Business 

BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Typefounders' 
Products 

Printers  and  Bookbinders 

Machinery  of  Every  Description 

CONNER,  FENDLER  &  CO. 

96  Beekman  St.,  New  York  City 


Exchange  Association  Will  Levy  Three 
Cents  a  Bos  on  Oranges  and  Five 
on  Grape  Fruit 


Jacksonville,  Ha.,  May  24. — The 

Utard  of  directors  of  the  Florida  Citrus 
Exchange  has  voted  unanimously  to 
make  the  advertising  assessment  for 

1919-20  three  cents  a  box  on  oranges  and 
ti\e  cents  a  box  on  grape  fruit. 

With  the  same  volume  of  fruit  as  was 
handled  during  the  past  season,  this  as¬ 
sessment  would  yield  a  fund  of  approx-  1^.mx)N,  May  23. — Frank  J.  Taylor 
imately  $100,000,  but  the  total  sum  pro-  United  Press  staff  correspondent,  wh< 
duced  by  it  is  expected  to  be  consider-  recently  went  into  Russia  to  investigate 

ably  larger  by  reason  of  the  greater  conditions,  was  returning  to  Berlin  to 

quantities  of  both  grapefruit  and  oranges  ,]ay  by  way  of  Finland,  after  being 
likely  to  be  marketsd  by  the  exchange,  robbed  by  the  Bolsheviki.  Two  tele 
.As  heretofore,  the  campaign  will  ^  in  grams  were  received  simultaneous^ 
the  hands  of  the  Thomas  Advertising  from  Taylor  today.  One,  forwardec 
Service,  of  Jacksonville  and  Tampa.  The  from  Terijoki,  Finland,  Wednesday 
methods  that  have  proved  successful  in  sajj; 

the  past  will  be  employed,  with  some  “Escaped  Bolsheviki  after  being 
modifications  suggested  by  changed  con-  robbed  of  everything.  Now  in  Finnisl 
dilions.  .At  present  the  Florida  Citrus  jetention  camp  here.” 

Exchange  is  engaged  in  a  vigorous  cam-  Another  sent  from  Helsingfors,  Fin 
paign  for  new  members,  in  which  adver-  yesterday,  said  he  had  been  re- 

tising  is  a  leading  feature,  $10,000  having  leased  and  was  proceeding  to  Berlin. 

been  appropriated  for  space  in  Florida  _ 

newspapers. 

8  Pages  of  Auto  Advertising 
St.  Louis,  Mo.,  May  26. — The  Globe- 
Democrat  yesterday  had  a  feature  truck  Congressman 
section  of  eight  pages  devoted  to  adver-  -Administratii 
tisements  of  the  Traffic  .Motor  Truck  hears  tl 

Corporation  and  manufacturers  of  the 

Ohio,  May  26. — “Baptism  material  and  parts  used  in  its  construe-  Similar  bill 
term  with  new  meaning  to  tion.  It  also  contains  articles  by  officers  gressman  Ral 
'eral  of  the  half-hundred  of  the  corporation,  including  one  by  W.  ’'*• 
rs  of  the  Daily  Lantern,  C.  D’Arcy,  president  D’Arcy  Adveriis-  ^he  b  11 

spaper  published  by  under-  ing  Company,  advertising  counselor.  ci^mmitte 


HELD  UP  BY  BOLSHEVISTS 


WATER  POWER  BILLS 
BEFORE  CONGRESS 


FOR  SALE 


Duplex  12-Piige  Flat  Bed 
Newspaper  Printing 
and  Folding  Machine 

Prints  and  folds  a  seven-column 
4-6-8-10  or  12-page  paper  to  %  or 
M  page  size  at  4,500  per  hour. 
A  good  press  at  a  reasonable  price. 

Walter  Scott  &  Company 

PLAINFIELD,  NEW  JERSEY 


Preparations  Started  to  Get  Early  Action 
on  Administration  Bill  of  Last  Ses¬ 
sion — Special  Non-Partisan  Com¬ 
mittee  Named  in  House 


For  Prompt  Service 


GOT  “BAPTISM  OF  FIRE' 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 


AMERICAN 
TYPE  FOUNDERS  CO. 


Pitrsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

St.  Louis 

Minneapolis 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St,  Tribune  Bldg. 
New  York  City 


SCHOLZ  IMPRESSED  BY  JAPAN 


Wants  Mail  Rates  Raised  Again 
Washington,  D.  C.,  May  24. — Repre- 
sentaitve  Mansfield,  Democrat,  of  Texas, 
introduced  a  bill  today  for  one  cent 
letter  postage  and  increased  charges  on 
advertising  sections  of  .  publications 
under  the  zone  law. 


Driscoll  Writing  Elditorials 
Wichita,  Kan.,  May  24. — Charles  B. 
Driscoll,  who  recently  left  the  service 
of  the  United  Press  to  join  the  staff  of 
the  Wichita  Eagle,  is  now  editorial 
writer  for  that  newspaper  and  associated 

.  .  _  --  _ with  J.  P.  Doze,  managing  editor,  in 

•April  23.  “A,  P.”  Editor  Dead  in  Boston  managing  the  editorial  department.  It 

Mr.  Scholz  spoke  enthusiastically  of  Clifford  .A.  Blackman,  night  editor  was  recently  erroneously  reported  that 

the  gradually  bettering  relations  be-  of  the  Associated  Press  in  Boston,  died  Mr.  Driscoll  had  become  managing  edi- 

tween  the  people  of  the  Island  Empire  May  21.  tor  of  the  Eagle. 


Mrs.  Hearst's  Mother  Ill 

Mrs.  George  Willson,  mother-in-law 
of  William  Randolph  Hearst,  is  ill  in 
Roosevelt  Hospital,  New  York.  Mrs. 
Willson  was  operated  on  for  an  intes¬ 
tinal  ailment  on  May  21. 


Editor  &  Publisher  for  May  29,  1919 
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f’l  AHVF'RTI^INP  rOTTTlVflXm  Joems.  of  the  Amold  Joems  company,  WASHINGTON  NEEDS  WIRE 

J?  XHjmJ  J\iJ  V  J-JX\  X  XOX  J.  1 V7  VuV^Aj  U  ItAI  1  O  t/TTinniarv  chairman:  Cant.  T.  E.  Bvrncs.  c?i7'r>¥7¥/^T:'  T:’vrrri¥:’ivTO¥/^'ivi 


Through  the  clostified  columns  'of  EsiToa  k  Publishek  vo«  may  find  a  buyer  for  any 
useful  mechanical  equipment  for  which  you  have  no  present  need.  A  "For  Sale"  ad  at 
thirty  cents  per  line  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 


HELP  WANTED 


temporary  chairman;  Capt.  J.  E.  Byrnes, 
of  the  Curtis  Publishing  Company,  tem¬ 
porary  secretary,  and  George  R.  Hall, 
of  the  Crowell  Publishing  Company, 
temporary  financial  secretary.  Capt. 
S.  De  Witt  Gough,  advertising  manager 


SERVICE  EXTENSION 

Correspondents  Standing  Committee 
Complain  That  Stories  Are  Held  Up 
— Gas  J.  Karger  Is  Re-elected 


Advertisements  under  this  classification,  ten 
'cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 

Business  Manager  and  Managing 
Editor 

Owing  to  consolidations  of  dailies  busi¬ 
ness  manager  and  editor-managing  editor 
wish  new  positions  with  afternoon  dally 
in  fair-sized  city.  Have  unusually  suc¬ 
cessful  record  as  newspaper  builders  and 
can  guarantee  to  produce  A-1  paper.  Best 
of  references.  Will  consider  only  first 
class  proposition  where  will  be  given  free 
hand  to  produce  results.  Address  A-728, 
care  of  Editor  and  Publisher.  _ 

Advertising  Manager 
At  present  Advertising  manager  of  daily 
in  largest  city  In  New  England.  Excep¬ 
tional  executive  and  creative  ability. 
Twenty-one  years’  experience,  office  boy. 
solicitor,  copy  writer  to  present  position. 
Rather  fond  of  long  hours  and  hard  work 
and  expect  salary  in  proportion.  Desire 
to  locate  In  west  or  middle  west.  Address 
A-729,  care  of  Editor  and  Publisher. 


Newspaper  or 
Magazine  Representative 

in  New  York  City  who  Is  well  acquainted 
with  all  the  advertising  agencies  desires 
to  connect  with  an  out  of  town  newspaper 
or  other  publication  which  desires  re¬ 
sults.  Address  A-732,  care  of  Editor  and 
Publisher. _ _ _ _ 

Live  Wire  Newspaper  Man 

now  city  editor  morning  daily  In  city  of 
175,000  desires  change  of  location.  Fif¬ 
teen  years’  experience  in  evdry  news  de¬ 
partment,  and  as  managing,  telegraph 
and  city  editor  metropolitan  dailies.  Tire¬ 
less  worker.  Good  habits.  Nothing  con¬ 
sidered  under  $2,400  and  money’s  worth 
guaranteed.  Must  be  permanent.  Can 
come  In  thirty  days.  Address  A-722,  care 
of  Editor  and  Publisher. 

Newspaperman 

discharged  from  Navy.  Experience  as  re¬ 
porter,  feature  writer  and  telegraph  edi¬ 
tor  In  city  of  more  than  100,000  over  a 
period  of  five  years.  Columbia  graduate. 
Also  experienced  in  handling  publicity. 
Address  A-723,  care  of  Editor  'and  Pub¬ 
lisher. 

City  or  Telegraph  Editor 

city  or  telegraph  editor  on  afternoon 
paper  by  experienced  newspaper  woman. 
Am  university  graduate,  experienced  re¬ 
porter,  city  and  telegraph  editor  on 
dallies.  Want  permanent  position.  Ad¬ 
dress  "Newspaper  Woman,’’  care  of 
Editor  and  Publisher. 

Newspaper  Man 

Young  New  York  newspaper  man.  dis¬ 
charged  from  service,  desires  work  as  edi¬ 
tor  of  trade  paper  or  advertising  and 
publicity  writer.  Address  A-733.  care  of 
Editor  and  Publisher. 

Experienced  Newspaper  Writer 

and  executive  with  working  knowledge  of 
business  and  circulation  promotion  desires 
position  as  directing  head  or  managing 
editor  of  daily  In  city  of  not  less  than 
60,000.  Must  be  permanent  and  bring 
real  returns  for  results.  Box  112,  Editor 
and  Publisher. 

College  Man 

4  years’  experience  in  all  branches  of 
newspaper  work;  excellent  editorial  wri¬ 
ter,  desires  position  as  desk  man  or  as¬ 
sistant  editor  with  small  dally.  Willing 
to  start  on  $65.  Address  .\-717,  care  of 
Editor  and  Publisher. 

Circulation  Manager 
Young  man.  clean  habits,  experience  on 
largest  papers,  good  record  and  reference 
Is  looking  for  connection  where  system 
and  results  are  wanted.  Address  A-734. 
care  of  Editor  and  Publisher. 


HELP  WANTED 

.Advertisements  under  this  classification  twenty- 
five  cents  per  line.  Count  six  words  to  the 
line. 


Advertising  Man 

Progressive  afternoon  dally  In  delightful 
southern  town  has  opening  for  young  ad¬ 
vertising  man.  Prefer  one  with  two  or 
three  years  experience  In  laying  out,  writ¬ 
ing  and  selling  copy.  A  good  opportunity 
for  a  bright  fellow  to  show  the  stuff  that’s 
in  him  and  to  lay  foundations  for  suc¬ 
cessful  career.  You  must  sell  yourself  to 
us  In  first  letter.  A -736,  care  of  Editor 
and  Publisher. 


Business  Manager 

WANTED — Business  manager  for  pub¬ 
lishing  plant  in  a  southwestern  state,  op¬ 
erating  dally  and  weekly  newspaper  and 
Job  printing  department.  Exceptional 
opportunity  for  energetic  man  with  execu¬ 
tive  ability  who  has  had  experience  on 
business  end  of  newspaper  or  job  printing 
plant.  Give  age.  experience  and  salary 
expected.  Box  125,  Editor  and  Publisher. 

Advertising  Man 

to  take  complete  charge  of  the  advertis¬ 
ing  of  a  new  business  monthly  magazine. 
Wide  advertising  field  to  assure  results 
from  effort  and  good  commission.  Con¬ 
tract  offered  to  the  right  one.  Address 
A-736,  care  of  Editor  and  Publisher. 

Branch  Manager 

Branch  Manager  wanted  for  large  pub¬ 
lishing  concern;  must  have  experience  In 
hiring  canvassers  and  collectors;  must 
go  where  sent;  position  pays  salary  and 
commissions;  permanent  position;  good 
chance  for  promotion;  replies  confidential, 
give  age,  experience.  If  married,  and  if 
at  present  employed.  Address  A-730,  care 
of  Editor  and  Publisher. 

City  Circulator 

city  circulator  wanted  on  first  class 
morning  paper.  Splendid  opportunity  for 
young  man  who  Is  a  hustler  to  accomplish 
results.  Reasonable  salary  to  start,  with 
good  opportunity  for  advancement.  Give 
full  particulars  In  first  letter.  Address 
G.  C.  Gardner,  Circulation  Manager  of  the 
Ft.  Worth  Record,  Ft.  Worth,  Texas. 

I'nion  Linotype  Operator 

WANTED — Union  linotype  operator  im¬ 
mediately.  Must  be  efficient.  Apply  by 
telegraph.  Ed  Asa,  Foreman,  The  Florida 
Metropolis,  Jacksonville.  Fla. 


BUSINESS  OPPORTUNITY 

.dfil’cftiscments  under  this  elassitication,  forty 
H'nts  per  line.  Count  six  nnirds  to  the  line. 


Publishers — Attention ! 

We  supply  literary  material  of  all. kinds 
for  newspapers  or  magazines  at  very 
reasonable  rates.  Everything  is  original 
and  by  competent  writers.  No  matter 
what  you  need,  we  can  furnish  It.  Will 
take  advertising  in  exchange  for  all  or 
part.  Address  Literary  Bureau,  M  O  J  4. 
Hannibal,  Mo. 


MISCELLANEOUS 

.Itticrlisemcnts  under  this  classification  forty 
cents  per  line.  Count  six  words  to  the  line. 

L.  E.  Hamilton 

Common  Sense  Handlcapper,  235  Fulton 
St.,  Brooklyn,  N.  Y.  Would  like  to  sell 
my  daily  selections  on  horse  racing  to 
the  various  newspapers  throughout  the 
United  States  and  Canada.  Better  than 
consensus  of  opinion.  Terms  $25.00  per 
week  for  all  tracks  wired  every  evening. 


Chicago  Veterans  Start 
Legion  Chapter 


Capt.  Arnold  Joems  Is  Elected  Tempo¬ 
rary  Chairman-  -A.  A.  C.  W.  Head 
Urges  Similar  Organizations 


Ciiit  AtK).  May  27.— .\t  the  gathering 
of  seventy-four  advertising  and  news¬ 
paper  men  who  had  seen  military  serv¬ 
ice  in  the  last  war,  at  the  Union  League 
Saturday,  every  man  present  signed  up 
as  a  charter  member  for  a  local  post  of 
the  American  Legion,  although  only 
fifteen  were  required  to  secure  a  charter. 

The  post  will  be  named  after  one  of 
the  various  advertising  men  who  died 
in  service.  The  idea  of  this  organiza¬ 
tion  was  warmly  commended  by  Wil¬ 
liam  C.  D’.Arcy,  president  of  the  A.  A. 
r.  .\.,  who  urged  that  other  advertising 
clubs  all  over  the  country  act  upon  the 
same  idea. 


for  the  Abbot  Laboratories,  was  elected 
chairman  of  a  special  committee  which 
will  function  along  lines  of  securing  re¬ 
employment  for  advertising  men  return¬ 
ing  from  military  and  naval  service. 

Canadian  Shoe  Makers  Plan 
Wide  Ad  Campaign 

Will  Urge  Wearing  “Made-in-Canada” 

Footgear — Will  Pay  for  Space  on 
Co-operative  Basis 

.Montreal,  May  27. — Co-operative  ad¬ 
vertising  campaigns  arc  becoming  popu¬ 
lar  in  Canada. 

.\  short  time  ago  the  Candy  and  Con¬ 
fectionery  makers  of  the  Dominion 
united  in  an  advertising  campaign  in 
which  the  daily  papers  were  used  to  tell 
tile  people  that  candy  was  wholesome 
food,  and  that  people  should  use  more. 

Later  the  Paint  and  Varnish  manu¬ 
facturers  of  the  Dominion  put  on  a  co- 
oiierative  campaign  urging  people  to 
Iiaint  their  property  and  thereby  pre¬ 
serve  it. 

Now  the  Shoe  Manufacturers’  Asso¬ 
ciation  of  the  country  is  considering 
the  advisability  of  putting  on  a  co- 
ojierative  campaign  telling  the  public  to 
wear  Canadian  shoes  and  in  general 
calling  attention  to  the  standing  and 
importance  of  the  shoe  industry  in 
Canada. 

.\11  these  campaigns  were  confined  to 
the  daily  papers. 

DINNER  TO  ENGLISH  WRITER 

N.  Y.  Foreign  Newspaper  Correspondents 
Honor  Foster-Frazer 

The  Association  of  Foreign  Corre¬ 
spondents  in  the  United  States  gave  a 
dinner  Tuesday  night  in  New  York  to 
.'sir  John  Foster  Fraser,  traveler  and 
journalist,'  who  has  just  returned  from 
the  Peace  Conference  at  Paris. 

In  addition  to  Mr.  Fraser,  the 
speakers  included  Perry  Robinson,  war 
correspondent  of  the  London  Times, 
and  P.  W.  Wilson,  ’correspondent  of 
The  London  Daily  News.  Frank  Dilnot 
of  the  London  Chronicle  was  toastmas¬ 
ter. 

After  welcoming  addresses  had  been 
made  by  Mr.  Wilson  and  Mr.  Dilnot, 
Sir  John  paid  a  high  tribute  to  the 
.American  newspaper  correspondents 
abroad. 

Hopwood  Ends  Long  Tour 

C'.EVF.LAND,  May  26. — E.  P.  Hopwood, 
managing  editor  of  the  Cleveland  Plain 
Dealer,  resumed  his  office  duties  today 
after  an  absence  of  three  months,  during 
which  he  spent  eight  weeks  in  Europe 
with  a  Cleveland  commission  working  to 
create  foreign  business  for  their  city. 
Since  his  return  on  April  26,  Mr.  Hop- 
wood  has  been  on  a  tour  through  New 
York,  Philadelphia  and  Washington  for 
the  Plain  Dealer. 

Army  Chaplain  Joins  Ad  Club 

Des  Moines,  la..  May  26. — The  Ad 
Club  has  elected  Chaplain  W.  E.  Robb 
of  the  168th  Infantry  to  membership. 
Chaplain  Robb  addressed  the  club  last 


to  Chairmanship 

Washington,  D.  C.,  May  27. — The  bi¬ 
ennial  meeting  of  correspondents  and 
election  of  members  of  the  Standing 
Committee  was  held  Saturday.  Gus  J. 
Karger  was  re-elected  chairman  after 
he  and  two  of  his  associates  on  the  old 
committee  had  been  chosen  for  second 
terms.  They  were  Ben  F.  Allen,  of  the 
Cleveland  Plain  Dealer,  and  Charles  S. 
.Albert,  of  the  New  York  World. 

Earl  Godwin,  of  the  Washington 
Times,  and  Jesse  Cottrell,  of  the  Knox¬ 
ville  Sentinel,  Atlanta  Georgian  and 
■American  and  other  papers,  retired  from 
the  committee  and  Arthur  S.  Henning, 
of  the  Chicago  Tribune,  and  Harry  C. 
Stevens,  of  the  Minneapolis  Journal, 
were  elected  to  succeed  them. 

Driving  Out  “Tipsters” 

In  the  organization  of  the  new  com¬ 
mittee  Mr.  Stevens  was  elected  secre¬ 
tary  and  for  the  first  time  in  its  history 
an  assistant  secretary  not  a  member  of 
the  Gallery  was  chosen.  Obviously  the 
man  chosen  was  James  D.  Preston,  su¬ 
perintendent  of  the  Senate  Gallery. 

None  of  the  matters  which  have  been 
pressing  for  decision  came  before  the 
meeting,  but  early  action  is  promised  on 
the  proposal  to  have  the  Standing  Com¬ 
mittee  assume  some  sort  of  jurisdiction 
over  the  departmental  conferences  to 
banish  the  “tipsters”  agents  of  corpora¬ 
tions  and  all  others  who  are  not  accred¬ 
ited  correspondents. 

It  is  considered  likely  that  some  ac¬ 
tion  will  be  taken  by  the  new  commit¬ 
tee  to  obtain  better  telegraphic  service 
out  of  Washington.  Under  existing 
conditions  press  matter  is  “thrown  out” 
to  make  room  for  thousands  of  Govern¬ 
ment  messages  whieh  well  could  be  sent 
after  the  newspaper  dispatches  are 
cleared. 

SACRAMENTO  BEE  NOTES 
Sacramento,  Cal.,  May  22. — V.  S. 
McClatchy,  publisher  of  the  Bee,  has  re¬ 
turned  from  New  York  and  other  points 
in  the  East. 

Capt.  Carlos  K.  McClatchy,  who 
fought  with  the  91st  Division  in  France, 
has  received  his  discharge  and  has  re¬ 
assumed  his  duties  as  associate  editor. 

Leo  McClatchy,  son  of  V.  S.  Mc¬ 
Clatchy,  has  received  his  discharge  from 
the  Army  and  expects  to  soon  resume 
work  on  the  editorial  staff. 

Will  C.  Davis  .has  resigned  to  accept 
a  position  on  the  Los  Angeles  Express. 

Harold  Ellis  is  spending  his  vacation 
in  the  A'oscmite. 

Capt.  Darwin  Smith  has  received  his 
<lischarge  and  will  soon  assume  his  for¬ 
mer  position  on  the  editorial  staff. 

Query  Canadian  Government  Ad  Rates 
Ottawa,  Ont.,  May  24. — When  the 
Public  Accounts  Committee  of  the 
House  of  Commons  on  Wednesday  re¬ 
sumed  its  inquiry  into  the  question  of 
Government  advertising  in  the  news¬ 
papers,  Mr.  A.  B.  Copp,  M.  P.  (West¬ 
moreland),  developed  the  point  that 
newspapers  with  large  circulations 
sometimes  receive  less  for  Government 
contracts  than  papers  in  the  same  locality 
with  a  smaller  circulation. 

Mr.  Middlebro  suggested  that  this 
might  be  due  to  the  fact  that  the  adver- 


Circulation  Manager 

Circulation  manager  wanted.  Apply  to 
The  Telegram-Newa,  Lynn,  Maaa. 


The  following  officers  were  elected 
pending  the  next  November  convention 
of  the  American  Legion;  Capt.  Arnold 


week.  He  is  writing  a  series  of  articles 
on  the  war  record  of  his  regiment  for 
the  Des  Moines  Capital. 


tising  was  placed  by  different  agencies. 

The  inquiry  will  be  continued  at  a 
later  date. 
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(Continued  from  Page  18.) 

E,  1.  LABeauuie,  Ut^rcules  I'uwuer  Co. 

S.  Uolaad  Uall,  Alptia  Portland  Cement  Co. 

A.  J.  Barnea,  SLepUard  Elec.  Crane  A  Uoiat 

Co. 

W.  E.  Humelbaugli,  Tire  Ueneaee  Pure  Food  Co. 
U.  U.  Cain,  8witt  A  Co. 

Bernard  Uclitenl>erg,  Alexander  Uamilton  In¬ 
stitute. 

L.  i>.  Field,  Auiacu  Company. 

H.  K.  Ullbert,  Oliver  'typewriter  Co. 

A.  W.  Jones,  Be  lAval  t-eparator  Co. 

U.  F.  Miller,  Uoulds  MIg.  Co. 

Cbaa.  C.  Cliase,  'I  lie  Browu  Co. 

E.  A.  Batlord,  Metjuay-Norris  Mfg.  Co. 

W.  U.  McLautliliii,  Walter  Baker  A  Co. 
h.  B.  Hord,  Eastman  Kodak  Co. 

C.  A.  Stedmau,  New  Jersey  Zinc  Co. 

J,  C.  Uetjuistuu,  Westiugnouse  Elec.  A  Mfg. 
Co. 

E.  &  Jamme,  Uilo  Varuisb  Corpn. 

A.  E.  Benar,  Jr,,  Welcb  Crape  Juice  Co. 

J.  E.  Burst,  'I'be  Eowe  Bros.  Co. 

F.  N.  Sim,  'Plmkeu  Uoller  Beariug  Co, 

C.  H.  Barr,  Crocker-McElwain  Co. 

A.  W.  Wilson,  Uercutes  I'owder  Co. 

T.  J.  Wrigbt,  Felt  A  Tarrant  Mfg.  Co. 

Marcli  C.  Bennett,  Samuel  Cabot,  Inc. 

W.  S.  Asliby,  Western  Clock  Co. 

W.  A.  McBermid,  Tbe  Mennen  Co. 

Pbilip  Will,  Still  Stove  Works. 

William  Kuust,  National  Eead  Co. 

11.  N.  Trumbull,  Wellman-Seaver  Morgan  Co, 
Edw.  T.  Uall,  Balaton  Purina  Co. 

E.  B.  Boty,  Bomestic  Engineering  Co. 

A.  A.  lisk.  Prudential  Lite  Insurance  Co. 

E.  W.  Kronbacb,  Aluminum  Castings  Co. 
Bralnerd  Byer,  Aluminum  Castings  Co. 

E.  V.  Syreber,  Art  Metal  Construction  Co. 

A,  H.  Cummings,  Timken  Boiler  Bearing  Co. 
Carl  J.  Schumann,  Hilo  Varnisb  Corpn. 

A,  A,  Atebison,  Atlas  I'owder  Co. 

Boy  C.  Sbeeler,  John  Eucas  Co. 

C.  E.  Alward,  H-0  Co. 

Malcolm  Moore,  BlaisdeU  Pencil  Co. 

E.  W.  Wbeelock,  Stephen  F.  Whitman  A  Son. 
Mont.  H.  Wrigbt,  John  B.  Stetson  Co. 

A.  Is  Tiscb,  Paige-Betroit  Motor  Car  Co, 

W.  Welter,  Jr,,  Scott  Paper  Co. 

Jas.  G.  Eamb,  Scott  Paper  Co. 

Arthur  M.  Semones,  J.  1,  Case  Plow  Works. 

W.  W.  Wheeler,  Pompeian  Mfg.  Co, 

D.  B.  Kirk,  Burroughs  Adding  Machine  Co, 

H.  B.  Kobom,  Kaynee  Co. 

D.  E.  Andrews,  Sharpies  Separator  Co. 

O.  Q.  Braper,  American  Multigraph  Co. 

E.  B,  M.  Wortman,  Vawman  A  Erbe  Mfg.  Co. 

M.  E.  H.  O’Bea,  Oliver  Typewriter  Co. 

Geo.  M.  Marshall,  Tbe  Warner  Bros.  Co. 

B.  B.  Ayres,  American  Steel  A  Wire  Co. 

John  F.  Soby,  Hammond  Typewriter  Co. 

G.  F,  Eord,  Bu  Pont  Co. 

Walter  Will,  Sill  Stove  Works. 

Edw.  M,  Baker,  Borden's  Condensed  .Milk  Co. 
Schuyler  Van  Ness,  Bennison  Mfg.  Co. 

F.  W.  Tufts,  Betrolt  Steel  Products  Co. 

Hugh  A,  Smith,  Bauscb  A  Lomb  Optical  Co. 
W.  N.  Bayless,  Conklin  Pen  Mfg.  Co, 

Tim  Thrift,  American  Multigraph  Sales  Co. 

A,  M.  Stewart,  Tbos.  Eeemlng  A  Co, 

A,  H.  Ix>rd,  Sidway  Mercantile  Co. 

W,  T,  Cbollar,  Atlas  Portland  Cement  Co. 

G.  W,  Kingsbury,  Diamond  Crystal  Salt  Co. 

O,  A.  Keyset,  Hygienic  Products  Co. 

Walter  J,  Abel,  Baker-Vawter  Co. 

E,  F.  Hussey,  General  Fireproofing  Co. 
Frederick  Ihcklnson,  Hupp  Motor  Car  Corpn. 

A,  E.  Asbburner.  American  Multigraph  Sales 

Co. 

C.  8.  Bailey,  Peerless  Motor  Car  Co. 

A.  C.  Beid,  Tocb  Brothers. 

8.  E.  Baldwin.  Willard  Storage  Battery  Co. 

J.  W.  Sweet.  Peerless  Wire  Fence  Co. 

Walter  E.  Mayer,  Electric  Vacuum  Cleaner  Co. 

F,  B.  Davis,  General  Electric  Co. 

W.  Ij.  Schaeffer.  National  Tube  Co. 

F.  G.  Slmonds,  Detroit  Steel  Pnslucta  Co. 
l..eon  A.  Selman,  Beaver  Board  Companies. 

S.  Douglas  Malcolm,  American  Bailway  Ex¬ 
press  Co. 

Herliert  B.  Hyman,  Cole  Motor  Car  Co. 

N.  Rowland,  A.  M.  Byers  Co. 

H.  V.  Jamison,  American  Sheet  A  Tin  Plate 
Co. 

H.  n.  Squire,  Hlnde  A  Danch  Paper  Co. 

H.  M.  Taylor,  Aluminum  Castings  Co. 

Homer  Barry,  du  I’ont  Co. 

H.  F.  Sauer,  Electric  Storage  Battery  Co. 

B.  F.  Durhin,  Dennison  Mfg.  Co. 

J.  F.  Haggerty,  Beaver  Board  Companies. 

T.  J.  Seits.  Beaver  Board  Companies. 

H.  E.  Birkner,  Davey  Tree  Expert  Co. 

P.  D.  Parsons,  Scott  Paper  Co. 

E.  K.  Woodrow,  Krohn-Fechbelmer  Co. 

L,  B.  Jones.  Eastman  Kodak  Co. 

B.  Calvert  Haws.  Baker-Vawter  Co. 

D.  G.  Newton,  Hotels  Statler  Co. 

G.  I.ynn  Sumner,  International  Correspondence 
Schools. 

Jack  W.  Speare.  Todd  Protectograph  Co. 

P.  B.  Zimmerman.  National  I.amp  Works, 

T.  V.  Hendriks,  The  White  Co. 


Tbe  amalgamation  of  tbo  two  leading  pro¬ 
gressive  Jewlsb  newspapers  of  New  York 

THE  DAY 

oful 

THE  WARHEIT 


brings  Into  being  the  most  pnwerfol  adver¬ 
tising  medium  In  tbe  Jewleb  field. 


Tha  National  Jewuh  DaUy 


Editor  &  Publisher 

J.  W.  8|>auldins,  Ttie  White  Company. 

N.  H.  Uuyntun.  National  l.amp  Wurka. 

Benton  Hopkins,  The  Austin  Co. 

I. .  H.  Harvey,  Beaver  Hoard  Companies. 

O.  A.  Duffy,  Stein  Hlocb. 

R.  B.  Stull.  McGraw  Tire  &.  Rubber  Co. 

J.  X.  Kennelly.  Goodyear  Tire  &  Rubber  Co. 

G.  M.  Davis.  Cleveland  Metal  Products  Co. 
George  Ot^tendorf,  Hilo  Varnish. 

Dow  Elected  New  Head  of 
New  England  Alliance 

List  of  Officers  Selected  at  Boston  Meet* 
ing  Where  Members  were  News* 
papers’  Guests 

Officers  were  elected  at  the  annual 
meeting  of  the  New  England  Newspaper 
.Alliance,  held  at  the  Hotel  Copley-Plaza 
at  Boston  on  May  13,  as  follows: 
William  H.  Dow,  of  the  Portland  (Me.) 
Express-Advertiser,  president;  Kimball 
G.  Colby,  of  the  Lawrence  (Mass.) 
Telegram,  secretary,  and  Robert  L. 
Wright,  of  the  Haverhill  (Mass.) 
Gazette,  treasurer.  Mr.  Dow  succeeds 
George  F.  Booth,  of  the  Worcester 
Gazette,  who  had  served  as  president  the 
past  year  and  declined  a  re-election. 


CONCORDIA  DAILIES  COMBINE 


Merchants  Agree  to  Patronize  No  Other 
Papers  for  Five  Years 

Q)NC(»dia,  Kan.,  May  24. — The  Con¬ 
cordia  Blade,  of  which  Ray  Greed  is 
editor,  and  the  Concordia  Kansas, 
edited  by  G.  T.  Davies,  have  combined 
under  the  name  of  the  Blade.  Mr. 
Green  remains  editor  of  the  Blade, 
while  Mr.  Davies  continues  publication 
of  the  Kansas,  as  a  weekly. 

One  of  the  important  features  of  the 
consolidation,  is  the  fact  that  a  large 
majority  of  the  business  firms  of  the 
city,  signed  an  agreement,  in  considera¬ 
tion  of  the  consolidation,  that  they 
would  not  patronize  any  other  daily  in 
the  city  for  a  period  of  five  years.  The 
new  change  eliminates  one  daily  and 
one  weekly,  as  both  papers  gave  up 
either  the  weekly  or  the  daily  edition. 


Danville  Commercial  News  Stunt 
To  welcome  home  from  France  the 
city’s  heroes,  the  Danville  (Ill.)  C«im- 
mercial  News  on  Saturday,  May  10,  pub¬ 
lished  a  four-section  paper  with  a  total 
of  56  pages.  It  was  an  excellent  news 
mak-up,  carrying  a  brilliant  array  of 
regular  and  special  advertising. 


Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  c 

2c— 12c  Per  Week 

KELLY-SMITH  COMPANY 
20  Fifth  Avenue  Ljrtton  Building 
NEW  YORK  CHICAGO 


Canadian  Press  Clippings 

Tbe  problem  of  covering  tbe  Canadian 
Field  la  answered  by  obtaining  tbe 
service  of 

The  Dominion  Press 
Clipping  Agency 

wblcb  gives  tbe  clippings  on  all  matters 
of  Interest  to  gou,  printed  In  over  95 
per  cent,  of  the  newspapers  and  publica¬ 
tions  of  CANADA. 

We  cover  every  foot  of  Canada  and 
Newfoundland  at  our  bead  ofllce, 

74*76  Church  Sl,  Toronto,  Can. 

Price  of  service,  regular  press  eltpplng 
rates — special  rates  and  discounts  to 
Trade  and  Newspapers. 
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EIGHT  WOMEN  NOW  GRACE 
THE  PRESS  GALLERY 


(Continued  from  Page  20) 
besides  active  newspaper  work  with  the 
following : 

“Bee-keeping,  poultry-raising  and  gar¬ 
dening.” 

Bromwell  Davis  is  another  addition  to 
the  World  staff  being  credited  to  the 
Post-Dispatch.  George  L.  Edmunds  is 
absent  from  the  Senate  where  he  rep¬ 
resented  the  Sun,  the  Capitol  staff  of 
that  bureau  being  composed  of  Judson 
C.  Welliver,  formerly  Sun  correspond¬ 
ent  in  London,  Robert  Dougan,  an  old 
Sun  and  A.  P.  man  who  was  in  the 
Army,  and  Stuart  Godwin.  John  L. 
Minor  remains  as  head  of  the  Evening 
Sun  bureau. 

Smith  for  New  York  Glohe 

.Arthur  D.  Howden  Smith  succeeds 
John  Smure  as  the  representative  of  the 
New  York  Globe  and  A.  D.  Fairbairn 
is  credited  to  the  New  York  Evening 
Mail  and  Troy  Record.  There  are  no 
changes  in  the  organizations  of  the 
Philadelphia  bureaus,  Charles  R.  Mi¬ 
chael,  Robert  T.  Small,  Angus  MeSween 
and  Edward  C.  Easton  continuing  in 
their  old  places. 

Robert  M.  Ginter,  who  represented  the 
Pittsburgh  Gazette-Times  for  several 
years  until  1915,  when  he  was  trans¬ 
ferred  to  the  home  office,  has  returned 
as  Washington  correspondent  for  that 
paper. 

Major  Edward  B.  Clarke,  who  saw 
foreign  service,  has  taken  up  his  old 
duties  as  the  representative  of  the  Chi¬ 
cago  Evening  Post  and  Western  News¬ 
paper  Union.  Charles  C.  Hart,  who  left 
the  Gallery  several  years  ago  to  run 
for  Congress  in  Washington  State,  ap¬ 
pears  in  the  list  this  session  as  the  rep¬ 
resentative  of  the  Boise  Capital  News, 
Portland  Oregonian  and  Sacramento 
Bee. 

Thomas  R.  Darden  is  back  with  the 
St.  Louis  Globe-Democrat  as  Charles  P. 
Keyser’s  assistant,  after  participating  in 
the  smashing  of  the  Hindenburg  line  as 


FIRST 

The  weekday  circulation 
of  the  New  York  Times 
is  greater  than  that  of 
any  other  New  York 
morning  newspaper. 


R.  J.  BIDWELL 
CO. 

Padfie  Coast  Roprasentativa  of 

Daily 

Newspapers 

SAN  FRANCISCO  OFnCE 

of  tha 

Editor  &  Publisher 

742  Market  Street 
SAN  FRANCISCO 


a  lieutenant  in  the  Tank  Corps,  his  unit 
having  “worked  out  in  front”  of  the 
27th  and  30th  divisions. 

Lorenzo  W.  Martin  appears  in  the  di¬ 
rectory  as  the  assistant  to  Morton  M. 
Milford  in  the  Louisville  Times  and 
Courier-Journal  bureau;  Frank  Lewis  is 
a  new  man  for  the  Knoxville  Sentinel ; 
Snell  Smith  appears  for  the  Cincinnati 
Enquirer;  Thomas  O.  Monk  for  the 
Pittsburgh  Press  and  James  Edmond, 
Jr.,  for  the  New  Orleans  Item.  Leo  R. 
.Sack,  late  a  captain  in  the  Army,  has 
renewed  his  connection  with  the  Fort 
Worth  Star-Telegram.  George  Garner 
has  resigned  from  the  Boston  Globe  to 
become  secretary  to  Senator  Edge  of 
New  Jersey. 

Other  changes  doubtless  will  be  no¬ 
ticeable  when  the  official  list  appears  in 
the  Congressional  Directory. 


Raised  $1,445  for  “S.  A.”  Fund. 

.Albany,  N.  Y.,  May  26. — Albany 
newspapers  came  to  the  rescue  of  the 
Salvation  Army  campaign  for  funds  Sat¬ 
urday,  when  the  success  of  the  campaign 
seemed  dubious,  and  through  a  scheme 
whereby  girls  of  the  committee  sold  spe¬ 
cial  copies  of  the  four  newspapers,  a 
sufficient  sum  was  raised  to  put  the  city 
“over  the  top.”  The  committee  reported 
that  the  sale  of  this  special  edition  by 
ihe  workers  netted  them  $1,455.34.  All 
the  newspapers  contained  special  arti¬ 
cles  on  the  excellent  work  of  the  Salva¬ 
tion  Army. 


Novel  Bank  Paper 

Tulsa,  Okla.,  May  27. — “After  Three 
O’clock”  is  the  name  of  a  weekly  paper 
for  employes  of  the  First  National 
Bank.  D.  D.  Bailey  is  editor. 


SIGNS 

For  Classified  Ad  and  Circulation 
Departments 

NEW  PROCESS  SIGN 

Looks  Like  Metal,  Weeu-s  Like  Metal,  But 
Coats  Less  Than  Metal 

Send  today  for  samples  and  quantity 
prices. 

S.  BLAKE  WILLSDEN 

Specialties  for  the  Circulation  Department 
2>  E.  Madison  St.  Chicago 


We  can  increase  yonr  business — 
yon  want  it  increased. 

Yon  have  thought  of  press  clipp¬ 
ings  yourself.  But  let  ns  tell  you 
how  press  clipping  can  be  made 
a  hnsinesa-boilder  for  yon. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Hemstreet’s 

PRESS 

CLIPPINGS 

Tenth  Avenue  at  4Sth  Street 
New  York 


"OHIO  FIRST" 


Because  more  than  FIFTY  PER  CENT  of  the  trunk  line 
transportation  of  the  country  east  and  west  passes  through 
OHIO,  the  facilities  for  distribution  in  OHIO  rank  among  the 
FIRST. 

In  addition  to  these  pulsing  arteries  of  trade,  the  famous  Dixie  Highway  runs 
through  OHIO,  entering  Cincinnati,  passing  through  Dayton  and  extending  to  Toledo. 

From  east  to  west,  the  Lincoln  Highway  also  courses  through  OHIO. 

These  transportation  lines  and  highways,  covering  40,740  s(|uare  miles  of  terri¬ 
tory,  including  fifty-two  municipalities,  rich  suburban  and  farming  districts,  and  in 
all  containing  an  exceptionally  thrifty  population  of  over  5,000,000,  make  of  OHIO  one 
of  the  easiest  selling  propositions  in  the  Union. 

Mineral  wealth,  energy-producing  water  falls,  fertile  fields,  varied  uplands,  a 
gently  blended  topography,  constant  rivers  and  a  range  of  climate  make  OHIO  self- 
assertive  and  one  of  the  most  affluent  states  in  the  middle  west. 

Shrewd  advertisers  are  discovering  through  the  OHIO  STATE  NEWSPAPERS 
unexpected  potencies  and  outlets  for  merchandise  which  they  had  previously  over¬ 
looked. 

OHIO  NEWSPAPERS  have  proved  repeatedly  that  they  are  the  foremost  mediums 
for  effectively  covering  the  state  and  building  up  a  responsive  and  profitable  business. 

In  OHIO,  advertising  is  not  a  wild  guess  —  it  is  a 
sane,  stern  reality,  a  sound  principle — which  hands 
out  a  through  ticket  to  the  terminal  of  real  success. 
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Editor  &  Publisher  for  May  29,  1919 


T^lls  Ae 


In  New  York  City  the  eighteen  leading  better  grade  shops  give  first  preference 

to  The  Globe 


DURING  MONTH  OF  APRIL,  1919 


Evening  Newspapers 


World 

Journal 

Globe 

Mail 

Sun 

Telegram 

Post 

Total 

Altman . 

13,524 

13,973 

1S.929 

13,958 

13,874 

13,835 

13,974 

97,067 

Arnold,  Constable . 

— 

— 

10.038 

9,890 

7,200 

— 

7,128 

34,256 

Best . 

15,731 

16,388 

16.580 

— 

16,544 

— 

— 

65,243 

Bloomingdale . 

10,130 

27,048 

16.500 

— 

— 

— 

— 

53,678 

Bonwit,  Teller . 

8,751 

8,700 

8.695 

8,191 

8,775 

— 

920 

44,032 

Gidding . 

— 

446 

1.284 

772 

3,170 

480 

1,668 

7,820 

Gimbel . 

50,194 

58,578 

58.510 

— 

56,915 

— 

— 

224,197 

Hearn . 

36,258 

36,565 

23.783 

14,768 

26,184 

19,562 

822 

157,942 

Lord  8i  Taylor . 

28,251 

— 

25.938 

7,787 

28,664 

— 

1,005 

91,645 

McCreery . 

37,156 

— 

26,189 

25,015 

29,452 

2,500 

1,970 

122,282 

Macy . 

39,193 

40,920 

39.924 

39,395 

— 

35,344 

10,504 

205,280 

Oppenheim,  Collins . 

22,212 

22,072 

20.747 

— 

12,412 

— 

930 

78,373 

Franklin  Simon . 

10,757 

11,072 

2.818 

3,791 

12,217 

— 

1,106 

41,761 

Stanley  8s  MacGibbon .... 

2,220 

-  ■  - 

11,227 

- L- 

5,265 

— 

— 

18,712 

Stem . 

20,605 

2,510 

18.668 

14,716 

18,183 

552 

6,688 

81,922 

Stewart . 

600 

6,091 

10.666 

_ 

300 

— 

— 

17,657 

Worth . 

19,680 

19,710 

19.860 

— 

— 

13,350 

— 

72,600 

Wanamaker . 

28,840 

29,335 

35.043 

— 

36,110 

23,738 

1,188 

163,254 

Total . 

344,102 

293,408 

360,399 

138,283 

275,265 

118,361 

47,903 

1,577,721 

Morning  Newspapers — Six  Days,  Excluding  Sundays 


World 

American 

Herald 

Times 

Sun 

Tribune 

Total 

Altman . 

5,297 

5,015 

4,190 

7,418 

3,102 

3,736 

28,758 

Arnold,  Constable . 

— 

1,680 

— 

— 

— 

7,080 

8,760 

Best . 

3,918 

— 

4,393 

— 

— 

8,311 

Bloomingdale . 

— 

— 

200 

— 

— 

200 

Bonwit,  Teller . 

1,276 

— 

1,100 

2,209 

— 

1,790 

6,375 

Gidding . 

— 

1,130 

3,458  ' 

3,470 

— 

1,460 

9,518 

Gimbel . 

9,616 

1,815 

— 

19,207 

— 

12,347 

42,985 

Hearn . 

1,095 

1,095 

720 

— 

— 

1,104 

4,014 

Lord  0t  Taylor . 

334 

— 

1,180 

5,359 

1,491 

632 

8,996 

McCreery . 

150 

— 

— 

3,591 

400 

— 

4,141 

Macy . 

10,340 

- - 

11,285 

— 

12,560 

11,391 

45,576 

Oppenheim,  Collins . 

— 

— 

— 

— 

— 

— 

— 

Franklin  Simon . 

7,045 

■■■ 

10,180 

12,450 

3,269 

8,226 

41,170 

Stanley  &  MacGibbons . 

— 

1,130 

3,458 

3,470 

— 

1,460 

9,518 

Stem . 

■ 

—  — 

" 

-  . 

■ 

—  ■  ■■ 

■ 

Stewart . 

— 

— 

— 

310 

— 

— 

310 

Worth . 

— 

— 

— 

— 

— 

2,620 

2,620 

Wanamaker . 

— 

— 

30,121 

— 

31,310 

30,790 

92,221 

Total . . 

39,071 

11,865  65,692 

Sunday  Newspapers 

62,077 

52,132 

82,636 

313,473 

World 

American 

Herald 

Times 

Sun 

Tribune 

Total 

Altman . 

6,720 

6,720 

7,056 

7,104 

7,200 

7,080 

41,880 

Arnold,  Constable . 

■■ 

4,180 

6,027 

1,184 

5,400 

— 

16,791 

Best . 

— 

— 

— 

9,097 

— 

— 

9,097 

Bloomingdale . 

4,828 

12,913 

— 

7,400 

— 

— 

25,141 

Bonwit,  Teller . 

2,409 

— 

6,558 

8,195 

2,760 

7,070 

26,992 

Gidding . 

806 

822 

1,400 

1,388 

1,352 

1,090 

6,858 

Gimbel . 

16,776 

21,351 

— 

20,267 

— 

17,585 

75,979 

Hearn . 

8,363 

8,372 

4,848 

— 

— 

6,960 

28,543 

Lord  8t  Taylor . 

9,241 

— 

6,404 

9,203 

2,908 

2,484 

30,240 

McCreery . 

13,424 

— 

10,584 

14,663 

8,700 

— 

47,371 

Macy . 

9,970 

10,212 

9,356 

— 

10,120 

9,440 

49,098 

Oppenheim,  Collins . 

7.587 

7,784 

4,148 

5,919 

— 

— 

25,438 

Franklin  Simon . 

3,')16 

— 

12,839 

15,046 

6,867 

14,921 

52,689 

Stanley  fit  MacGibbons . 

1,125 

1,620 

— 

966 

— 

— 

3,711 

Stem . 

6,720 

3,948 

5,592 

7,208 

5,088 

1,890 

30,446 

Stewart . 

450 

— 

822 

6,117 

565 

— 

7,954 

Worth . 

6,180 

6,180 

— 

— 

- 

4,000 

16,260 

Wanamaker . 

— 

— 

— 

— 

— 

— 

— 

Total . 

97,615 

84,002 

75,634  1 

113,757 

50,960 

72,520 

494,488 

M,  2) 


These  merchants  have  found  by  experience  which 

turns  for  their  advertising 


newspapers  yield  largest 
dollars 


The  Globe's  rates  are  exactly  the  same  for  foreign  and  local  advertising 


Member 
A.  B.  C. 


JASON  ROGERS,  Publisher 


Now 

180,000  a  Day 


